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An indispensable factor in selling to women! 


The 100° , purchasing power of a specialised 


mass circulation ensures a maximum 


return for every advertising 


pound spent. 
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Growing task 
of PR in 
East Africa 


A conference of the heads of 
Government information and 
public relations departments in 
East Africa has just concluded a 
two-day session at -€s- 
Salaam. The conference was 
convened by the Tanganyika 
Government. The delegates 
represented the Kenya, Uganda 
and Zanzibar Governments, the 
East ‘Africa High Commission, 
and the Railways and Harbours 
Administration. 

S. H. Evans, the head of the 
information department of the 
Colonial Office, paid a special 
visit to Tanganyika in order to 
be present, It was the first con- 
ference of its kind, and it is 
hoped that it will become an 
anual event. 

In opening the conference, 
R. de S. Stapledon, chief secre- 
tary of Tanganyika, said that he 
thought that the tasks confront- 
ing public relations departments 
in East Africa would increase 
considerably, both in scope and 
in importance in the next decade 
or two, 


Film developments 


“The political awareness of 
the masses of the people,” he 
said, “though it hardly exists in 
some parts of Tanganyika, will 
grow in the next generation as 
tast here as it has in other parts 
of Africa, and your departments 
will play a vital role in helping 
it to develop along sound lines.” 

The agénda consisted of 20 
subjects. The development of 
film units was discussed, and Mr. 
Evans outlined the potential 
markets for news films, and in 
particular television, which, he 
said, offers a great opportunity 
of spreading information about 
Colonial affairs. 


Apply fer particulars to Advertisement Manager, Phoenix Building, Berridge Street, Leicester, or 47 Hertford Street, Mayfair, London, W. !. 


To The Editor .. 


Reasons for the 
shortage of 
ad trainees 


Sir.—I have recently read that 
the advertising profession is find- 
ing difficulty in recruiting new 
members. My recent experience 
may provide a reason. 

lowards the end of my 
National Service last year I de- 
cided that advertising offered the 
creative career I was looking 
for. 

I knew little about the busi- 
ness, and so I took a trade paper, 
and wrote to two professional 
bodies asking for their advice 
Ihe first professional body 
offered to find me a position in 
return for 10 per cent of my 
first year’s salary; I considered 
this excessive and wholly un- 
reasonable 

The second suggested a direct 
approach ; I had considered this 


THIS WEEK 
Copytaster reviews the best adver- 
tisements he saw during the strike— 

page 122 

NEXT WEEK 


Direct mail in action 


previously, but thought that a 
professional body might have 
been of better assistance. Conse- 
quently, I wrote a polite request 
to 25 agencies, asking for an 
interview. Most, as also indi- 
cated in the trade press, required 
men of experience. Others filed 
for future reference, and forgot, 
my application. 

One agency was kind enough 
to pay my expenses and fare up 
to London; although they did 
not offer me a position—they re- 
quired experienced men—they 
gave me advice which has 
enabled me to find a position in 
advertising. 

I consider advertising’s re- 
cruiting methods feeble in com- 
parison with the large business 
concerns. If I had chosen to 
make management or administra- 
tion in industry my career, I 
could have chosen from many 
organised and well-paid training 
schemes with accommodation, 
recreation and additional study 
fees provided. 

There must be many who are 
in the position that I recently 
experienced Now that I have 
had agency experience I would 
know how to start looking for a 
job, but where does the encour- 
agement come from for those 


outside the profession who wish 
to make it their career ? 

When are the full-page 
advertisements for the profession 
going to appear in_ the 
Manchester Guardian ? 

Patrick E. A. CAMPBELL. 
Mobberley, 
Cheshire. 


Defence of a 
technique 


Sirn—Your correspondent, R. 
Fran Sutton (April 14) is unjust 
in his condemnation of the 
photographic illustration in the 
Vogue advertisement. And I 
think he is incorrect in implying 
that (just that) could be done 
better by a good artist. 

These ultimate-contrast photo- 
graphs, when skilfully handled, 
have an intriguing quality that is 
unique (and, incidentally, in- 
stantly ruined if touched at all by 
hand—even the hand of the best 
of draughtsmen). 

This remarkable technique, 
even in a small size, gives an 
arresting quality that the most 
skilful artist, bleach-out man or 
any other, could not give. It is 
also a money saver on a detailed 
or technical job. 

GEOFFREY HEIGHWAY. 
Geoffrey Heighway Advertising, 
Fleet Street, E.C.4. 


A gallon by 
any name... 


Sir,—Esme Bidlake (April 7) 
gave, from the reader’s point of 
view, what I thought was a well- 
reasoned criticism of the “guff” 
which passes in these days as 
advertising amongst many of the 
nationally advertised products. 

The most recent addition, | 
would suggest, is well illustrated 
by the campaign launched by one 
of the large petrol concerns. 

We are now to be invited to 
purchase a spirit which has, 
apparently, as its chief advantage 
“high aromatic” qualities, 

At roughly 5s. per gallon I 
only buy the stuff in order to 
make my motor go. Within 
broadly tolerant limits I am not 
in the least interested in how it 
smells ! 

Could we not now add to your 
correspondent’s list of “hates” 
the old, and classical, rejoinder of 
the female parent who —- in 
response to the school teacher's 
written rebuke that her Johnny 
was being sent home from school 
because he smelt—treplied that 


Aprit 21, 1955 


“Johnny 
smell him 


was no rose: don't 
learn him” ! 

L. H. Hart 
Southern Commercial Art 
Co., Ltd., 


Bromley, Kent. 
‘Chronicle’s’ 1955 
garden party 


The annual News Chronicle 
stage and radio garden party at 
Stanley Park, Blackpool, in aid 
of the Variety Artistes’ Benevo- 
lent Fund and local Blackpool 
charities, will take place on Tues- 
day, July 26, and will again be 
organised by Ian McBride, 
northern publicity manager, 
News Chronicle. 

Since 1950 this event has been 
attended by 100,000 peaple and 
has benefited its charities by 
almost £8,000. 


New paper in 


Wetherby 


Last week the Wetherby Ex- 
press was launched by the 
Wakefield Express Series Ltd., 
Wakefield. The paper states that 
the proprietors have ceased pub- 
lication of the Leeds edition of 
the Skyrack Express, and the new 
paper will contain the features of 
that newspaper with added news 
coverage of the area concerned. 

Wetherby, with a population of 
4,000, already has an established 
weekly, the Wetherby News. 


PRO praised 


When Ald. A. N. H. Baines, 
retiring chairman of Middlesex 
County Council, gave a fina! 
sherry party to the reporters who 
had covered the work of the 
county council during his term of 
Office, he paid tribute to A. A 
McLoughlin, the county public 
relations officer. 


coor 


be 


aceeee 
eeaceooororr* 


THE SPECIALISED = 
TRADE JOURNAL 


009 0800 OP TONER aiee 5 as 
Ceerrrer eres 


Tel.: HYD 7557/8 


Ps es ii as 
nn A ee 
* S\ = Ph 
5 On . 
ay 7 | mee 8 M e 
if, 4 bf Us 4 > ’ 
oe Yo 44 1 
By od uU Ca 
at re. n| 
ae A Wkp 
J Si | Fo> 
Eas a 
ee | "ory 
v4 Pe 4. —. Seo a 
a > a nae aT << 
3 
OE: . 
Pe. 
ra: aoe = m7 , 
Fo i 6 
EN iy ) 
(aa 
eae 
d 5 z 
fue Pp 
ake 
a ‘ 
acs \ R& cc: S 
hn: » “Se. | \ Sa 
Shore a er oe : of | aneeewenerersene® . eee ne ee a es 
a Y sd ne ae Ac pepmmnccanenostnr tn: aimmamE pe eS ee a ee x — L 
ae eee eee ee ee ee eee eee een es 
ogi . R 


Aprit 21, 1955 105 ADVERTISER'S WEEKLY 


ome, 


Duchess 
2 eats of 


4 1] 
yt ! 
ea 
.* 
. 
; z B 
+ z ee 
+ $oo+ } 
tte 2 , 
ees 
sees 6 
beet a4 + 
yi x = 3335 7 ¢: is 
st 3s! Yes she really does—th ean bright table tops 
+++ r++e4s 
oo + - 
> + +9 we find in the world’s places are made from 
+ 4 
+ Teiititigeeestissts iit 
; +t se pesszese: sheets of specially pr i krafl paper treated 
: Tititeetieeeritit tito 
‘ ‘or - . 
Mi +f beeen. eeees f *3 =< with synthetic resins ; ed together. These 
+ ++ > +444 , 
' $ + assseesss’ 4 sass 
; + $33335 3242 it . are the laminated plas! v so widely used for 
1 +> + 
: 33333355 34433444 
* + +44 rad ee 
: eesssssss + wall panellings and | faces in ships, 
* 
* . 
$4 trains, bars, restaurant d, of course, the 
*? 
+ 
*¢ 
$3 33 modern kitchen. Bea ind virtual indestructi 
333 $333 
’ ege . 
Soessesrss $332 bility in one! They ar more example of 
+++ 
\ oo 4 - 
333 how the famous Ay| i Kraft made by the 
Reed Paper Group cont tes to the world’s 
well-being. 


> 
5 *¢ 
? + 
+ 7 
4 ro 
sf 
4 4 
+ 4 
4 ae: 
* 
> 


2 
v7 Ss) 
“ve 6k? 


” Head Office: 103 Piccadilly, London, Wu 


ALBERT E. REED & CO. LTD 
Aylesford Mills, Tovil Mills and Bridge Mills, Maidstone 
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REED PAPER SALES LTD E. R. FREEMAN & WESCOTT LTD POWELL LANE MANUFACTURING CO. LTD THE NATIONAL CORRUGATED PAPER CO. LTD 
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“lamour for ad space in the nationals as 


2 (-day strike ends £23 million losses in revenue 


“Statistical Review of Press Advertising” estimates losses in 


/2,PAGE DAILIES EXPECTED: EXTRA 
\EWSPRINT FOR ELECTION FORECAST 


, 4 / 1TH agents clamouring for space, and all the newsprint “saved” 
’ during the strike—which ended yesterday (Wednesday)—now 
iting to be used, the national dailies, evenings and Sunday papers 


ar now geared up for an advertisement boom. 
have not all reached maximum size owing to the problems of 
following the 27-day stoppage. 


tod 

re-Siarting 

ere has been no 

among the papers them- 

ves as to size of issues, states 

J. Robertson, chairman of 
verbrook Newspapers Ltd 

P. Bishop, general manager, 

rint Supply Co., states 

there has been no stoppage 
production of newsprint 

t merely will newspapers be 

to take up all the paper to 

they are entitled, but it is 

le that the present rationing 

od, which ends on Sunday, 

29, may be extended 

ere will also possibly be 

i paper for the General 

on, which falls within the 


agree- 


nt period The provincial 
ers, which have not been 
ed by the strike, will pro- 


need it, and if it is given 
vem it can hardly be withheld 
the national press. 


Publishers’ plans 


in the fluid position yesterday, 
ling advertisement directors 
» unable to make any definite 

itements. Their views, however, 
e as follows: 

Leslie W. Needham (Beaver- 
* Newspapers Ltd.): “Labour 


ties and mechanical con- 
jerations permitting, the Daily 
ess will probably start off 


eight pages and move up to 
The Evening Standard should 
ive 20 pages and the Sunday 
Express 16 
[The proportion of space de- 
ted to advertising should be 
inchanged. Naturally, we shall 
try to accommodate some of the 
i,dvertising that has been left out. 
Some of it, of course, is seasonal 
wr tied to a particular event.” 
E. H. Hull (Daily Herald, The 


Papers appearing 


Two NPA representatives at the 
meetings with the unions: (left) 
Laurence Cadbury, chairman of the 
ews Chronicle and Lord 
Rothermere, chairman of Associated 
Newspapers Ltd 


People and Sporting Life): “We 
shall do our best to accommodate 
all the advertising that comes in 
We are most anxious to minimise 
as far as possible any losses that 
advertising agents have suffered. 
“The Herald will probably start 
off with ecight pages to get its 
machinery functioning properly; _ 


advertising revenue to the London national dailies, Sundays and 
evenings as a result of the strik: 
£24 million. This figure is for dispia: 
only, and does not include classitic! 


oro o oe oe oe oo 


as being in the region of 
and financial advertising 


after that we shall be guided by 
circumstances. The first issuc 
may carry less advertising than 
usual because of editorial require- 
ments 

The same consiterations apply 
to The People, which will pro 
bably begin with 12 pages, and 
Sporting Life 

W. Memory (News Chronicle) 
‘We hope to begin with 10 pages 
and may go up to 12. We shall 
definitely do our best to accom 
modate advertising that has been 
left out.” 

Cc. W. V. Truefitt (Associated 
Newspapers Ltd.), expressing 
similar views, pointed out that 
to begin with, newspapers would 
have to accommodate a backlog 
of editorial 

G. R. Pope (The Times): “We 
shall certainly try to accom 
modate advertising arrears.” 

A. Morison (Mirror Group) 
“It seems possible that the Mirror 
will have 20 pages instead of 16 
and the Sunday Pictorial 24 in 
stead of 20. We shall, of course, 
do what we can to take all the 
advertising that comes in.” 

Alan Webber (The Star): “We 
hope to start with a 16-page issuc 


_@ Continued on page 109 
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Four-figure target 
is reached 


Record number of 
\A conference 
registrations 


tho target set by the Advertising 
\esociation of 1,000 delegates 


for this year’s conference, to 
be held at Brighton from 
thursday, May 5, to Sunday, 
Viay 8 has already been 
reached. 

| late the number of registra- 


ns rece ved by 
four figures 
| figure was 92 

ot gistrabons 

AA of a record 
attendance for all time at their 
national c 

(ther arrangements for the con- 
ference, say the AA, are well 
advanced 

Names of the members of the 
panel the conference 
session on television have been 
innounced 


Full det 


the AA runs 
Last year's 


a ire ir 


nierenc 


for 


Is are on page 109 
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ABC announce their plans for 
television shopping guides 


£350 FOR TWO MINUTES ON LIVE 
WEEKLY MAGAZINES 


Associated Broadcasting Co., Ltd., have appointed Adver- 
tising Features Ltd., a subsidiary of TY Commercials Ltd., to 
supply a series of approximately 30-minute shopping guides. 
The guides are in future to be called advertising magazines. 


The programmes will be called 
“Home,” and Joy Shelton has 
been contracted to conduct them. 
They will be live transmissions, 
put out from London on Satur- 
day afternoons at 2.30 p.m. 

The magazines will be similar 
in format to the “Home” pro- 
grammes which are broadcast 
daily in United States. Gardens, 
as well as homes, will be covered. 

Cost of participation will be at 
least £350 for two minutes or less, 
plus 10 per cent for each extra 
minute. This is in accordance 
with the ABC Ltd.'s already pub- 
lished rates. 

This charge includes all pro- 
duction costs, except where an 
advertiser wishes to have his part 
of the magazine put on film. In 
this case an extra charge will be 
made. 

Applications can now be 
accepted from advertisers and 
agents, say Advertising Features 
Ltd., for participation in the first 


Do-It-Yourself } 


magazine 


Associated Broadcasting Co. 
Ltd., have also announced their 
preliminary plans for a second 
advertising magazine. It will be 
a “Do-It-Yourself” programme, 
transmitted at 5.15 p.m. on 
Saturday afternoons. Sub-con- 
tractors for ia Ltd. are TV 
Advert le 
Advertising Ltd. 


-o-7-ooeo 
13 magazines. “Final grouping,” 
they state, “must, of necessity, be 
done by us, although every en- 
deavour will be made to meet our 
clients’ wishes over dates.” 
Competitive products or ser- 
vices will not be accepted, how- 
ever, for the same date and 
programme 
Although space in the maga- 
zine can be booked through 
Advertising Features Ltd., con- 
tracts are to be issued direct by 
ABC Ltd. The programme will 
be made available to other con- 
tractors at the same time 4s 
transmissions from London, i.e.. 
2.30 p.m. on Saturdays. 
Advertising Features Ltd. 
have issued the following list of 
products or services which, they 
state, the feature is thought to 
be capable of including: __ 
Predocts : Furniture, furnishings. 
kitchen equipment, electrical equipment, 
gas equipment, oi] equipment, solid fuel 
equipment, food and drinks, cosmetics, 
soaps, detergents and polishes, confec- 
tionery, cigarettes, dentifrices, household 
paints, radio and TV sets, garden 
requisites, travel goods, toys and tools 
Services : Electricity, gas, insurance, 
building societies and banks 


Joy She 
advertising 
ing are Mrs 


signs for the “Home 
magazine series Stand- 
Renee Palmer, organiser 
of the programme, and Leon Good- 
man chairman of Advertising 
Features Ltd. and of TV Commer- 
cials Lid. 


ITA’s Midland 
site planned 


The ITA’s first commercial tele- 
vision station in the Midlands 
is likely to be built on or near 
the 700 ft. high Gentleshaw 
Hill, near Lichfield, if the Staf- 
fordshire County Council 
grants permission. 

But because of complicated land 
rights, the ITA have also ear- 
marked a_ reserve site on 
private land at nearby Hints. 

The Authority is hoping for a de- 
cision by the end of the month 
for, if transmissions are to be- 
gin in December, work on the 
£250,000 station must start 
almost immediately. 


Talk on TV ads 


Wally Peterson is to give a 
lecture on “Live Commercials. 
particularily in America,” to 
members of the Advertising 
Practitioners’ Television Group 
at the Hammer Theatre, Wardour 
Street, on Tuesday, May 3 

Last year he took an intensive 
three-months’ course at the SRT- 
TV training centre in New York, 
and also worked on the produc 
tion side of the CBS and NBC 
TV circuits 


McCanns meet TV 
contractors 


Directors and senior execu- 
tives of the television programme 
companies recently attended a 
special function at the London 
offices of McCann-Erickson 
Advertising Ltd. The event. 
organised by Barry Barron, head 
of TV at McCann's, was held to 
enable British programme n 
tractors to meet and exchange 
views On mutual interests with 
Frank White, McCann's inter- 
national co-ordinator of TV 
operations, and other members 
of the television operation 
board. 

Mr. White, who made a fi 
visit from his agency’s Ne 
York head office, was introduce 
to the guests by William f 
McKeachie, chairman of 
McCann's London office and 
supervisor of European 
tions 

Among the representatives 
advertising and televisior 
terests who attended were 
Richard Meyer, Frank Lamping 
and Leonard Crockford of the 
Associated Broadcasting 
pany Ltd.; Maurice Winnic) 
John McMillan of Ke 
Winnick; George Laske 
John Clark of Assoc 
Rediffusion Ltd.. and Mct 
television operations 
members John Irwin, R« 

John Reed, Eric Ro! 
Jimmy Grafton and De 
Wynne. 


d 
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Why they used 


the ‘Guardian’ 


A BEA full-page advertisement 
in the Manchester Guardian has 
been reproduced in a new pro- 
motion folder for the paper issued 
last week. 

The text tells why BEA’s 
agents, Colman, Prentis & Varley 
Ltd., chose the Manchester 
Guardian as a medium for 
launching the story of night 
flights and new low fares. Cover 
illustration to the folder shows 
a little girl protesting as a man 
tears up a copy of the paper 

Courtman Davies is promotion 
manager for the Manchester 
Guardian and Evening News Ltd 
The man in the illustration is 
Gordon Erridge, BEA area mar 
ager, England and Wales 


1955 


‘Just fancy’ changes 
buying habits 


No fewer than 28 per cent 
housewives changed their brar 
of tea since the beginning of 1 
year, but only eight per cent 
these did so because of the pr 
increase, an inquiry conducted 
the Tea Bureau, with the hel; 
Social Surveys, reveals. 

Some 12 per cent “just fancied 
a change”: nine per ce: 
changed to a cheaper brand ; and 
SIX per cent to a dearer or 
Asked what they thought was t 
reason for the recent fall in « 
tea prices, 33 per cent answe 
press agitation.” 


‘ 


Agency moves 
J. G. McCallum & Co 
moved to 19 Walker Street 
burgh 3 The studio, whic 
some time has been operating 
Own premises, is now under th 
roof as the general offices. 


‘Mutual aid’ on marketing for TV 


Retail buyers can play an im- 
portant part in the success of 
commercial television by offering 
advice on what to put on the 
home screens, and when, states 
John Brennen, advertising man- 
ager of a West Country depart- 
mental store group 

The group includes James 
Colmer Ltd., Bath; W. Morgan 
Lid., Bristol; and B. T. Butters 
Ltd., Weston-super-Mare. 

Conversely, he said, TV adver- 


TV estimates are 


Associated - Rediffusion  L4td., 
programme contractors hand- 
ling London commercial TV 
programmes for Monday to 
Friday, have described statis- 
tical estimates of sets and 
viewers available for London 
commercial programmes as 
“crystal-gazing.” 

A spokesman of the company 
states: “Following the recently 
published ISBA estimates of 
sets and viewers available in 


tusers should let retail outlet 
know well in advance wha 
merchandise would be featured 
on TV, so that stores could 
arrange their own link advertis 
ing and sales displays. 

Having seen experimental T\ 
commercials shown by Glover 
Advertising Ltd., Bristol, Mr 
Brennen and the group's adver 
using director, W. F. Blunt 
arranged an early private show 
ing for over 60 of their buyers 
and directors. 


. 4 ’ 
crystal-gazing 
the London area by this Sep- 
tember and March, 1956, we 
think that, at the moment, any 
statistics of this nature can only 
be a form of crystal-gazing. 
“We ourselves are convinced that, 
in fact, the estimates made in 
both categories are certainly 
unduly low, but since figures 
given at the moment can only 
be guesswork, we do not in- 
tend to issue attempted eorrec- 
tions.” 
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Sponsored radio 
in Burma 


Plans have been prepared for 
the establishment of a commer- 
cial radio station for Burma, ac- 
cording to Myo Aung, secretary 
and trade manager of Let Ya & 
Co., Ltd., Rangoon, who has just 
finished a trade mission to 
Europe 

He says that the growing com- 


nercial organisations of Burma 
were particularly “public rela- 
tions minded” and he believed 


st this would develop still 
irther with the rapid industrial 
‘pansion. Current advertising 


nethods were the traditional use 


f newspapers, hoardings and 
ema screens, but they were 
king forward to sponsored 


‘Electricity and 
the Future’ 


Members of the electrical trade 
i technical press at a press re- 
ptiion at the Waldorf Hotel 
heard details of the 
enth British Electrical Power 
niion, to be held at 
ghton from Monday, June 27, 
Friday, July 1. 
The theme of the Convention 
1 the exhibition that is being 
held in conjunction with it is 
Electricity and the Future.” 
The press reception, organised 
y John Fraser, press officer of 
- DA, who is press officer for the 
nvention. was attended by 160 


editors and press representatives 


Lord Luke in Dublin 


Addressing a special luncheon 
eeting of the Incorporated Sales 


Managers’ Association (Ireland 
ranch) in Dublin last Frday, 
Lord Luke, president of ISMA. 


poke of his recent visit to South 
\merica, and recommended firms 
King for export outlets to study 
hat market 
Earlier in the week Lord Luke 
had spoken to members of the 
Belfast branch 


G. A. Holdsworth. R. &. 
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Meyer R. A. Bevan. 


ITA chief on conference 
television panel 


PROGRAMME COMPANIES 


Birthday party 
550) 
ad\ erti a r 
attended 
May 


Fair Hotel last Thursday to 
celebrate the silver jubilee of 
Crane Publicity Ltd. 


ome from agencies 
new Sspapers 


party at the 


guests 
and 
cocktail 


They were presented with a copy of 
the “Crane Jubilee,’ which carried 
message f congratulation from 
advertising and advertisement 
chiefs of firms and newspapers, 
some advertisements “that might 
have been’ and a“ not too serious 
record of 25 years in the Jungle.” 

Above are some of the Crane direc- 
tors and their wives U. to fr.) 
W. W. Whitby, N. R. Field, Mrs 
Sayles, WV. J. Sayles, and Mrs 
W hitb) 

Mr. Sayle the managing director, 
in a short speech to the guests 
said that L. P. Sedgwick, their 


chairman was unable to be 
present as he was recovering from 
a recent successful operation 

The managing director revealed that 
Crane clients will be using com- 
mercial television from the start 
in September. Representatives of 
the two London programme con- 
tractors were present 

Mr. Sayles later told Apvertiser’s 
WEEKLY that “firm reservations 
of commercial TV time for a long 
series have been made by Crane 


Publicity Ltd. on behalf of one of 
their biggest consumer accounts 
The agency handles the Max 
Factor account, 


CAPACITY DOUBLED BY LITHO MERGER 


As a result of negotiations be- 


tween C. B. (Litho) Ltd. and 
Hedley Molyneux Ltd., a new 
company, Molyneux Offset Ltd 


has been formed, incorporating 


the lithographic plant and staff of 
Hedley Molyneux Ltd. plus addi 
tional plant and staff, with the 
immediate object of doubling the 
present capacity 


REPRESENTED 


Sir Kenneth Clark, chairman 
of the Independent Television 
Authority, and representatives of 
three programme contractors will 
be among the panel who will 
answer delegates’ questions on 
commercial TV at the AA's 
annual conference at Brighton. 

The session, which is called 
“Commercial Television—What 
Do You Want to Know?”, wi! 
be from 5 p.m. to 7 p.m. on 
Friday, May 6. Delegates to the 
conference will be invited to put 
questions to the panel. 


Panel members will be: Sir 
Kenneth Clark, H. F. Chilton 
(chairman, radio and TV com- 


mittee. ISBA and publicity man 
ager, Horlicks Ltd.), Miss Flora 
Vv. Honywood (director, Coty 
(England) Ltd.). R. A. Bevan 
(chairman, TV. film and rad 
sub-committee, IPA, and chair 
man, S. H. Benson Litd.), J. W. 
Hobson (director, Colman, Pren 
tis & Varley Litd.), Richard L. 
Meyer (director, Associated 
Broadcasting Co., Ltd.), C. M. V. 
Truefitt (director, Associated 
Rediffusion Ltd.), Maurice Win- 
nick (director, Kemsley-Winnick 
group), and G. A. Holdsworth 
(managing director, J. Arthur 
Rank Screen Services Ltd.). 
Chairman of the session wi 

be Sir Miles Thomas, vice-pres 


dent, the Advertising Associa 
tion, and the convenor Brian F 
MacCabe, managing director, 


Foote, Cone & Belding Ltd 


Australian group 


changes hands 


The K. G. Murray Publishing 
Co. of Sydney, Australia, has 
purchased Hudson Publications 
of Sydney, including the print 
ing plant and the magazines 
Wheels, Outdoors, Seacraft and 
Bride. The new owners will take 
over the magazines from the 
July issues 

The new magazines, together 
with two more which will be 
launched almost immediately, 
will bring the Murray title list to 
17 monthly magazines and 13 
monthly comic titles, together 


with 12 annual publications. 
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STRIKE ENDS: 
CLAMOUR FOR 
AD SPACE 


and go up to 20 pages for most 
of the rest of this rationing 
period. We believe we shall be 
ible to take in most of the adver- 
tising that has had to be held 

if advertisers will give us 


e rest of the rationing period 


n which to do it.’ 


N. J. Berridge (Observer): “We 
’e to produce a larger issue, 
staring this Sunday with a 16 
pags paper inste ud of 12 pages 
We ill do our best to give space 


dvertising that has had to be 
ft out 
Vv. Stratton (Sunday Times) 
We hope to have a 16-page issuc 
est of this rationing 

d, and to accommodate the 
ivertisement backlog.” 

The Newspaper Proprietors’ 
Association reached agreement 
with the Amalgamated Engineer- 
ing Union and the Electrical 
Trades Lnion on Tuesday even- 
ing. Further agreements were 
reached by the NPA with the 
London Typographical Society, 
on Tuesday night, and with 
‘atsopa, yesterday (Wednesday) 
morning. 


B ast ght the 700 men of 


AEU and the ETU and the 

ees of the printing 

who had received thei 

clive dismissals, had re 

ed to work in the NPA 
Free Press formed 

One of the outcomes of the 


was the formation of a 
Press Society, to provide 
scale printing facilities dur 


uf future printing strike, 
which was announced on Mon 
Its resources will be open 
il! who wish to use it, includ 
he Labour Party and the 
id nions Only Communists 

t d 
| i sponsoring the Free 
Press Society are Lord Moynihan, 
Ma General Sit Harold Wern 
t O. F. Boehringer, W. J 
Browr a Crawford, and 


Edward Martell 

Mr. Martell is 
of the Recorder, but he empha 
sises that the Society is com 
ndependent 


also chairman 


\ number of public relations 
organ ns, PR departments of 
gel nd other advertising 
C had begun regular pub 
licat if news bulletins for their 
clier nd others Among them 
were Downtons Ltd., G. S. Royds 
Ltd., W. S. Crawford Ltd. and 
Joshua B. Powers Ltd 

Peter Robinson, the London 
fashion house produced its own 
newspaper,” planned by G. G 
Herring, managing director of 
Peter Robinson, and designed by 


Dorland Advertising 
Peter Robinson's Fashion News, 
was printed at high speed by 
Garrod & Lofthouse Ltd. Alto 
gether, 50,000 four-page copies of 
the issue were given away free 


The paper, 
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Thielé talks 
to CDC on 


education 


The Club Development Com- 
mittee, at the invitation of the 
Publicity Clab of the Cotswolds, 
met at the Hotel Majestic at 
Cheltenham last weekend. 

Wm. C. Thielé, chairman of 
the Advertising Association's 
education committee, attended the 


Club News 


meeting and opened a discussion 
on “Education for Advertising,” 
which was well attended by club 
education officers. 

C. Roderick Gallant (Leeds), 
R. E. Andrews (Bristol), and J. E. 
Ortton (Sheffield) opened a dis 
cussion on internal relations. 
Each dealt with the organisation 
of his club and the means and 
methods adopted to maintain the 
interest and enthusiasm of club 
members. 

One of the issues raised was 
the relative value of the dupli 
cated news letter compared with 
the printed magazine. 

Members of the Publicity Club 
of the Cotswolds joined the CDC 
delegates at dinner in the evening 
at the Hotel Majestic. 

The dinner was presided over 
by R. H. Bound, of the Dowty 
Group. The toast of the visitors 
was proposed by Warrick Cleaver 
(Publicity Club of the Cotswolds) 
and the response was made by 
the Mayor of Cheltenham, Cr. 
A. Mann. 

W. R. Balch proposed the toast 
of the press, and the reply was 
made by the president of the 
Newspaper Society, Geoffrey 
Smith. The toast of the Adver- 
tising Association and its club 
Development Committee pro- 
posed by J. Perkes (Publicity 
Club of the Cotswolds) was 
responded to by Leslie E. Room, 
director-general of the AA. 

John Winford, chairman of the 
CDC, wound up the pfoceedings 
by proposing the toast of the 
Publicity Club of the Cotswolds. 


Leicester 
panne ann ol 


‘BBC unable to 


compete soon’ 


Addressing the Publicity Club of 
Leicester on “Looking to the future 
of commercial TV,” Morley, tcle- 
vision executive, G. Street & Co 
Litd., said that he doubted whether 
the BBC service would be able to 
cumpete with programmes put ou! 
by the ITA in two years’ time. He 
added that his forecast applied par 
ticularly to light programmes, which 
had never been the “bright spot” of 
the BBC. 

Mr. Morley told the meeting that 
he thought one-minute spots on 
commercial television would become 
very popular. “I think you can say 
all you want to say in a minute,” 
he added. 


In the national advertising public speaking contest Southern area semi-final, 
held at the Berkshire Club, Reading, the Berks & Bucks Publicity A ia- 


tion beat the Advertising Club of Bristol. 


The best prepared speech 


was given by Miss M. Messer, Berks & Bucks, and the best impromptu 
speech by D. Dailey, also Berks & Bucks. Picture shows: (seated, | r.) 
John F. Derry (chairman, Berks & Bucks), Miss Mary Messer, Mr. Passt 


(Bristol), and Groome (Berks 


& Bucks). 


Standing are G. Wilde 


(Publicity Club of London), L. F. Avery, E. Sawyers, K. Wood (Bristol), 
D. Dailey and A. Taylor (Berks & Bucks). 


London 
Fourfold drive 


for new town 


New towns should do their own 
publicity and not rely on the 
Government, in the opinion of Sir 
Humphrey M. Gale, chairman of 
Basildon New Town Development 


In a talk to the Publicity Club of 
'ondon on Monday he said that the 
Corporation had sought to publicise 


the town under four headings 
nationally, to let the country know 
that Basildon existed, and the kinds 
of industry wanted; among loca! 
officials. so that they would know 
what was going on; in the technical 
field, for which articles in the 
technica! press provided great scope , 
and in the local domestic field, for 
the benefit of the inhabitants 

The national press was used to 


tunities, and the technical press for 
staffs 

In reply to a question from the 
Club's chairman, Miss Sylvia Wein- 
berg. Sir Humphrey said that the 
amount of publicity done would not 
warrant the employment of a full- 
time publicity officer, but the 
employment of a freelance “might 
be worth considering.” 


Bristol 


Last meeting 


At the last meeting of this session 
of the Bristol & West Publicity 
Club G. Morley Davies, chairman 
of the club, presented certificates to 
members of the club who had 
attended more than three-quarters 
of the lectures and discussions in the 
presem course. 

F. E. Tucker, of J. S. Fry & Sons 
Lid., chairman of the education 
committee, summed up the previous 
meetings in the education course 
and asked for comments and sug- 
gestions from students on the type 
of lecture or practical exercise they 
would like to have in the 1955-56 
session 

Cc. W. C. Farrow, of Ford's 
Advertising Lid., gave a brief 
description of the recent amend- 
ments which have been made to the 
requirements for the AA and IPA 
examinations 


Manchester 


‘TV kindles 
interest’ 


“The ‘roving eye’ technique would 
be my best frend if I were a manu 
facturer contemplating commercial 
TV advertising,” Mary Ma! 
TV announcer, told members of the 
Manchester Publicity Assoc nm 
last week when she described some 
of her experiences with the BH 

Miss Malcolm, who is ady 
Bartlett in private life, said that TV 
tended to make people increasingly 
interested in newspapers. It kindled 
interest in articles by people whom 
viewers had seen on the TV screen 


Regent 


National service 


for women debate 


When the Regent Adve sing 
Club’s public speaking group 
debated the motion “that women 
should do national service” with th 
Junior Council Club of Holloway 
they came to the conclusion that 
they should 

The motion was proposed by Rex 
Garland, of C. & E. Layton, who 
poimted out the advantages to be 
gained by the country if women did 
such a service. 
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New Zealand news 


Levers launch 
Surf with 
giant drive 


The biggest campaign seen in 
New Zealand has been used by 
Lever Bros. to introduce Surf 
Full-page press advertisements 
singing commercials on radi 
(“Happy Surf Day to You”), 
posters and special window dis 
plays were used. 

In addition, two new features 
were included: a coupon redemp 
tion scheme and the use for the 
first time of enamelled signs rur 
ning the full length of metr 
politan tram cars. 

Surf's competitors, due ver 
shortly, will have this initia 
advantage to overcome. 

* * 


» 


Brylcreem's practice of usin: 
sporting stars without a dire 
testimonial—without even nam 
ing them—in their advertisemen' 
is to meet competition alons 
similar lines from  Vaselin 
Vaseline, however, will name the 
sportsmen and quote them on the 
advantages of the product. | 
the first of the series, former 
Australian Davis Cup stars Frank 
Sedgman and Ken McGregor are 
used to sell Vaseline hair tonic 
and hair cream 

* * * 

The fifth annual conference of 
the Association of NZ Advertis- 
ing Agencies was held at Rotorua 
during the first week of March. 

In his opening address, Harold 
Austad, who was re-elected pres 
dent of the Association, con 
mented on the general buoyanc 
of advertising in New Zealand 
the high degree of competiti 
between advertisers and the effect 
this had on the newspapers, as 
reflected in the larger spaces 
made available for advertising 
and the increase in pages 

Agency representatives dis 
cussed a number of problems 
confronting advertisjng in New 
Zealand to-day, including tt 
need for an audit bureau of cit 
culation, staff shortages of the 
present and the future and the 
resultant need for training more 
juniors. 


Friday, April 22 


INCORPORATED ADVERTISING Mana- 
GERS ASSOCIATION annual dinner 
dance, Hyde Park Hotel, | 

isma (Coventry branch) jomt mect- 
ing with the Coventry Put ty 
Associatior The Hare & Squirre 

Coventry 7.30 p.m 

BIRMINGHAM PUBLICITY ASSOCIATION 
annual banquct Speaker Sur 
Kenneth M. Clark. Queen's Hote! 
7 pm 


Teesday, April 26 

THe ADVERTISING CREATIVE Crecle 
dinner mecting Ashiey Havinden 
on “The Principle of Continu in 
Advertising.’ Pompadour Room, 
Café Royal, Regent Street. 6.45 p.m 
Newsrarer Society annual dinner 


Dorchester Hotel pm 


ADVERTISING 


DIARY 


Wednesday, April 27 

Pusuicrry CLus oF THE CoTswoLps 

trip to Austin works 

ASSOCIATION OF SpectiatiseD Fim 
Propucers’ annual luncheon Park 
Lane Hotel 12.30 p.m 
Newsparer SocteTy annual genera 
mecting 

Pus try Cius of NorrmcHam 
annual general meeting Bell Inn 
AbpvVerTisiInG CiUus oF OXFORD 
annual general mecting 

Thursday. April 28 

Society of TyroocrapHic Desioners 
meeting Lecture on “‘Dic-Stamping 
ngraving Lecture room of the 
Monotype Corporation, Fetter Lane 
EC4. 7 pm 

Pusticrry Cius oF tHe CoTrswoips’ 
meeting Speaker J Cheney 
7% pm 
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First statement 
of weekly’s 


circulation 


For the first time ever, the 
xk Exchange Gazette has 
vealed its circulation, The 


gure claimed by the weekly is 
20,000 
For the past three weeks, how- 
the print order of the 
cette has been “pegged” in 
that no advantage can 
taken of the national daily 
pees Newspaper 
strike. The 
publishers 
of the weekly, 
Thomas 
Skinner & 
Co. (Pub- 
lishers) Ltd., 
have made 
various exe- 


* 


xX cutive ap- 
2 pointments 
vq following the 
Bet death of 
Robert J 

Tr. Ryder Fruer, who, 

being connected with the 

iny for 35 years, held the 


iffice of director and secre- 
f the company 
Keith H. Skinner, who is 
y a director, has been 
ited general manager, and 
T. Ryder, editor of the 
Exchange Gazette, has 
elected a director. C. J 
has been appointed secre- 
f the company 
Skinner is a great-grand- 
of the late Sir Thomas 
ner, Bt . 


founder 


Ga- 

n 1950 

ce then 

features 

e been 

oduced 

- ae T. K. H. Skinner. 

paper has been widened, say 

publishers, to cater for the 

new investors who have 
ared since the war 

sreat emphasis has been placed 
bright presentation 

Thomas Skinner & Co. are 

shers of the Stock Exchange 

Year Book and are pro- 

of 15 weekly, monthly 

{ annual publications, includ- 

the Wool Record and Textile 

published in Bradford ; 

er's Silk and Ravon Record, 

shed in Manchester; the 

‘BC Railway Guide, the ABC 


World Air Guide and the Direc 
of Directors 
Added revenue 

Further advertising on buses 
and bus shelters will bring 
Barrow-in-Furness Corporation 
an added revenue of £1,000 a 
year 


111 
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_ salad cream 
Pet 


This window bill is an exact replica of the H. J. Heinz Co. Lid. new 

48-sheet salad cream poster which is to appear on hoardings throughout 

the country from May |. Printers are Sir Joseph Causton & Sons Ltd., 

and the design. which H. J. Heinz Co. Lid. describe as “a new step for 
the company,” is by Norman Weaver. 


Brewing journal’s new owners 
widen scope, change format 


Following the recent change 
in ownership, the Licensed Trade 
News has been re-designed with 
modernised format and layout. 
Editorial scope has been widened 


tabloid, and the number of pages 
raised from six to 16. Greate: 
use will be made of photographs 
and women's and children’s fea 
tures are to be added. A. Home 


to take in the whole brewing, shaw continues as editor under 
bottling and soft drinks indus- the new proprietors. 

tries and the many associated The Walsall Observer Ltd. took 
trades. over the Walsall Times series last 


June, and are now producing 


The journal remains a weekly, 
seven titles with a combined sale 


published on Saturdays, and the 


price also remains at 2d. Pro- of around 54,000 weekly 
prietors are now the Walsall ‘ - 
Observer Ltd., part of the Bir- New artist’s aid 


mingham Post and Mail group, 
and the paper's head office has 
been moved to Bridge Street. 
Walsall. 

Advertisement and circulation 
manager is Vic Hughes, who has 
come back to his native Walsall 


A “fountain pen” which, it is 
claimed, will draw a constant 
width line, and can be used with 
writing, drawing, Indian, of 
waterproof ink is the Rapido 
graph, marketed in this country 
at 21s. by Hartley Reece & Co 


to join the paper. London ad- 

vertisement manager is Harold Ltd., London 

L. Walker It has been designed for use by 
“ all engaged in drawing, lettering, 
Advertisement rates are based _ ; : 

on 7s. 6d. per single column commercial art, mapping, writ 


ing Music, or preparing technica! 


inch. Full page is now £14, with drawings. 


a 25 per cent addition for two- 
colour covers 

The Walsa!! Observer Ltd. has 
also taken over publication of the 
Cannock Chase Courier series 
of newspapers. Four papers 
are involved, the Cannock Chase 
Courier, Hednesford Courier, 
Penkridge Courier and Brewood 
Courier 

The page 
reduced trom 


Paint it yourself 

The Home Decorators’ Hand 
hook, written by W. P. Matthew 
the BBC “Do it yourself” expert, 
has been produced by Sissons 
Brothers & Co., Ltd., the paint 
firm. The booklet, which has a 
number of sketch illustrations, 
was printed by Alabaster, Pass 
more & Sons, Ltd 


sizes are being 
broadsheet to 
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London’s £500 
for NABS 


A cheque for £507 1ls., pro- 
ceeds the Publicity Club of 
London gala, was presented to 


the National Advertising Benevo- 
lent Society at the Club's meeting 
on Monday 


N man Moore president of 
NABS, accepting the cheque 
from Leon Goodman, the Club's 
NABS Steward, said that it 

Appeal closes 

The current appeal for the 
National Advertising Benevolent 
Society closes on Friday, 
April 29. 

b ht the total during his year 
of presid within a “measur- 

ount’ of the target of a 
2 cent increase on anything 
‘ 1 in any previous year. 
H hanked the Club for this 
a ind generous gift.” 

ling NABS officials who 
" led he presentation were 
Lim Sparkes, chairman of 


Hubert Oughton, 


treasurer; and H. L 
wr secretary 
Picture—page 142 


n. he 


lisplay designed 
Y screen process 
and var- 
Jeffreys 
show in 


four elu r ir 


Printers) Lid now on 
/ ind store The hand and 
Wax Products,” 
ha s moved from 
D i urrents 


NAGS golfers 

Left to right: J. Sime, J. Rosswick, L. M. Masius, G 

W. G. Seabrook, J. B. Methuish, captain, J. M. Thrussell, R. B. Foster 
N.C. Royds 


who spent a recent week-end at Sandwich are here seen on the first tee at Royal St. Georges 
Bell, R. H. Garey, L 


Glanvill Benn 
Hutchings, and 


W. Needham, FE 
W. G. D. Softly, G 
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CUS 


——— 


° executive of Foote, Cone & Belding 
Riddell to rest: Ltd.'s London TV Group. The 
FCB team arrived in Rome on 


retains seat Frida April 1, and by April 12 


wer ick in London. They were 
oa working on commercials for the 
C. & E. Layton Ltd _announce third series of Rheingold TV com- 
that Howard Riddell, acting on ant 
medical advice to limit his activities. "S'** 
has resigned as managing director ‘ . ot 
of the company and its subsidiaries Mary Corbridge has joined the : 
While ceasing his executive func pub relations group of Foote ET \ 
tions, he will retain his seat on the Cone & Belding Ltd., and will b ‘ 
boards of the parent company and working initially on the Quaker 
its subsidiaries as an ordinary direv- Oat fo td account under At the Lucozade “Double Your Money” party at the Dorchester (|. to + 
tor and will act as consultant to the Gwenyth Jenkins, FCB's senior Mrs. David Rettie; Alan Carrick Smith, a director of G. S. Royds I 
Layton group. wo PR account executive. Miss David Rettie, marketing director of Beecham Foods Ltd.; and Mrs. Nichola: 
* * * Corbridge has been working with Royds. Final programme in the present ‘“‘Double Your Money 
Sidmey Seltzer, for the past cight Car ' Johnson Ltd PR con- will be heard on Radio Luxembourg on May 17 at 8 p.m. Approxin 
years media manager for A. WN sulta: on the Thomas Hedley & listening figure week have been 6,000,520. 
Holden & Co., has joined Arm Co — teas — -_ 
strong-Warden as space buyer. Miss lew and Naval Architect, Gas and 
Joan French awd, sonecl ay assistant Martyn Davis has bom appointed Neu Coal Board Power, Hospital and Hea 
space buyer, and Miss Sylvia Wein. = pro! m manager for Hand) ffi Management and Stationery 1 
berg, while _ still nthe aol her mar he Do-It-Yourself monthly press ojjicer Review Mr. Baldrey is a 
interest in media policy, is thus, pub ion of Do-It-Yourself Ltd The N ; chairman of the Manchester br 
relieved to extend her executive * * * . ye ed Ge . - hg we , of the Incorporated Sales Man 
duties E. Scott-Botham has been ap mar soak aa oo se OO . Association, and also of the Ir 
* * * poir manager of Bemrose Pub Noel Gee he w4 ree © porated Advertising Manag 
S. W. Colyer has joined Arm- _licit »., Ltd., Derby d ctor Of bl ma ietiene RES: 
strong-Warden as an account Kirk ‘h ig B= - th — ae * * * 
executive from the Pepsodent divi- staff n ( ‘ca Bo. 7 hon re : 
sion of Unilever. Before that he held W d since 1949 _ ns 5 —— D. F. - Russell, -_ 
executive positions with S. H | oo Seeger =O 
ooman Lid. no gt on a adman eaves — ot : - * Russell & Co., Ltd., entertained 
& Vario tad. and o: ene tiene wes R S Ca lin ys " —_ere as joined § 2g directors and sales managers 
products manager of Johnson & 2 “ Bp secret ot ora id. as senior nt private dinner recently to mark 
Soinaen (Chesed Meleaial Lad. where Boward Waltman, Gite tetecd ge _Before this appoir nt reurement of P. A. Morton as 
he handled the baby products range R. S. Caplin Ltd. in October as I , C “oom a - <i : sae director of the company amen 
? He was advertising manager with creative director and later Ltd “9 sedtt ee ut — Gemmell has taken over 
: the Delco-Remy-Hyatt Division of became TV executive, has Bosbey po cory ee 4 : , pa coo Pega Mr. Morton is 
General Motors Corporation resigned to freelance. In addi- Co. (india) I AN a oe n & remain a director of the comfy 
+ o tion to copywriting for London j 
x W. H. Smart, who has been classi- advertising agencies, he is : : - : . : tant 
te fied advertisement manager of the making a special study of script- J. E. C. Lewis, hitherto acting Joke Beemer whe, natlggenens nn 
ml Daily Telegraph for the past nine writing for commercial TV. editor Wellington  Journa & Se Covet Rood, has just varthin 
: ; years, has relinquished his post to He is a member of the educa- Shrewsbury News, has been ap. ™aking “A Ki i for Two Farthing 
join the display advertisement side tion committee of the Advertis- pointed e¢ditor. He joined the as joined Lambe & Robinson Lic 
of the paper. C. C. Edwards, who ing Practitioners’ Television journal in 1926 aS production — be 
has been with the Daily Telegraph Group. * * * oe Ca. 
for some 20 years, has been H. Hollingshead has resigned * * * 
appointed classified advertisement from S. H. Benson Ltd. after over Alfred Pemberton Lid.’s radu 
manager. Spencer Swaffer, head of TV for 30 years with the agency. L. Bishop film and TV department has b 
* * Graham & Gillies Ltd. has has been appointed manager of the expanded by the appointment 
J. J. Field has been appointed @nnounced two further appoint press department — (chief pace Patrick Jenkins, who has had 
sales promotion executive of the ments it the staff Thomas buyer), and J. W. Kefford deputy number of years’ experience in tt 
Nufficld Organisation. He will be Browne has joined as a television manager film industry 
directly responsible to R. A. Bishop, and film scriptwriter and Valerie * * * ; 
eneral publicity manager, British Coleman as a production assistant Latest recruit to Nevin D. His 
otor Corporation, for sales pro- Mr. Browne has been responsible 


' (Advertising) Ltd. is John Davi j 
motion on the Nuffield side of the for the scripting of many docu who be - ~ Obituar 


will a ublic = relatior 
Group, including the production of mentary, industrial, and Army train P : 


account executive. He was formerly 


home and export literature and sales ing films; and as a freelance script publicity officer fx » Conser\ : , 
aids, and the administration of writer for TV commercials for some tive C Lom . in a nergy C. Terdrey 
7 motor and agricultural shows and 4gencies and production companies lands Area, and was also assistan } 
exhibitions Until recently, Miss Coleman was a controller to Butlins i. Svelas d ‘ harles Terdrey outdoor = 
(See Mainly Personal, page 142.) production secretary with the BBC + * .. Lid. d er ‘: Re . 
* * * * * id., ied suddenly last riday 
ee Just returned from 12 days inten- G. Dickerson has joined Havas wD ~ has been The funeral has been arranged fo 
. sive shooting of TV commercials Ltd. and has been appointed space Whitehall Te Newri _— o 2 p.m. to- norrow (f riday) at the 
in Rome is Joha Davis, production buyer of the agency aukieinen of chnicz e yroup South London Crematorium, Row: 


The Marine Engineer Road. Streatham, S.W.16 
Mr Terdrey was well knowr 
to poster contr 
London and the provinces 


A. Brampton 


A former director of the Birming 
ham Gazette and Despatch Ltd 
Arthur Brampton, died on Wednes 
day of last week at his hor 
Aberdovey. He was 90 


Mrs. L. Phillipson 


Mrs, Lily Phillipson, wife of E. A 

Phillipson, managing director of 

Bournemouth Poster Advertising 

Gemme Service, has died after a long illness 


Noel Gee 
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ood health to 


our advertising 


38% of all men who drink beer read the 
Daily Mirror. Moreover, the Daily Mirror 


0 


can claim amongst its readers 32°, of all men 
who drink spirits and 37%, of all smokers. 
These figures extracted from the independent 
1.1.P.A. Survey indicate a very healiy 
purchasing power amongst Daily Mirror 
readers and a very healthy state of affairs for 


all who take space in its advertising columns 


The redistribution of purchasing power which 
has taken place in the last few years has 
widened the mass market so much that there 
are few products which are not covered by it 
and, with the biggest daily net sale on earth, 
the Daily Mirror is the world’s greatest mass 
market medium. Space in the Daily Mirror 
is astonishingly economical, too. With over 
1,180,000 more readers than any other national 
daily, it has by far the lowest square inch per 
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LONDON ‘ART IN ADVERTISING’ EXHIBITION 


‘The Times’ link with Creative 


Circle for November show 
Sponsored by “The Times” and organised by the Advertising Creative 


‘Herald’ surve survey. ‘shows— 
Seasonal change 


in porridge, 
cereal sales 


The third of the new series of 
Daily Herald commodity reports, 
issued this week, surveys the 
market for breakfast cereals. It 
covers two allied commodities— 
ready-to-eat cereals and porridge 
oats. 

The report is based on a survey 
carried out during September and 
October last year. It emphasises 
that the proportion of housewives 
who buy these products varies 
with the time of the year. A sur- 
vey carried out in mid-summer 
would find more buyers of ready- 
to-eat cereals and fewer buyers of 
porridge oats than a survey made 
in mid-winter. 

Ready-to-eat cereals are bought 
at some time by 71 per cent of 
all housewives, with 45 per cent 
having bought them during the 
seven days before the interview. 
Porridge oats are bought by 57 
per cent, but only 16 per cent 
had made purchases during the 
previous week. 

More younger housewives tend 
to buy each product than the 
older ones, but the variation 
according to age is more marked 
for cereals than for porridge 

Based on the last purchases 
made before the interview, the 
leading brand-types of ready-to- 
eat cereals are Kellogg's Corn 
Flakes (57 per cent), Welgar 
Shredded Wheat and Weetabix 
(12 per cent each), Kellog’s Rice 
Crispies (10 per cent) and Quaker 
Puffed Wheat (8 per cent). 
Kellogg's products were last 
bought by 68 per cent, Shredded 
Wheat Ltd.'s products by 11 per 
cent, Weetabix Ltd.'s by 10 per 
cent and Quaker Oats Ltd.'s by 9 
per cent. 

In the porridge oats field 
Quaker (49 per cent of last pur- 
chases) and Scott's Porage oats 
(41 per cent) share the bulk of 
the market. 


Circle moves 


The next dinner meeting of the 
Advertising Creative Circle, next 
Tuesday, will be held at a new 
venue, the Pompadour Room, 
Café Royal, Regent Street. 
Speaker at the dinner will be 
Ashley Havinden, president of 
the Circle, whose subject will be 
the “Principle of Continuity in 
Advertising.” 


CANNOCK: 


ADVERTISER 
PROSPEROUS 


COVER 


Circle, an exhibition of “Art in British Advertising” is to be 


the 
November. 


be held in 


RBA Galleries, Suffolk Street, London, for three weeks in 
Its object is to emphasise the contribution which 


advertising is making to culture in Britain. 


Ashley Havinden, president of 
the ACC, states that the material 
invited is “originals, proofs, 
voucher proofs, layouts, 
maquettes or specimens of press 
adv sements, posters, printed 
leaflets, brochures or books, and 
flat point-of-sale material but not 
three dimensional display 
ma il.” Final entry date is 
TI iv, June 30, 

Mr. Havinden says that the ex- 
hibition has been made possible 
= ly through the good offices 
of R. Pope,” a founder mem- 
ber of the ACC and assistant 
manager of The Times, which is 
making a generous contribution 


It is claimed that any “ 


permutation” 


The organising committee is 
George Plante, Jack Beddington. 
and Lindley Abbatt. 

The selection committee 
include at least one Roya! 
demician and one director of a 
leading art school Discussions, 
debates, and lectures wil! be 
ciated with the exhibition, 
PRO for which is Ber 
Denvir. 

Correspondence and material 
should be sent to Mrs. M. E. 
Manasse, organising § secretary, 
Exhibition of Art in British Ad- 
vertising, 44, Belgrave 
London, S.W.1. 


will 
Aca 


of these three Ascot displa 


makes a satisfactory selling display. 


Heater display 


A three-piece, three - dimen- 
sional display for Ascot gas 
water heaters has been produced 
by W. H. Gollings and Asso- 
ciates Ltd. to be “flexible” 
enough to display in any space 
from very large open showrooms 
down to small enclosed windows 

The centre piece, 5 ft. high, 
carries two small Ascot water 
heaters Photographs of two 
larger heaters are mounted on a 
cut-out panel set a foot forward 
of the main panel, and a large 
heater is carried on each of the 
small units. 

Made by Replicards, Ltd., the 
displays are constructed of hard 
board and timber. Background 
colour is pale blue; the steam 
effect is white; lettering is red, 


ESTABLISHED 1878 


. 
‘In any space’ 
blue, and black ; and the Ascot 
triangle trade-mark is blue 

The displays are double-sided, 
the backs carrying slogans and a 
reproduction of one of the mot 
of the press advertisements 
fold flat for transport. 

The heaters are taken 
stock in the gas showrooms 

SHIRT TALE 

More than 100,000 copies of 
Change of Front, a cautionary 
tale, in verse, about a shirt, have 
been produced by L. & R. Morley, 
Ltd., for retailers, whose name 
and address is printed on the 
back cover. Kt was produced to 
an idea by H. N. Packard, adver- 
using manager, with illustrations 
by Anton 


Square, 


New pile for 
Irish actors 


All advertising agencies ir 
Ireland have now been advise 
by Irish Actors’ Equity that 
new contract for actors takin 
part in sponsored radio shos 
will become effective on June 2 
The contract specifies the part 
the programme and the durati: 
of engagement, governs cond 
tions of employment and estab 
lishes minimum fees. 

These minimum fees are £3 3 
for a 15-minute programm: 
£6 6s. for a 30-minute , 
gramme, and £10 10s. for a * 
minute programme. 

These fees cover a broadc 
made in the Republic of Ire 
or outside the Republic of 
land; if the broadcast is n 
from both the fees are dou 
An additional fee of 50 pe: 
is payable on a first repeat 
334 per cent for the second 
each subsequent repeat. 

Dermot K. Doolan, [| 
Actors’ Equity’s general s 
tary, states that at present ¢ is 
proposed to use the British Equity 
contract form for actors taking 
part in films for TV. He als 
told ADVERTISER'S WEEKLY th 
the Irish Association of Adve 
tising Agencies had not discuss< 
the proposed new  sponso! 
radio contract with Equity, and 
was now proposed to contact | 
Association of Advertisers 
Ireland to advise its members 
the position. 


Rank showing o! 
colour ad films 


A special press showing 
colour advertising films was gi 
last week by J. Arthur Ran k 
Screen Services Ltd. It included 
two one-minute and seven tw 
minute films, featuring Lyons 
Chico coffee, Capstan cigarettes 
Symbol biscuits, Readicut rugs, 
Player's cigarettes, Ovaltine, Ray 
O-Vac torch batteries, Kenwood 
mixer, and Veronica Papworth’s 
Star fashion features. 

A Tips film, conducted b 
Googie Withers and her husband 
John McCallum, advertised Wills’ 
Whiffs. 

Six cartoon filmlets were als 
shown, for Ridemaster springs 
Colman’s table starch, Allsopp 
ales, Robinson’s lemon barley 
Gleem toothpaste, and Air Char 
ter Ltd. 


EDNESFORD 


ADVERTISER 
MINING AND AGRICULTURAL AREA 


MARKET PLACE. CANNOCK STAFFS: 80, FLEET ST., CEN. 7500 
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| ‘y 
‘Al home | 


POSTERS COMPLETE THE CAMPAIGN 
WITH REPETITION IN COLOUR 


eP/TISH FOSTER ADVERTISING ASSOCIATION § LONDON POSTER ADVEATIS'YS ASSOCIAT'‘ON LTD 
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‘Watch your competitors’ surveys 
available from new concern 


Papers survey 


north-west 
market 
More than 200 pages of 


marketing information about the 
circulation area of Liverpool 
newspapers is provided in The 
North-West Market, issued for 
the guidance of advertisers and 
retailers by the Liverpool Daily 
Post and Echo Ltd. 

The region covered includes 
the agricultural and holiday 
areas of North Wales, the agri- 
cultural areas of much of 
Cheshire and Lancashire and the 
Lake District, the residential area 
of the Lancashire coast, the 
Wirral and the North Wales 
coast, and, especially, the indus- 
trial conurbation of Merseyside. 

As well as facts about the 
Merseyside’s ports, industries, 
employment, commerce, culture, 
education, administration and 
communications, the book pro- 
vides a description, followed by 
general municipal statistics, of 
some 40 towns. 


Services tabled 


A section gives tabulated 
figures for education, agriculture, 
motoring, the holiday industry, 
the weather, radio and TV 
audiences, the licensed trade, 
cinemas and theatres, water, 
electricity and gas supplies, in- 
comes, and marketing and early 
closing days. 

In the section devoted to retail 
trade outlets tabulated figures are 
given for the number of outlets, 
sales, persons engaged full-time 
and part-time, and wages and 
sales for many types of retail 
houses in each town. 

The book js printed on thick 
paper and bound in strong semi- 
stiff grey covers to withstand 
frequent usage. 


‘Express’ exhibition 

The Daily Express Young 
Artists’ Exhibition which has 
drawn thousands of entries from 
this country and abroad, opens 
at the New Burlington Galleries, 
W.1, to-day (Thursday) and will 
continue until Saturday May 21. 
From the works selected for ex- 
hibition, the judges chose the 
winners of the over £3,000 prize 
money allocated by the Daily 
Express. 


| DETAILS OF TRADE PRESS JOURNALS 
USED, DATES, 


EXPENDITURE 


Trade Press Surveys, an organisation whose aim is to help 
technica! press advertising planners “by providing them with 
information about the expenditure of each of their competi- 
tors,” has been formed by E. J. F. Fox and J. A. Denman. 


Both claim to have had many 
years’ agency and technical adver- 
tising ex perience. 

A survey method has been 
evolved which, it is hoped, will 
provide the manufacturer with 
all the information he requires, 
even if a number of products are 
involve 

First -narket to be surveyed by 
TPS is griculture. For the sake 
of accu cy, agricultural advertis- 
ing has been divided into more 
than |‘. categories, ranging from 
balers pest control, and from 
tyres t. thermometers. 


Aid to all 


By this means, it is stated, the 
small manufacturer can obtain 
just as useful an idea of the 
advertising carried out by his 
competitors as can those in a 
wider field 

The journals covered by the 
agricultural survey are: 

Agricultural Machinery 
Journal, Agricultural Merchant, 
AMTDA Journal, British 
Farmer, Dairy Farmer, Farm 
Implement & Machinery Review, 
Farm Mechanisation, Milk Pro- 
ducer, Pig Farming, Power 
Farmer, Ulster Agriculture, 
Ulster Farmer, Ulster Farmer's 
Journal, Sport & Country, 
Farmer & Stockbreeder, Farmer's 
Weekly, Farming News & NBA 
and Scottish Farmer. 

Each journal is analysed down 
to its last 4-page, and every dis- 
play space has been allocated to 
one group heading or another 

The advertising of every manu- 
facturer, month by month, is now 
available at short notice for five 
months, and the sixth will soon 
be available. 


Monthly totals 


Subscribers __ will generally 
receive the first three single 
month's totals for any group 
which they require, to be fol- 
lowed by the remainder of the 
year's figures in three monthly 
intervals. In cases of urgency 
single month's figures can be 
given up to the present month. 

The charge for each group, i.e 
complete set of advertisers of 


"Gi 
z 


TTT 


any one type of product for a 
whole year, is three guineas with 
reduced rates for more groups 

Apart from expenditure totals, 
other information is availab 
actual dates when competitors 
advertising appeared, size of 
spaces used, the complete set of 
journals for reference purposes 
headlines and particulars f 
appeal, and many other deiails 
helpful when preparing a cam- 
paign. 

Surveys of other industries are 
now in course of preparation 
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This metal display dispenser ur 
has been designed by Acme Show 
card & Sign Co. Lid. and is now 
being distributed to _ stationer 
throughout Britain to boost sale: 
for Collins Doeskin Deckie not 
paper and envelopes. The unit 
16 in. high, and takes up 114 in 
84 in. of counter space. It is st 
enamelled cream and maroon 


NEWS FROM FRANCE 


Prizes for best 


ads on wheel: 


New journals for women, girls 
By Our Poris Correspondent 


On Saturday and Sunday, \‘ay 
7 and 8, the fifth annual A: ver- 
tusing on Wheels contest w'| be 
held at the Porte Maillot, Paris. 
Organised by the Groupement 
Syndical de la Carrosserie, in con- 
junction with the Fédérauon 
Francaise de la Publicité, and 
sponsored by the French publica- 
tions L’Equipe, Le _ Parisien 
Libéré and La Vie des Trans- 
ports, this event will show the 
latest and most original ad 
vehicles carrying advertising 
slogans and signs. A number of 
prizes, including the Challenge 
Cup for La Publicité qui Roule 
will be awarded. 

* * * 

Among the twelve new com- 
panies connected with publishing, 
advertising and public relations 
formed during the past month in 
France is Techniques et Progrés 
(registered capital 200,000 francs), 
with J. C. Prost as managing 
director. This company will 
handle press and public relations 
activities. 

* * * 

The first issue of the new popu- 

lar women’s magazine Votre 


Confort appeared last Friday, 
April 15. Publishers are Editions 
de l’'Acropole, who already put 
out the monthly health magazine 


Medecine pour Tous. Priced at 
60 francs (1s. 3d.), 100,000 copie 
of the first number of Vor 
Confort were put on sale 
The new 16-page comic-stri; 
weekly, Line, aimed at schoo 
girls in the 10 to 14 age-group 
is published by the Lang Press 
x = * 


The well-known pre - war 
weekly “Candide” is to reappear. 
about September this year. 
under the title “Le Jardin de 
Candide.” 

* oa . 

The Internationa! Federatior 
of Advertising Clubs plans t 
hold a Congress in Paris from 
Monday, October 3, to Friday, 
October 7, this year. The pro- 
gramme is already being prepared 
and will shortly be sent out t 
members. Organiser of the 
event is Claude Dupuy, manager 
of the foreign department of the 
Agence Dupuy. Jean Laurance 
recently re-elected president of 
the Club de Publicité de Paris, 
will be president of the Congress 

* * - 


Strong rumours are current 
concerning the appearance in the 
near future of a new Paris daily 
newspaper, to be launched, it is 
said, by Roger Capgras, man- 
ager of the weekly “Dimanche 
Matin.” 


A Ge 


9, Fleet Street, E.C. 4. 


VE MAXIMUM NATIONAL COVERAGE .. 98 


FRANK L. CRANE 
CENtral 281! 
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This is a 
university 
boom town 


The world knows Oxford for its University but it 
is an industrial city too .. . and Oxford is 


booming. 


In January and February this year, Oxford people 


put more than £1 million into National Savings 


... an average of £1.1.6d. a week per head for 


the population of 107,000. 


To this boom town come 7,000 undergraduates in 


term time and countless tourists in the vacations. 


Around Oxford are th: vy towns and 


: villages set amid rich f. nd. This is the 
circulation area served by the Oxford Mail, a ¥ 
paper with a growing reputation : 


Every day 39,332 copies go into homes in and 
around Oxford. What better means could you 
find to carry your advertising right into 


the family circle? 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
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COMMENT 


WELCOME 
BACK ! 


Rejoice to-day that there were 
national newspapers on the 
breakfast table, that there will 
be evening papers in London 
this afternoon, and that Sunday 
will have its reading ration 
restored. 

Rejoice not only because the 
wheels of a great industry are 
turning again, but also because 
the return of national press 
sdvertising restores the balance 
of the marketing structure. 

Ihe strike demonstrated more 
learly than ever before the 
interdependence of advertising 
sod publishing. And it empha- 
sised beyond dispute the fact 
that the press is the basic 
medium 

‘So nmetional newspapers meant 
10 6truly national campaigns. 
\dvertisers postponed launch- 
ngs, and generally they did not 
attempt to use alternative 
media. For there is no real 
substitute for press advertising. 


ool 
Agencies’ hope 

Ihe effect of the strike on 
vnaller agencies was becoming 
serious this week. The wolf 
was on the doorstep and 
retrenchments were planned. 

Now there will be bigger news- 
papers, certainly for the 
remainder of this rationing 
period, and there will be more 
space for advertisements. This 
will give the newspapers an 
opportunity to repay agencies 
and advertisers for their loyalty. 

The attitude of advertisement 
directors yesterday was: “We 
will accommodate all the adver- 
tising we can.” 

Many advertisers and their agents 
will hope that this may mean 
fair shares for all rather than 
massive spaces for the few. In 
this way the small and medium- 
sized agencies could be given 
the opportunity to recoup their 
losses. 


Lesson for future 


For the newspaper industry, the 
strike emphasised the need for 
a revision of labour-manage- 
ment relations. 

Publishers have other demands to 
meet later this year from craft 
unions. It is to be hoped that 
the damage inflicted on all 


negotiations in future. 
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Grocers complain about coupons—but 
they do sell detergents 


ARE soap powder or deter- 
gents coupons popular? 
Opinions vary. 

Let’s have the “anti’s”’ first. 
And who better to speak for 
them than organised grocers ? 

But hear what they say: 

“During the year we have 
been plagued with soap powder 
coupons and while it looked 

a few months ago as if we were 

rid of them, new issues of 

coupons have recently been 
made. Grocers don’t want them; 
the public don’t want them ; 
and manufacturers don’t want 
them, Why do they continue? 
The blame must surely lie on 
the advertising and sales pro- 
motion experts. Let the 
practical men in the soap 
powder and detergent manufac- 
turing ms take charge and 
make end to unprofitable 


selling schemes which give but 

a transitory boost to sales.” 

That comes from the Glasgow 
Grocers’ Association’s annual 


review. And it can probably be 
classed as another example of 
over-stated indignation following 
schemes which are inconvenient 
to retailers 

The assertions are strong. But 
are they accurate? 

What evidence is there that the 
public don’: want coupons? This 
column can find very little. The 
average housewife appears to be 
delighted with them 

As for the manufacturer, it is 
hardly likely he would use them 
if he did not want to. (Advertis- 
ing agents will chortle over the 
suggestion that they are able to 
impose their will on big clients.) 

The fact is that sales of deter- 
gents in Britain sinee the war 
have been built up with the use 
of all media, and the coupon has 
played a successful part in many 
campaigns They will certainly 
continue—until the housewife 
rejects them 

Incidentally, some grocers don't 
appear to dislike them, either. In 
fact, they have been known to 
take them in exchange for food- 
stuffs. 


ACCOUNT GOING BEGGING 


OES anyone want a new 
account? 

R. E. Williams, of 22 Lord 
Byron Street, Larnaca, Cyprus, 
has written asking for “estimates 
of a British advertising campaign 


that would be likely to influence 
Members of Parliament, the 
Colonial Office, and public 
opinion generally, so that there 
would be a reasonable chance of 
Larnaca avoiding the threatened 
catastrophe.” 

It appears that there has been 
an official recommendation that 
other ports should be developed, 
but not Larnaca, and the Cyprus 
Chamber of Commerce and 
Federation of Industry want to 
reverse this policy. 

What kind of campaign do 
they envisage? 

Mr. Williams, who is a member 
of Larnaca Port Committee, 
says: “Up to the present the 
propaganda has been a protest 
strike when all work was at a 
standstill, and _ offices, shops, 
cinemas were closed and all taxis 
were off the streets.” 


BURNING FOR TROUBLE 


OSTERS are in trouble—but 
not very big trouble—in 
Devon 

A holiday poster for Exmouth 
is displaying on 2,000 British 
Railways sites a pretty, sun- 
burned girl in an off-the-shoulder 
sleeveless blouse and _ striped 
shorts. Very nice, too. 

It has caught the eye of many 
people planning holidays, and 
will no doubt attract many holi- 
day makers to South Devon. 

It has also caught the eye of 


the local grammar school art 
master. He calls it “an appalling 
example of cheap, modern pub- 
licity,” and he is creating a 
rumpus in the local press. 

But he is displaying it at his 
school, too—as an example of 
what not to do. 

Exmouth Council will prob- 
ably receive scores of suggestions 
for holiday posters next year. 
Question is: How many will 
show a pretty, sun-burned girl in 
an off-the-shoulder sleeveless 
blouse and striped shorts ? 


COLOUR 


HE question is often asked 

why American food adver- 
tisements in colour are invariably 
more appetising than their Britist 
counterparts. 

Technical experts will talk 
about tension, humidity and othe: 
things said to affect printing an 
assert that we cannot get suc! 
good results in Britain 

If they really believe that, the 
should look at the advertisement 
now being run for Guinness wit 
food. Even the paper they're 
printed on in the popular weeklie 
looks fit to eat. 


SHOWMANSHIP 
HE manager of an ABC 
cinema who won a show- 
manship competition for publi- 
cising “The Weak and _ the 
Wicked” persuaded the loca! 
vicar to use the title of the filn 
as the text for his evensong ser- 
mon. 
The manager gets a continental 
holiday. 


TO-MORROWS TOPICS 


@ Fluorescent inks and papers 
are to be used extensively in 
the forthcoming General Elec- 
tion campaign. 


@ First supply of concentrated, 
quick-frozen orange juice will 
arrive in this country soon. 
Marketed by Coldcrops Ltd. 
under the Gold Label brand, it 
will be backed by an expand- 
ing advertising appropriation. 


The National Coal Board is 
planning an extensive public 
relations campaign to explain 
fuel supply problems to in- 
dustry. 


Widespread development of 
bakery self-service is expected 
in Scotland following the suc- 
cessful establishment of a shop 
designed to handle up to 72 


pre-packed lines priced from 
threepence to 6s. 


@ Coloured Kleenex handker- 
chiefs are expected to be 
marketed in Britain soon with 
heavy advertisement backing. 


@ Food manufacturers are to 
launch big publicity drives in 
Scotland following reports ef 
falling turnover. They say 
hire purchase trading and holli- 
day spending is draining the 
family budget. 


® How long before we get it in 
Britain? A Detroit builder of 
outside shell houses gives 
away a home power-saw to 
help the owner finish the build- 
ing himself. 


ROUND TABLE 


Wa ikers 


(showeards) limited PRINT DISPLAY 
- MANCHESTER | 


CENtral 4965/6/7 


ae es = Pe 
; x) 
a . . 
| . > 2 . — — 7 . 
| 

P 
Wes TPT TTD ee 
a 
- - 
o 
a 
ae 
a 
ee i 
oe 
Se 
a 
ie 

3 

ae 
ee 

Sry 
ae 
rd a 
ay 

Bie 
ae : ae 
a a 
o- 
Nis q a 

a 

re a 

Bots = 
ee 
Bh aed parties in the recent dispute 
ie a |) | 
ail PS 

ow jam ST —————————_ — — - eee Tn anEanE Inna neES = 
an 

oe 

¥ "9 

me 

, i - 

cal i . 


Aprm 21, 1955 119 ADVERTISER'S WEEKLY 


 @F 
| SS Wins , é Newton Winsor & Newton Ltd London England 
* be ~via *2 6 \ : 


; ys Winsor & Newton Inc New York City USA 
a 


Winsor & Newton (Pty) Ltd Sydney Australia 


\ 
° , * & Veet . ’ * . . r 
% ; AR UN Rtas! FTN et RR ete T Bate rie, 
fa 2 SR Sah ees BEY. Nae gl Mawr By ; 
ee Sa Ra poehy + wh vr pr em i ae CER uh . :. 
Sea Ree rh a ae Roeacy 2 i 
_ 2 LE SRAS RA es tas MN hari oe econ ca On pastel & 
- Se oe Peay: ba Lo alg MORY ancah tn Oh 
_ see 
<i S00 eee yt, ate cot ages fits iar te. &, : 
= S bas See} pe Pee 2.4 Sat aS KS fn tA ne vie) vs ets th : %- } 
SF : aN S. fieys pag a pee et ee Mapes Rp to 8c, : 
jo GRRL AG: Pa eae nL ae PR Maks .. 
ae ao ro 2 Ee ‘oe, 'O% as bs Bh devs Ae as 5 7 wee Mee rc dedoY 
. a <3 Ss rt eas ots eared Bk 245 hye bg s Xpaeees: ae oe eae eore ie “4 . 
== —~ “s, “See ee ob et ge 4 roe ' 
ag = > wt * he. Sor ees aaue a , - t 
=% | SS Ss ey ey a ogee : c Ae OB eee, Ma Bg Bh ps rey 7 
=< = Ss ~o, Di aero oe Le Pike) ea 
‘ a3 S x wee f By Babs a Se ic oe oa Bhs. 
cs “thd hg MOREE SE ha a 
a i SS o Pe dak OR * Ors ee ig 
: = S e FO | AS ane HY <e Rb 4 
x S § S s- a |. eh tee oe ust pies RTS 
pee: S es, ~* 0 Be hone. . 
Soe: S a oe EE gees to ‘ 4 
: 7: S . %e, ee ‘ 
4 Ss = \ wy . ae Pita aa : . 
=e Ss. & —_ | es ee 7 
r ee SSss —— & De ae : . 
; fe - “ io a y pe Pes)”. 5 ; 
; sae ' \ ernie - 
; ine Se i \ 7 \ s aes - ; 
r ee } } < ‘. Fe » 
ve SS i AN ae : 
= ~~ 5 \Y “) 2 ‘ a 
: 5 iin Bat t\\\) Wy \ a “I “ ok a) 
3 H|| | co ———— 
: : ae ee WSS z ae a" r 
Fe EY | WS : ee 
fe SZ ie ae Ae} \ = a 3 ee ae 
=i GYwXA aie ee 1 t wy SS ie cee 
Be Zz: ia a = &» 7 Rie ee f° 
= oe BE a Pah y . SASS: > ‘ 
: e L777 i a ae b> o> aaa : 
2a Z b © bh we a eee: 7 
i Z Z A ' / —* * = Ko ; i 
Fi ZB — j ae i 
fe Sh ff SS ht 
p? meh - Z / y/ / ae Pe} e+ Lag a" * af, ‘< 2 
: GB y f, | ao “eh SRR 
> Kh == is 
Y, ~ “A Pie ies . — - 4, 
; y Wf pw ow ee oc: t 
BZ y iy / f i) A Nett e ni Rey ; - 
g / Wf, Nace a Lady 
i 4 Y, ay EPS} +4 
A “fe / tars | bag otal RS ‘ 
Z f, “bu fiir II | Se 
- y f Oa 
= < j wv Ysa fe SN 
. . / yes Rey sae ~ 
7 Mg Ik .. no a " 
? | Bee " 
as ‘s eel ya ry. . ~~ : a 
r | aA hl SO Te aa 
ee d haf, | epee a 
HA | ; | Shea i 
Po Vig et, 4 
f ~~ . mr ; 
"YY j Mb ‘ . hess ae 
Yj * 7 ij ° 
| | : 
Vj J y f 
Yi . “ i f 
/ MA 3 i? (s 
; L) E 4 
if , f/ / 
7 / Se / 
7 , _ 
“d S4 ; i ; 
’ > roa 
P i oe % as ae ae 
‘ s 3 4 et ae a 
. ae eS ; 
- oS Se a 
: b, 
q 


ADVERTISER'S WEEKLY 120 Aprit 21, 1955 


Institutional advertising must 


be ‘advertising that tells’ 


BASICALLY there are only By MICHAEL WHITE, in a favourable light to stock 

- two completely different copy chief of Dolan, Davis, Whitcombe and Stewart, Ltd. ee oe 
kinds of advertising. Adver- — ow Se Peek 

rm opinion, to the public as a 

tising that sells and advertising ghee and to Geeskits over 
that fells. directly as a “prestige advertise- here. For the essential task of seas. 

x You sit at your desk. The ment the institutional campaign is to The one essential condition < 

; requisitions flow in. Hard-sell- But even a prestige advertise- project the personality or an a successful institutional car 
ing campaigns, colour pages in ment is still an advertisement Organisation through the m-dium  paign is large spaces. 
magazines, technical advertise- that sc!ls. Mk sells the quality, of paid press advertising This This is not the sort of adver 
ments, trade advertisements,  crafts:.nship or tradition. is a very different prob! | to tising which is glanced at and 
special Christmas advertising Cc s the day when you are selling detergent powders. You subconsciously absorbed. The 
promotions, launching advertise- asked to write copy for an are now merchandising idews and institutional advertisement con 
ments, salesmen’s portfolies, ex- entire. different kind of adver- imformation. You must now  petes with the most drama: 
port advertising. tising a we ed ay gar a — —~ 6 yoy feature of 

Ac ertising that tells—institu- ‘ : ae ‘ editorial matter it appears in 

Pm... F er ae ine pee ey sociological — political oti must therefore pack an ext: 
tisements, strip cartoons, patent Here is a useful working rule. pene Hm . — din Ly powerful impact in order to sto; 
medicine advertising, the tactics gard all product advertis- |, 8 + the casual reader. The heac 
of soap and margarine adver- ing «s based on the psycho- uman emotions. lines must be even more arres 
tising. - theories of Fresd and Let us start by defining the ing than headlines in the editor 


logi aaa blic 
You learn how to write crisp, all institutional advertising on special relationship of lic matter. 


relations and press advertis:: 2 To do this you must ha < 
unchy, hard-selling copy that those of Jung. Le 
aie the sizzle and the steak. Jung's idea of the => poorer bi a gee spac 
You can write an advertisement of crea ng a successful socia ~~ individual to the world. Camtaties ows 
that sells for either Punch or persona ‘as the mask worn by tion viction and 3 
Reveille. And you refer to any Greek ®ctors in classical times ® ae is ie meet direct Vee tate 0 seledion, & memes 
advertisement that doesn't sell was ca'icd), is especially useful of a. oN poe medium, story to tell and you must >< 
- The role of institutiona! ver- ante So Gm ancngn words | 


= carry conviction and sincerit 
tising in a well-planned © ublic A bald, simple statement of fac 


relations policy is to put over in wil] not do. People will on 
a highly concentrated fo the believe a well reasoned, we 
complete spectrum of the 


: balanced story. b 

organisations group persona The copy can be as long a* 
The trend to-day is for the you like and if it is any gooc 

modern industrial organisation every word of it will be read. 


to use advertising techniques to This is one thing successful in- 
, , stitutional advertising has in 

(1) build a group personalit : medici 
within the organisation tself eaventieh “ee ee hetide 
in order to win the loyalty and > 4 * ho gets ever 
enthusiasm of its own em nd o~ Ae eae getty 
ployees ; and the - oe wens. 
“ . A flood of angry letters wil! 

(2) to project its personality soon put him right. 


=T rade 


mercases the wealth 


vad glory of « Country 


but a: real strength and stamina 


are te be booked bor amore 
the 


cuhivevons of the aed.” 


MESSENGER 


OBSERVER 


i nani 
reas \ =. = 
a ¥ HT] Read Office: MAIDSTONE 5588 Londen: 80, FLEET ST. Central = 


This was number nine in the series of advertisements headed “The 
face and voice and heart of England” which occupied large spaces on 
behalf of the Hawker Siddeley Group. The group personality 

technique was a marked feature of the series. 
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To Newspaper Proprietors, Advertising Agents, etc. 


Urgently wanted 


Scrap Metals 


OLD FOUNDERS TYPL 
ELECTROS -: STEREOS 
ZINCOS +: BRASS RULI 
HALF TONE COPPER 
LINO, STEREO & MONOT YP} 
DROSSES -: collected by ou: 


transport 


PROMPT CASH SETTLEMENTS 


Personal attention assures satisfaction 


HARRISON’S 


Smelters and Refiners to the Printing and Allied Trades for well over 50 years 


E. J. HARRISON LTD. 
Foundry -: Mill Green Road -: Mitcham 


Telephone: 2231-1881-4054 
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Review of Advertising 


ne that struck the 


right note 


Y the time this gets into your By COPYTASTER 
hands I hope and pray that r 
the newspaper strike will be just 


another chapter in our rude ad- great struggle to bring it back There is good 
vertising history. In the mean alive. reason, in Copy You play...and you feel the tension leave 
while | think I really must find Fortunately, I have a file of at ‘@ster's view, why 
‘ — oo ee tor mention least advertisements that | the lady on the 
y Prog on y a ies eel should have liked to review if long couch should 
— en “fl at ave seen space owed, so let us try our be looking soulful 
: : ; 
of Many & Cay fortune in a lucky dip. 
The newspaper, duplicated on one 
both sides of a foolscap sheet, is F inding the chord 
called News Flash and has been 
described as “Daily news for Fri - American premere | 
strike-bound London.” It cost have full page with a photo : A 
: tt : raph of man plavine th velops you All seem ght published that advertisement. 
d. and there was an injunction grap! a a playing “ with your world but f . on th j 
to “Buy it every day from your instru t that all good chapel oe ee : _ xed ry singel od | “ne 
regular newsvendor,’ but this 80ers a harmonium. The “For this is beauty! 17 : oad a“ edhe ogee di 
was more of a hope than a makers call it the Hammond fulfilment! This is the wonder oad t mever caw the aevertiec 
promise, for I was never able to Organ Music’s Most Glorious of a Hammond Organ' Its ment again. 
find another copy Voice In the background of music refreshes and Was the number of replies 
» photograp there j R ) Dir eart | ‘ . inting? , 
The only advertisement was, the | ape here toe _— 1 3 = s lisappointing Even so I would 
believe it or not, a “teaser” in a trousered girl reclining on a long every fore of your being not say it was conclusive evid 
eli I — a L, "yA . ™. a a . i - r . . nnt 
curious space shaped like a letter _— ¢ an odalisque on a Why buy Sanatogen wh« J ence that women were 
L standing on its head-—-and its div _ — much more can get the same results | interested. Anyhow, it interested 
yul is well she might if she ' ) - 
mysterious message was simply souilu as ell she might $ Hammond O gan me. 
Th story of Lola Montez See has re © copy and knows c - 12 
¢ ‘ , é ? na i 
at is hannenine + voung . : @ Continued on page 124 
To-morrow — ppening to her young Story in reverse pag 
‘ a 
Whether the product was a 
2 ore : Yo ouch the keys of you hen we come to anoti ‘ 
: new film or book, a kind of Hammond Organ. And anew the mak j : i 
< a gi éf < ev ma --up Cc 1e } <t 
sherry or something completely on _— oa isg a eS ne C STOP children 
world ckons 4 world where 4 gentleman who works « M 
beyond all guessing we may Dia oclemee: Ses saat Loadoa S: F he | . . . 
e wor \ oO ie < ol ONC far T > F if . 
never know. But all honour to rt Ay aay ae st he i tormenting animals 
the brave advertiser whic folloy And tension is for advertisement for the RSPCA . 
. ever a stranger with the : . “ » : i. 
launched his campaign in such pacts ange He h headline _ “STOR in marke Is! 
; Sey = y ee idleved caildren tormenting animals in 
flimsy paper boat ou egi 4 clovec markets!” with 
z One can scarcely believe that melody And music's most iiidron tene ad ad . , ae 
-* - rlorious voice responds Now a Casing a stalled on +0 
“e cost much, yet there ¥ i imme .! ; aml -* 
a pn have been a news whisper-soft Now in ful mmediately beneath it he put its 
h d threated majesty > an advertiseme 
paper with so many readers ’ Ri gmel-Shrunk featuring a pig 
2 per copy. Mine was read by You blend the richly varied tailed girl! in full flight from twi 
4 more than 30 people between tones in vibrant harmonies cows 
lunch and tea, and I had a And, suddenly, a great calm en ' 
Fleeing from ndienant 
ay ws —_ — . Alice split her shrunken / ise 


~ | i t bu ion t worry Mabel 
a i i Her Mum i nows the Riemel 
| label ! 


Then we come to an advertise- 
ment that appeared many years 
ago in Radio Times for Vanton 
Sheets: “How big is vour bed? 


Hew big ust yout, ect 


this booklet will tell you why you must know IN INCHES! 


ined a —_— - this booklet will tell vou why 
| 
There are stil plenty of people whe can / you must know IN INCHES,” says 
sm fecheding bowsewives who buy the bed the headline The copy goes a 
may be wh the bedelothes somectames aren't to 71 t Ner z 
fe ltr sly be tie ervone lie io © vul ) persu ide readers to send 
sine when baying U xtiles, The subye r for a revised and enlarged illus 
; ped im the free, illustrated basket “How Wide trated booklet on “Houschold  resee ten tetigew eon 
” ’ whieh als b Sheets, Bed Textile” sizes od : 
opre acd eel Quilts and 1 ; } Lnfort mene te 9 Son - 
nfortunately. I never got i ee i 
eed and cote ated beobbet o a. i . ° , . pementintinteed 
FREE : wish Toatibe cones \ ogee « jeantar eaten quai around to sending for the book a 
rhe: . . . 
~ § fureinh im Seud s i et, but the advertiseme ha The shirts (°F) 
. » VANTON. FOLENS | har es 1 me > . — ae — -, 
estrerd Oe ee o . - : haunted me every time I made men buy |} “niceess ”- 
my bed and found that I could trom anes 
TUCK mn the sheet at e tner the ae or oO Oe ee om Oo Oe © ee 
head or the foot but never at 
7 hoveb 
This advertisement offered a booklet which purported to tell why it both Th stanosition j 
, , ¢ uAtape 10 oT these 
mpo n fo Annoy ; how pie d hed ‘ opviader , ' 
; was important t ow just ho g your bed wa Copytaste Vantona were on to a mag- advertisements has cauel / 


. wonders why the theme was not persisted with nificent selling point when they eve i Copytaster 
A ’ ( f aste 
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OF REGENT ST LONDON 


- ug AS 


is sereen-printers of some repute 
we take pride in the production of 
high-grade point-of-sale advertising 
for many diverse industries. This 
charming display piece for Morny 
was screen-printed by us in multi- 
colours and the fine detail work is a 
-ature of Priestleys screen printing. 


bouquet 2 every bax 
‘+e welcome your enquiries. 


-_ 


PRIESTLEYS of Glouces! <= 


display produced 
COMMERCIAL ROAD GLOUCESTER TELEPHONE 22281-4 9 BUCKINGHAM STREET, \ for Morny of 
TRAfalgar 4277-8 BIRMINGHAM CEN 1941 MANCHESTER AND CARDIFF Regent Street, W 


For Coverage in these areas 
consult me in London 


i in the Street. I have the facts and 
figures you want, together with rate cards 
and specimen copies and advice and 
friendly counsel if needed. So if it's 
Provincial Weekly coverage you want, 


ring me at Central 2626. 


All A.B.C. members 
All Flat Rates 


\ 


David L. Clackson 


J 80 FLEET STREET, LONDON, E.C4 


Telephone CENTRAI 


Representing 


BIRKENHEAD NEWS GROUP COVENTRY STANDARD RUGBY ADVERTISER 
BOURNEMOUTH TIMES SERIES CUMBERLAND & WELLINGTON POUaRAS A 
BURY TIMES GROUP WESTMORLAND HERALD SHREWSBURY NEWS 
CAERNARVON HERALD SERIES MIDDLETON GUARDIAN VHITEHAVEN NEWS SERIES 
CHESTER CHRONICLE SERIES ROCHDALE OBSERVER SERIES WINDSOR SLOUGH & ETON 


PXPRESS 
A.B.C. Net Sales in excess of 475,000 
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REVIEW OF ADVERTISING — continued 


it's Better, it's best VALUE! 
The ancient and 
anteétewian beast 
the proud hero of 
English sage from 


which thu ‘Screen 


. 


4 4 “ 
THE Yes 
of Screens derwes c nen cheose 


Rie women yearn for 
*ae** 
‘That make eyes bright 


ts name. has found 


<feen a counterpart 
from the proteciwe 
quaitues of which 
the motor cycle 


but sho pride and 
SMart appearance 
envied by all and 
sundry. With wizor 
a 77% « «© woly 
unbeatable and 
therefore supreme Ask your dealer today 
for 2 “UNICORN” Screet for your motor 
mount. Write for Catalogue of our accessories. 


* | ESE ant 
METAL& PLASTICCOMPACTS LTD the velrbrated 


yom 
The text of this advertisement is (bn Ysa =/ 


altogether charming, according to 


Bere 4e8e hee B2eO« Boas Srore 


a 
* 
. 
3 
< 
———=—=—« —«-- HPS Heeb ee BCO< ZOes seen 


Ciro’s Exclusive Pearl & jewel Cress 

Copytaster. Gre the best of their kirid and worthy of « 

Sctasion, but are Gbtainable im the Brir 

ty trom the Ciro Shops and By P 

There is another orphan adver- Sa cen @ ep 

>men the : ade e Lavishly Miustrated fatalogue with lis: 

j tsement hat has made i Ciro Shops wii sent free of charge « 
| wonder what happened. Nutrigen entirely whout obligation on receipt o/ | 


Minor Tablets were claimed to Coupon printed below 
keep a vase of flowers fresh for 
weeks on end with all their deli- 
cate fragrance and _ fresh-cut 
beauty. It sounded likea winner #55 — 


- -@ 
et 
CATALOGUE FREE FOR THIS COUPON 
Sind Ae 44 O10 BONO ST LOUDO4 


| to me, and I expected to hear a ae OS SSS es 
| a lot more about Nutrigen but & 
there was just this one advertise- ene 


ment, many years ago, and I have ress - 
| never seen another. 


Have I been unobservant? The poetry is set out below 
| Do I read the wrong maga- 
zines? 


Or of oyster culture. 


For Ciro Pearls there appeared Oh yes, there was also a ve 

; some of the weirdest copy I have odd piece of copy in one of t 

seen for years. It was in a six- motor-cycling papers for 

| inch single column and the copy plastic windshield called tt 
| Was set in a small-face six point “Unicorn.” Beginning pr 
well spaced out by some rather saically enough with the head 
heavy stars :— line: “It's Better, it’s bes 

THESE ARE THE PEARLS VALUE!” The copy continues 
That wise men choose “The ancient and antediluvia’ 
And women yearn for. beast, the proud hero of Englis? 

¢ : * saga from which this Screen 


Screens derives its name ha 
found in the ‘Unicorn’ screen 
counterpart from the protective 
qualities of which the mot 
cycle rider does not only 
derive protection, but also pride 


And hearts grow fonder 
(not forgetting teen-age daughter) 
1” a os 
One of the largest and the most distinguished printers | Z/a!_mark a day 


To long remember 


| 
That make eyes bright 
| 


f d 
the c try told us that a series of half-tones which we and smart appearance envie 
op Sn open we ! is * * all and sundry. With vizor at 
made for them were quite the fines xamples of process That fill the years 17s. 6d. it is truly unbeatable 
engraving they had seen in a long time. What particularly With lasting pleasure and therefore supreme.” 
inet * * * That must be one of the 
i »Ss e reproductions even improved 
impresses Chean Was Chad Cur res . > : That stand supreme rummiest advertisements motor 
in a sympathetic way on many aspects of the excellent The wide world over cyclists have ever read, and | 
original photographs. This is, of course, made possible by the Whether product of man find it altogether charming. 


yeautiful control which the good process technician — and 

the fine-etcher in particular—can exercise. Electronics, 

sound though they are for certain types of work, can surely 
never emulate this very personal skill. 


Gals & WATSON 


PROCESS ENGRAVERS ARTISTS & PHOTOGRAPHERS 


utrig er. 


Copytaster MINOR TABLETS 


wonders what has Keep cut-flowers fresh 
TYPESETTERS - STEREOTYPERS - ELECTROTYPERS happe ned to this A codiet of 30 ett (> Ben vee 
lll SHOR LANE LONDON BC4 Centra! 6655, 18 Lines campaign Tt chem, forst of hardware store 
Northern Office at ¢ Chapel Waiks, Manchester 2 sounded like q_ | S#S@NOStow sonTiCELTusat PaosucTs ite 


6, CRURCE BOA. ACTON. LonBOR. WL 


winner to him. 
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Leadership in 
silk screen colour printing 


1 The Ridout Championship Cup —awarded 
for the best example of Screen Printing. 


2 The Holstius Cup — ‘or che best example 
of a display in any material. 


3 The Saville Cup -for best example of 
multiple Sales-aid on Card 


DISPLAY CRAFT LIMITED 


88 ACRE LANE, LONDON, S.W.2 BRIXTON 7°71 (4 lines) 


| 
| 
: 


press 


thet Ingelo 


ie ; ; {aa Py 
A ~«4 a . 


44 CHARLOTTE ST. 
ADVERTISING DISPLAY Ltd. coscon. ws. 
' ok on Coto ernDs | CUT-OUTS * POSTERS - WINDOW DISPLAYS 
; Consult us for expert display construction methods 
H. C. STERN, CRAVEN HOUSE, 12! KINGSWAY, LONDON, W.C2 
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ADVERTISER’S WEEKLY 


COME AND SEE ME 
ABOUT COMING TO 
SOUTH AFRICA 


| am a Director of one of the lar- 
rest Advertising Agencies in South 
Alrica 


men 


I want to meet advertising 


who would be interested in 


oming to South Africa to a good 


ob, with good pay. 


1 shall be glad to see you on 
April 26th or 27th. If you will come 
und have a chat, I think I can tell 
ou most of the things you want t 
know.*About what sort of a country 
South Africa 


work in; 


really is to 
the kind of people we are 


to work for and the opportunities we | 


can offer to a man who wants to be 
happy in his work, enjoy his leisure, 
und make a good income 


We are looking for 


VISUALISERS, 

LAYOUT ARTISTS, 
FINISHED ARTISTS, 
COPYWRITERS and 
ACCOUNT EXECUTIVES. 


Just ring up our London represen 
atives, Chalcroft Ltd.. 3 Cork St. 
W.1 telephone Regent 
7115, and say what time would suit 


I shall look 


London 


you best to come along 


orward to seeing you 


D. D. COCKSEDGE 
P. N. BARRETT COMPANY 


(PTY.) LIMITED. 


Cape Town, Johannesburg, Durban, 
Port Elizabeth. 


live and | 
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Ad Man’s Bookshelf 


to vehicle 


Trader Handbook 


1955. published 
by Trader Publishing Co I price 
Ss. 6d 
HIS publication provides 
essential information for 


manufacturers, trade suppliers 
and repairers of motor, motor 


cycle and cycle goods Its 
practical and comprehensive 
treatment of every aspect of 


these industries supplies accur- 
ate and useful answers to the 
daily problems of buying. sel- 
ling and servicing throughout 


the year. It will also prove of 
great value to overseas firms 
seeking contact with British 

suppliers 
there are six sections, divided 
| Man xd things to cat originate by guide cards with thumb 
in | Bath Olivers. Bath indexes for easy reference. In the 
technical and = general section 
Chap sath Buns — sufficiently (motor) are lists of suppliers of 


spare parts and repairers, whole 


opu e quaint jokes made 
wy i q salers, trade associations, a legal 
about nd to form the guide, an index of vehicle registra- 
tion numbers, licensing authorities 
basis healthy industries ; 5 
ind the latest wage rates in the 
in the industries which motor trade 
are p ponsible for the Naming the makers 
stead) tv of the citv and The technical and general 
; section (motor cycle and cycle) 
its ac inties names three-wheeler, motor cycle 
Th ‘ and pedal cycle manufacturers 
n cn . :) 
iS | us pocket of popu ind gives a legal guide, associa 
lation not be neglected in tions and the latest wage rates for 
motor cycle and cycle trades 
any na campaign Under ‘Transport service 
equipment” is an up-to-date list 
| t > , the 
It is tapped through the of firms who specialise in the 


manufacture or sole distribution 
of garage and workshop equip 


Bath ¢ nicle which, for 10s 


per 


$.C.l. gl tu positive “blanket 


Comprehensive guide book 


industries 


and cycle accessories and com 
ponents are listed in the “Buyers 
guide,” while approximately §,000 
proprietary names attached t& 
such goods are identified in 
separate section 


Addresses and numbers 


The trade addresses section has 
been revised and lists all manu 
facturers, concessionatres d 


tributors and wholesalers mer 
tioned in the handbook. giving 
their postal and _ telegrap! 


addresses. telephone numbers and 
where possible the name of t! 
firms’ sales and service manag 
These revisions, together wit! 
carefully 
information and other prac 
data, make the book an inv 
able time-saving reference b 
for every retailer and ager 
man in the industry 


selected techr 


Personalities of 
the motor world 


Who's Who In The Motor Indu 
published by Roland ( Bellan 
ications, price 27s. 6d 


r HIS is the second edition 
very valuable book and 

contains revised informat 
about the many thousands of pe 
sonalities and companies in 
motor industry 

Since the original edition 
1952 a great many changes hav 
taken place in the motor making 
field and these have been incor 
porated into the general data 


4 ment for manufacturers and re the book A number of detailed 
covera cc e whole area. It’s pairers, Manufacturers and sole biographies are included as we 
distributors of motor, motor cycle as a list of trade associations 
the or g paper printed in ¢ » 
Some 1 sells 14 copies for W |] e | ‘ t h ti ’ 
3 ; 2 . ‘ 
¢ timed watch promotion | 
every n the city, with an ‘ 
oogeer “ 34 : 
extens lation in the county yA AS : . 
areas Somerset and Wiltshire 


You can't cover the West 


properly without the 


—_a 
ang WILTS 
Cyronitle 
ANd wERALO \ 


— 


During the 


showing of 


a ONLY evening puper inted 
in Somerset Get full detail rom 
S. H. Roberts, 134 Fleet Street, London a competition with Timex watches as prizes 
ECA irnold E! Cromford Howse } 
choser i th ” p rt r 
Market Street, Manchester. 4. or Heax SOEW GS INE OEE GRE anew 
Office. 33 Westgate Street, Bath muitionaire was “Be on 


time 


How to Marry a Millionaire.” starring Marily 
Monroe, at the Regal Cinema, Oxford, patrons were invited to enter 


The prize winning slogan 
the question “How to 
don't keep him waiting 


marry a 


= es = es 
: | 
‘ ee | 
p ao oo a 
2. of milk please 
male 7 eV » 
te . = 2S & 
~ ’ J wh Le: ew) pe PE 
ae : @ . me, . ae 2 J Pg ae: / 
yriy? % %: = /ff W 
% + } se ' ie 
ia } s oS 
re 
at 
ww P| Se 
| 
tee a 
es ——_______________| 
z PC 
4 : ‘ “8 . r Pa aby ro 
+ ain DP ane 
| Mpa ey he 4 
ie we ull — ’ Rion al, 
a . tow ve) ry > ; 
z os ru ; ‘ ‘3, 
‘ 4 4 Be; | 4 ee 
, So Jo Villionaive | gees bz) TIMEX Was: 
a —==$__—— oh ee | a weiner 
. es “ ‘2. 57 : 
af 2 Quast v2 7 | FES Makes / 
~~. | ll \ i= o 
x a Ee = 
es, 
sas 


Apric 21, 1955 


ADVERTISER'S WEEKLY 


ARE BRITISH FIRMS SO 
SUCCESSFUL IN CANADA? 


It’s no to British firms now 
sellin fully in Canada’s rich 

; market KON the one sure 
Many difficulties—especially in Advertising to-day 4); way lt retailers, business, 
profess | key industrial men 
econo! th direct pin-pointed 


through POSTAL PUBLICITY. Cut down te selli hrough business 


can be quickly solved by selected direct approach, 


; . news} 
wastage, make every ‘shot’ reach the person 


They lvertising columns of 
most interested in your product or service by the ae 


use of planned Direct Mail advertising. With 
Direct Mail you not only have control over 
demand, but demand can be created by return in 
such markets, or areas most: suitable to your 
requirements. Naturally, we shall be interested 
to submit full details of facts and figures for 


any mailing scheme you are preparing 


the II business, prof ssional 


and ! 


Busin 


publry itions m the 
yapers (Association, 


f every live retailers, 
professional, and key 

men in Canada 
ularly one or more 


ipers 

NZ fy 5% of these men read 

ie Send now for a copy of our latest issue of i Ib.N.A. papers carefully®. 
UNIVERSAL DIGEST, it will prove to be a 


source of useful information in respect of facts 


eaching these men ts 
tave negligible. 
and figures regarding selected lists, costings etc., 
and a summary of exactly how the \ NIVERSAL 
DIRECT MAIL SERVICE can be of use to you tt We 


send it to i grou] 
the re f business and profes- 


“UNIVERSAL” . 


Come ) mad the as way \ 

UNIVERSAL DIRECT MAIL SERVICES LTD. ES can meen ie Ap A hen 
80-82 CROMER STREET, LONDON, W.C.1. f you week the story of 
TERminus 5281 St B.N.A 


Ip you select the right 
B.N.A, papers to reach 


you Seek to interest 


HICALIONS, 


[ UNIVERSAL DIRECT MAIL SERVICES LTo. | 
80-82 Cromer Street, London, W.C.1 


Without obligation on our part, please send us a copy of 
| your Universal Digest and details of your services and 
| charges 


EXECUTIVE 


(COMPANY 
ADDRESS OF CANADA 


(Please Print) | 
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Largest Net Sale in Kent 


KENTISH TIMES — 


SERIES 


The eight papers of th “ KENTISH TIMES” Series 


circulate throughout 130 square mil: 


of the 


County with an averaze weekly 
met sale (A.B.C.) « 


84,577 


FLAT RATE 


23/- 


R $/C INCH 


THE 


WELLINGTON | 
& 


SHREWSBURY 
net saves 5() 215 


London Representotive: 


DAVID L. CLACKSON, 80 FLEET STREET, F © 4 


JURNAL 
NEWS 


FEKLY (A.B.C)) 


(CENtral 2626) 


badgered 
about badges 


identify your 
conference 
delegates, sell 
your products, 
introduce your 
representa- 
tives, augment 
your funds, and increase your membership 
with RODEN Badges 


Chere [Rloven 


AND SON LTDO., 
5S HATTON GARDEN, LONDON E.C.!. 
Telephone: HOLBORN 0139. 


Samples 
pemphine | Prices 


aS ye 10 vO ANY Sig 


Conte 


SILK SCREEN ARTS L 


97 SHIRLEY ROAD. CROYDON 
aoorimscomee 3147-8 


HIGHEST GRADE SPEEDY SERVICE 
CLEAN © SHARP ) EXPRESS & 
CAAT TS MAR HP DELiviRY 


| 
| 


THE COUNTY OF 


MIDDLESEX 
CHRONICLE 


SERIES 
Intensive y cover the populous 
and prosperous area of South- 
West Middlesex 
NET SALES 


43,705 


136 HIGH STREET 
HOUNSLOW 
Phone, HOUnsiow 0016-7-8 
lLenden: Geerge Jackson 
Ciitterd’s inn, £.C.4 HOL 36n 


Founder Member London Suburben 
end Home Counties Press Group 


BLOW-UPS- 
AU To 4 


. 


AUTOTYPE COMPANY LTD. 


Brownlow Rd., London, W 1}. Ealing 269! 
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Advertisers find realism 


in real ‘happy couple’ 


i several wedding features 
advertisement support has 
been built round a tour of the 
local shops by some happy 
couple—happy, at least, for the 
afternoon, and the benefit of 
the accompanying photo- 
grapher. And then, no doubt, 
they shook hands and went 
their several ways. 


The Lincolnshire Standard did 
something on those lines last 
year. This year, at the sugges- 
tion of their advertiser, they de- 
cided to go one better. A real 
bride and bridegroom planning 
to wed this spring were pictured 
going through the various stages 
of planning, and buying—and 
their actual wedding was the 
lead story for an eight-page sup 
plement about it all. 

The Standard had no easy job 
in finding a couple prepared to 
face all the publicity—and then 
at the last moment, found two 
couples ready and willing. 

Their reaction, 
The bride said 

“We enjoyed every moment 
of it. It was very interesting 
touring the shops and every- 
where people were most Kind 
and courteous We've re- 
ceived quite a number of wed- 
ding presents, too—we're most 
awfully grateful for those 


afterwards” 


Some of the gifts, in fact, were 
displayed in the Lincolnshire 
Standard’s office windows. 

This step is the logical de 
velopment of the pictorial wed 
ding feature which is now be- 
coming popular, and guarantees 
maximum reader interest. It 1s 
significant that it was the adver- 
tisers who requested this added 
touch of realism. 


Who will be the first to serve 
up the idea in reverse? Find a 
local family who are celebrating 
their silver wedding, and let 
them look back: “For 25 years 
I've bought my geroceries from 
Blank . | took out an insur- 
ance with So and So on my 
wedding day, and now. . . 
bought my trousseau here, and 
I'm still a regular customer... . 


There are plenty of ideas, and 
= realism would have the extra 


trength of testimonial adver- 
tising. Someone had better 
think of it quick—before the 
advertisers! 
* * * 


TITLE OF an eight-page supple- 
ment in the Whitley Bay and 
District Weekly Guardian was 
“For You, Madam.” Its scope 
covered hints and advice on 
spring activities and beauty, and 


WILTON EVAN 


even a party page to celebrate 
how nice the house would look 
when all the spring cleaning was 
done. 

One unusual! feature about the 
supplement was a strip space 
half an inch deep, along the foor 
of each page serving as a men 
for what was on next week at 
local cinema. 

” ~ - 

INCLUDED IN a recent issue 
the North London Obser 
series were two “extras,” ti 
monthly eight-page “W s 
Doing” magazine (on which | 
have commented recently) and 
four-page “Star Journal,” pu 
lished for a local furnishing 
company. Over a quarter 
million extra copies of the “St 
Journal” were printed for 
advertiser. 

The Observer series has 
completed a North London pi: 
up contest and are now running 
a competition, “Who will be t! 
bride of the year?” in which tI 
wedding outfit, and presents f 
the home are offered as prize 
Entrants have to describe in less 
than 150 words just how the 
met, or how “he popped th: 
question.” 

Managing editor G. B. Pittock 
Buss tells me that various other 
schemes are also in preparatx 
“to justify our claim to be Lor 
don’s liveliest locals.” 

* * * 

How po you plan a double 
spread composite—if you are 
running 10 columns to the page 

It could be done, of course, 
with some fantastic mancuv 
ring, to accommodate the ful! 
20 columns. 

The Hertfordshire Mercur 
offered a neat solution to this 
problem recently with their Idea 
Homes feature. The outside tw: 
columns on each page were de- 
voted to run of paper advertise- 
ments. The next two columns 
were local news, thus leaving 12 
columns for the composite feat- 
ure—a more manageable propo- 
sition. And then, making a fresh 
start came two columns of ad- 
vertisements down either side of 
the feature, acting as a border. 


* * * 
A speciaL “Careers” supple 
ment recently issued by the 


@ Continued on page 129 
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OUTSIDE LONDON. continued 


Bristol Evening Post carried 
nearly 350 column inches of ad- 
vertising in its eight pages. Adver- 
tisers seeking to attract personnel 
ranged from engineering, bank- 
ng, nationalised power boards, 
building societies, local govern- 
ment, shipbuilding, boot and shoe 
making, corsetry, clothing, rail- 
ways, printing, armed services, 
chocolate making, smelting, aero- 
plane manufacture, and Co-op 
retail 

Authoritative articles by leading 

sonalities in the respective in- 
es and professions were 

tured as career guides. 
* * * 

Advertisement of the month: 

\ full page in four colour for 

i ill Ward, the mail order 

in the Glasgow Daily 

On a yellow background 

le a forceful and attractive 
tisement. 

romotion of the month: 

Doncaster Chronicle issues 
int of three columns from 
lassifieds “Holiday Guide.” 
middle of the centre 
in a blue border surrounds 
space The blue arrow 
ung to it leads the eye to the 
ge in the margin “There 
pace in our columns for your 
advertisement.” 

Claim of the month: 

\ local trader proudly assured 
stchurch Rotary Club that as 
ndefatigable writer of letters 

the press he had most success 


in the Christchurch Times which 
had published 150 from his pen. 
* * - 

From THe North Wales Weekly 
News comes a newly issued 
brochure “Rotary Year” giving a 
pictorial record of the installa- 
tion of a Crabtree 10/50 rotary 
press capable of printing up to 
20 pages. 


Careful planning needed 


A major operation was carried 
through with a minimum of fuss 
and, of course, without any loss 
of continuity. It meant, however, 
careful planning and a good deal 
of hard work. The designing and 
“water proofing” of a machine 
pit that is actually below river 
level, and the installation of 
higher-power electrical plant, and 
extensive replanning of the main 
machine room were carried out 
while day by day and week by 
week tasks incidental to news- 
paper production were, of neces- 
sity, subject to no interference. 

As a result of edition changes 
brought about by new methods 
of high-speed production, some 
familiar district titles disappear, 
but the full range of news service 
over the wide area of the paper's 
circulation will be maintained, 
and increased “Bigger, better 
and brighter papers are planned.” 
say the management. “With this 
in view, and to speed up produc- 
tion, the rotary press has been 
installed.” 


Reserved for auctioneers 


IN THIS AREA WNEARLY 
EVERYONE TAKES ONE 
OF THE NEWSPAPERS 
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ABC NET SALES 


134,352 


PER 
x ABs. 
INCH 


Represented in London by 
WILL KITCHEN, Jnr. LTD. 


13! Fleet Street, E.C.4. Central 1960 
Head Office LUTON Phone 5050 


Cc. W. Gilder 


TRADE 
FLAT 
RATE 


Advertisement Monoger 


Though the North Wales 
Weekly News in layout and 
typography is essentially modern, 
it is interesting to note that the 
front page is still reserved for 
auctioneers’ announcements. With 
such a live editorial spirit as is 
apparent the management must 
have been subject, from time to 
time, to pressure for a front-page 
switch to news. It is significant 
they have resisted it 

I have long considered that 
auctioneers advertisements pro 
vide some of the strongest local 
news 

* * * 

RECORD REVENUE receipts, 
“unfortunately absorbed by 
higher expenses,” were reported 
by A. M. Macgeorge, chairman, 
at the 35th annual general mect 
ing of George Outram and Co., 
Ltd 

The group owns the Glasgow 
Herald, Bulletin, and Evening 
Times, controls the Munro com- 
panies and WHedderwick Kirk 
wood Ltd., and has a 50 per cent 
interest in the Ayrshire Post and 
a minority interest in the Beaver- 
brook Evening Citizen 

Newsprint had cost £40,000 
more owing to increased sizes of 
papers, said Mr. Macgeorge. But 
the principal factor in bringing 
about higher costs had been 
increased wages in editorial, pro- 
duction, distribution, and general 
departments. The upward move 
ment seemed bound to continue 
throughout 1955, quite apart from 
the present union wage claims. 
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WE WELCOME 
THE SO-CALLED 
DIFFICULT CLIENT 


W' have organis« lves to service a wide 
range of client: idvertising problems 
thrive on 


are unusually diffi fact, we 


} 


accounts where the t has to be spread over 


complex schedules, changes fre- 
quently and where t! 


complicated. 
We go to endless 
£1 of allocation is 
manner to achiev: 


If is technically 


to ensure that every 


n the best possible 
aximum advertising 
effort. 

We study the n efuliy. We make our- 


selves au fait wit and, where 


poli y 


necessary, we writ ! opy’’ to suit the 


We keep the ad ve by keeping pace 


with the ever-cl litions around us 


‘ 


i 
journals in which i' pear 
a) 


and by using the hniques of presen- 
Touch 


accounts with the 


ham 


tation. We give it ' 
We handle so-« ficult 
and we 


meticulous care \ lemand, 


ch yhyeg 
- 


enjoy doing it. 


TIBBENHAM p ity Ltd. 
Incorporated Practitior ng 
244 HIGH HOLBORN 
(HOLborn 807, 
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STOP PRESS 
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99,987 


30/- Flat cp.w. (net) 
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is no stranger now 


. . in fact it’s hard to believe that SHE has been 
with us for such a short time. In three months 
SHE has won a comfortable corner in the hearts 
of several hundred thousand young women, 

and a firmly established position in the 

popular magazine market. 


Could an advertiser ask for more ? 


F. H. AYRE, Advertisement Manager, sur, 21 Ebury Stree’) london, S.W.1. SLOane 7221 
SHE iS PUBLISHED BY THE NATIONAL MAGAZINE COMPANY LIMITED 
Publishers of : Good Housekeeping - Harper's Bazaar» \ anity Fau 


House Beautiful - She - The Connoisseur « The Good Housekeeping Books 


Proprietors of : The Good Housekeeping Institute 
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ADVERTISER'S WEEKLY 


Review of Poster Advertising 


Confusion that helps 


the memory 


S every trainee knows, one 
of the trickiest jobs in 
advertising is to produce an 
effective new campaign for a 
cigarette. 
it is specially hard when the 
cigarette has no distinctive fea- 
ture, such as a filter which traps 
an impressive percentage of 
tobacco tar or a price that is 
exceptionally high or low. Most 
cigarettes are just plain cigarettes 
at 3s. 7d. for 20. You may pre- 
fer one brand, I another. The 
task of persuading you to ask for 
my brand is almost insuperable 
Good campaigns seldom have the 
slightest effect on the falling 
sales of a brand which for some 
reason or another is out of 
favour 
The launching of Dunhill was 
brilliantly done and _ brilliantly 
successful; but the brand had the 
initial advantage of a highly re- 
spected name in the smoking 
world. On the other hand. I 
very much doubt if the “Smooth” 


PRINCIPAL 


camp 
more 
A 
liking 
that 
up-st: 
out oi 
tising 
Th 
repeti' 
pleas« 
brand 
appea 
Wit 
cigare 
Tomm 
stan 
What 
public 


cigarett 


names 
Ha « 
stan” 
able c 
It 


By STUART 


for a Craven A can do 
give confirmed Craven 
another reason for 

in spite of the fact 
ysters have a certain 
ok which lifts them 
> rut of cigarette adver 


s little doubt that the 
of the slogan “Player's 
is done more for that 
an any more elaborate 
have done 
narrow limits of 
Iveruising the new 
poster for Cap- 
kably effective 
” of associating a 
with a popular 
tO miIxX up their 
»f Spoonerism? 
Tommy Cap- 


ece OL memor 


has the virtues of a 


This year's Stix 
rl is no fantas 
No longer hand 
painted she has 
een well develo 
ped by the photo- 
graphic process 
Stuart Lewis thinks 
that she has an air 
and a grace which 
holiday planners 
will appreciate 


’ LEWIS 


This is a first class 
reminder advertise- 
ment in the opinion 
of Stuart Lewis 

but he wonders 
why if was repro- 
duced in black and 

white 


APRIL 21, 


Have a 
Trinder— 
Tommy 
Capstan! 


CAPSTAN cigarettes are blended bette: 


testimonial and none of its 
vices. In other words it im- 
plies very strongly that Trinder 
likes Capstan and mercifully 
avoids the obvious device of 
showing Trinder entranced, 
smoking a cigarette and utter- 
ing an unconvincing plug for 
the product. 

Incidentally, why did Capstan 
reproduce this poster in black 
and white? Ruling out economy 
and speed as possible explana- 
tions One can only assume that 
impact was the aim If so, the 
theory (and the theory only) was 
good Black and-white jobs can 
prove enormously powerful in 
contrast to their multi-coloured 
neighbours on the hoardings, but 
in this particular design the use 
»f black and white is not entirely 
happy and the general effect is 
thin and cheerless. This is quite 
a pity, since the conception of 
the poster calls for a robust and 
lively treatment 

Let me hasten to add that in 
this job Capstan have pro- 
duced a first-class reminder ad- 
vertisement for a_ cigarette 

This is achievement enough in 

itself 

* * * 


On THE hoardings, at least, 
the warm weather was heralded 
We are offered summer holidays. 
soft drinks—and Slix The last 
of these is a brand of swimwear 
which needs no introduction 

During the past few years Slix 


aS yee , sr tie a. a 
AND PROVINCES | 


BRANCHES MANCHESTER 


BORO 


112 HIGH HOLBORN, W.C.1. 
BIRMINGHAM 


LEEDS 


WATFORD 


have won fame (and, 


fortune) through a series 


\f n 


ups which might have beer 
from American magazines 


which must have stood 


a 


chance of being snatched f 
@ Continued on page 134 


One of the current posters f 


Black pool Painted by Stud 
Seven for the London Midland 
Region it has been produced in 


1! colours chromo-litho by R. B 


Macmillan 


G.L. McLELLAN - DIRECTOR 


SOUTH COAST 
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P‘ a poster on a National Solus Site and it will be seen by shoppers in 


their thousands. Seen because it stands apart, away from other 
advertising. Seen right in amongst the shops, at the very point of sale. This is 
why National Solus Sites — placed strategically in every major town in 


England and Wales — mean more sales, less cost. 


NATIONAL SOLUS SITES LTD. 


56/60 STRAND, LONDON, W.C.2. TELEPHONE: TRAFALGAR 4922-3-4 


DIRECTORS : T. A. Allam ( Managing Director), S. E. Carter, P.W. Felton, R. H. Lawson 
MEMBERS OF THE SOLUS OUTDOOR ADVERTISING ASSOCIATION LTD. 
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O REVIEW OF POSTER ADVERTISING—con:. 


Advertisers whose names 
are known to all 


housewives today had ’ 


CAPSTAN cigarettes are blended better . 


NATIONAL POSTER One of the set of three unusual Capstan posters which neatly mix u 


the name of the product with the name of the celebrity. Advert 


agents are F. C. Pritchard, Wood & Partners Ltd 
CON I RACTS their frames on Underground § suade one person to save 


escalators. This season Slix have penny? 


abandoned fantasy for fact. The Your guess is as good as 
with New Girl, in contrast to her pre- * * * 
decessors who were hand-painted IN PUBS or at parties the 


with loving care. is photographic which falls flat is painful eno 

Shel t but no less well developed but at least it can be forgot! 
e ONS Above all, she is more believable smothered by a rapid chang 

Even though she is striking the subject On posters it i 


attitude which fishermen adopt torture. 


SHELDON HOUSE, QUEEN STREET, LEEDS | when telling a story, she has an When planning humorous 


air and a grace which holiday- campaigns, advertisers should 
planners will appreciate bear in mind that if they seck 
_ In a word, Slix-fans, male and to amuse all the people all the 
female, will not be disappointed time they will bore the majority 
* * * in next to no time. In this sort 
THE mMOsT memorable of the of advertising, as in most others. 
MOB holiday posters I have seen is a the lowest common denomina- 
Tie u all good idea gone hopelessly wrong tor is altogether too low and 
p your It shows a small child standing too common. 
on the brink of the sea in which Time and again a really funn 
OUTDOOR er ang Blackpool Tower is reflected up- idea is killed stone dead by po 
side down A charming idea and unimaginative present 
but the presentation is so poor For in a poster the necess 


that. like the carpenter, I shed a smile can seldom be raised 


bitter tear words alone: there is too 
* * * room for them. On the othe 
IN THE soft drinks field, Canada hand, a humorous copy ides ! 


Dry take the lead with their neat be made uproarious if the art 
presentation of gin and tonic. On ind account executive—to sa 
t clean blue background they nothing of the client, his rela 
show the white silhouettes of a tions, his chauffeur and a cho 


gin bottle and a tonic bottle of terribly good secretaries—hav 
slightly overlapping. Inside the sufficient sense of humour to fe 
bottles are a jolly sailor and a its intrinsic value 
mermaid kissing The headline — . 
naturally pean is “A happy Spoiled by presentation 
marriage.” This is a pleasant The latest Hennessy poster 
piece of whimsy that works Underground escalators has 
* * . spark of humour which the pre 
As ONE plods through the = sentation has extinguished The 
years, wasting one’s substance on idea of a bowler-hatted busines 
living and never devoting a man carrying the well-known St 
moment's thought to National Bernard up an escalator (there ! 
Savings, One grows impervious to a4 notice in the background 
sailing vessels and slogans about Dogs must be carried”) is a pr 
ships coming home.” However mising one However. in th 
a recent Savings poster has at quite amusing situation (with the 
least caught my eye and exer pay-off “ but it’s easier t 
cised my mind. It is the one carry a pocket flask of Henness 
OF SOUTHAMPTON ROW which shows a gallant band of brandy”) neither man nor dog 
Savers engaged, quite literally. in| appear funny at all. The result 
Outdoor Advertising Agents in uphill struggle s a flop—a joke which falls flat 
Why, I have asked myself again The poster leaves one with the 
67, 69, 71, Southampton Row, London, wc ind again. should the spectacle of impression that it might have 
crowd of people climbing a been better to show a bottle of 
Telephone MUScum 8701 (5 lines) young mountain towards a couple Hennessy, three stars and a tele 


of flags and the rising sun per vision set 
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Promoting the Isle of Man 


Pipers “ 


“ a ° 
0 | poster has been produced for the 
Region of British Railways by Havco Press Ltd 


duction from a painting by Frank Woot has been by photo 
litho in eight colours 


London 


_~ 


Spacious view 


Childrens shoes have tar te qo 


the theme of this 


; 


the London tube poster arresting and extremely topical 
ised in the current Berlei poster Start-Rite children's 
sell the new Sarone- shoes fdvertising agents are 

ter girdle Hedl Byrne & Co., Lid 
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beautify Glasgow 


| er s the fourth of a considerable number of earden hulletin 
fe winch are heing laid o ut in Glaseow by More O Ferrall 
/ has been placed at the busy Anniesland Cross roundabout 

( Western R Glasgow The oul—comprising seat 
t ind red-blaze surround—has drawn considerable interest 
j sers-by More O Ferrall Ltd opened their Scottish office ir 
isgow last June and are developing a number of sites in the West 

f Scotiand with a é fo covering the entire Scottish area eventuall 


ADVERTISER'S WEEKLY 


\ 


| 


POSTERS 2%. 


yrand name well known. For 
the brief message that makes 
iles through repetition there 
no medium like 
Ivertising. Mills &@ Rockleys 
will be pleased to discu 


poster 


planned 


poster advertising with you. 


The Mills & Rockleys Area 


MILLS & ROCKLEYS LTD. 


Poster Advertising Contractors 
Administration : 2! Queens Road, Coventry 
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a ____________ 


What to buy! 
Where to go! 
What to see! 


POSTER ADVERTISING 


provides an essentia! service 


to the community 


Sheffie'ds 


Poster Advertising 
since 185. 


ontractors 


Publicity House, Cornwall Stre:’. “irmingham, 3. 


2) 29 1 Bootle Street. Deansqa 
Manchester? 


Wooed in the Press 
Won by the Poster 
On Modern Panels 


PADDINGTON 0186/7 


PADDINGTON ADVERTISING COMPANY 
37 SPRING STREET, W.2 
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Whisky personality is 
still going a 


EOPLE in Kilmarnock 

are now able to see the 
famous “Johnnie Walker” 
striding figure on the new 
whisky distillery of John 
Walker & Sons, Ltd. 

The figure, representing a 
gentleman of fashion of the 
Regency period, was first sketched 
and developed by the artist Tom 
Browne. It is still going strong 
as part of a sign which has been 
manufactured by Claude-General 
Neon Lights Ltd. 

This representation of “Johnnie 
Walker,” 13 feet high, is con- 
structed of sheet aluminium and 
has been sign painted in ful! detail 
from a current poster. Colours 
and details have been reproduced 
with care. 


This impressive “Johnnie 
Walker” sign is illuminated by The sign which is now visil 
Cleora fluorescent tubing in a the public in Kilmarnock is 
variety of colours, including seen in the course of constru 


dark blue, jasmine, and rose The figure is 13 feet hig 


Attractive view 


Sst am Me scene a 


This Dean & Dawson poster 

silk production from Exped 

Alan Durman designed this new Publicity Ltd Overall de 
Southern Region poster was by Studio Seven 


means cleaning 


EE Re es Co eae 


This is the first of a series of posters which Stan Krol has designed 
for the Sketchley organisation. It was recently released to all the 
Sketchley shops 
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NEWSLETTER FROM 
SCOTLAND 


by Rushworth Fogg 


A new trend has begun— 


a ‘drive to 


FTER all these years of 
4 Scottish complaints about 
the drift to the South, there is 
now strong evidence of a trend 
towards what might be called 
1 “Drive to the North.” 

London is showing a new 
est in Scotland. Signs of 
times have included the re- 

pening of Scottish branches 

Glasgow of London concerns, 
ncluding a film publicity firm 

a public relations outfit; 
shment of Scottish editions 

Picture Post, Illustrated and 
r Mirror, and the plans to 

print the Scottish, Northern and 
Northern Ireland editions of the 

Times at East Kilbride. 
One hears of envoys of 

London advertising ag 
searching for premises for 
branch offices, although one 
has not been able to persuade 
any visitor to admit being on 
such a mission. 

When I asked Ernest Pearl 
why Pearl and Dean had at this 
time opened up in Scotland he 
said 

“Well, first of all we have got 

» recognise that Scotland is a 
n. Amd then there is the 
ndous increase in Scottish 

stry in post-war years, with 
new firms arising, old firms ex- 
vanding and exports increasing. 
We felt we needed people on the 

t to help Scottish industry tc 

e the film to win even more 
markets overseas.” 

* * * 


treme 


Ir WAS a man well-known in 
Scottish advertising circles (not 
an agent) who button-holed me 
the other day to deliver himself 
{ the following remarks: “Why 
fon’t you tell the English agents 
that they just do not know this 
territory and that they ought to 

ve liaison with Scottish agents, 
he way English banks have with 
Scottish banks? 

“You see national campaigns 
appearing in certain papers 
here, and the only explanation 
seems to be that a London 
agency took the paper’s name 
out of the reference book. In 
one case I noticed, the adver- 
tiser would be shocked to know 
he was paying 2s. to 3s. 9d. a 
thousand for his circulation. 
Scottish agents with their local 
knowledge could save London 
agents from mistakes of this 
kind. 


“It's quite infuriating to a Scot 


the North’ 


to know that many advertisers 
do not allow their London 
agents to touch the Irish market. 
They put their accounts there in 
the hands of firms with the local 
knowledge. But ¢he much bigger 
Scottish market is practically 
ignored.” 

He snorted. “London agents 
just haven't a clue.” 

Perhaps they do not all put the 
matter quite so strongly, but 
quite a few Scots say things like 
that to me. And resident 
foreigners like myself are liable 
to agree with them, not merely 
because there is no percentage in 
arguing with a Scot, but because 
observation has led us to the 
same conclusions. 


* * * 


Ir Has been a most successful 


season for Glasgow's Junior 


Publicity Club, which has for the | 


first time largely run its own 
affairs. One thing, however, has 
irritated members. So many 
speakers have admitted that they 
came prepared to address office- 
boys and found that their audi- 
ence consisted of young men and 
women, some of whom were 
occupying quite responsible posi- 
tions and had some years’ experi- 
ence of advertising. In fact the 
average age of the “juniors” is 
22 or 23 

So there is a movement among 
them in favour of changing the 
name of the Junior Club. 

“They had better be careful 
about that,” warns a member of 
the parent body. “What many 
of them forget is that in a couple 
of years’ time most of them will 
be drifting from the junior to the 
senior club.” 

The still un-re-named Junior 
Club's last fixture of the season 
Was an interesting visit to Scot- 
tish Studios and Engravers Ltd. 
There is now nothing fixed until 
next autumn, although there may 
be a photographic competition 
in the summer 


* * * 
Mat MARKETING (Scotland) 
Ltd. has just moved from two 


rooms in Wellington Street, 
Glasgow, to six rooms plus a 


basement at 52, St. Vincent 
Crescent. 
* * * 
THe Pustictry Club of Glas- 
gow annual general meeting 


will take place on April 29. An 
alteration to the constitution will 
be proposed. 
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Mechanieal World 
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ENCINEERING RECORD 


Undoubtedly one of the best media 
for reaching the buyers of technical 
products; this widely-read engineering 
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cant for every technical advertiser. 
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Dagens Nyheter 


SWEDEN'S 
GREATEST DAILY 


NET SALES (SWEDISH A.B.C.) 
Daily 293,432 ....... Sundays 343,660 


Dagens Nyheter is Sweden's \cading daily 
newspaper. Its circulation is national 
throughout the country but »:cdominates, 
of course, in Stockholm, wher: more than 
half the inhabitants read ‘!)° paper. In 
addition, about 100,000 copic« are distribu- 
ted every day outside Stockh. 

Dagens Nyheter is Liberal in . saracter and 
its politics have always been -. mpathetic to 
the British point of view. 

It carries the greatest adverti: »¢ volume of 
any Swedish newspaper, bo» display as 
well as classified. 


London Office: FRANK |. CRANE, 
69, Fleet Street, E.C.4...... Phone. CENtral 281! 


For the Swedish mass market 


=: Fa 
AFTONTIDNINGEN 
Stockholm’s popular evening daily 
Certified net circulati 


Weekdays 72,804 


Sundays 81,700 


Sweden’s third largest evening daily and leading 


Social Democratic newspaper, distributed 


throughout the rich industrial areas, with 
advertising rates the sixth lowest in the whole of 


Sweden. 


For all information 


A. PRESS LTD 


snl 


14, DOVER STREET, LONDON, W.I. MAY fair 8615 
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Sweden’s provinces hold 


rich trade prospects 


[' s all too common for British 
firms trading with Sweden to 
imagine that they have good con- 
tact with this important quality 
market if their export manager 
pays an annual visit to the five 
towns of Stockholm. Gothen- 
rg. Malmo, Halsingbor ind 
Norrkoping. This is a great 


It is also a mistake to unde 
estimate the value of the Swedist 


market fhe country’s popula 

yn of barely seven million can 
he decept ve because the ner 
gives no true indication of what 
can be achieved by a con p hen 


sive sales pr mmolon pol Cc 


As las vears visitors |t in 
British cinema at the St. Erik's 
Fair, made very clear. ther are 


parts of Sweden to which no 
Britisher has gone within living 
memory Three of the visitors 


had never before seen or con 
versed with a British person. It 
should be renembered that at 
least 60 per cent of Sweden's 
population lives in the provin 

many in quite 
isolated forest communities 

Like Britain. Sweden is com- 
pelled to export in order to main- 
tain her standard of living and 
because of the size of her popu 


lation it does not always pay to 


make all the components for 
finished articles Scope Ik 

British exports exists, therefore 
n the field of plastic goods 
There are also possibilities of 


armed forces sub-contracts 


Problem of conventions 


Many British visitors complain 
of difficulties in getting to know 
the Swedish people with their un 
usual social conventions Suck 
problems do and will continue t 
exist, and they are a significant 
barrier to the development of the 
great provincial areas which are 
almost an untapped market for 
British goods This, howe 
just one of the mans reasons 
why the St. Erik’s Fair is of such 
significance. This event has truly 
become an excuse for an annual 


national pilgrimage to the 
capital Farmers and their 
Workers V agers (old and 
voung) all converge on a Stock 
hoim whic S$ magnificent 
decked out for the occas 

Special un ierop ‘anes 
notor coaches, and eve boa 
oring vast crowds 

Round about the same time 
there are tw ie streams ot 
travellers in Stock T Swedes 
tur N summer | lays 
and foreig irists and iyers 
mMxXINg Dusiness with pleasure 
At st ears British cinema 
trading inquiries were received 
from nationals of over 20 in 


SWEDEN 


tries, and at least six were 
pleasure-with-business trips 

With typical Swedish thorough 
ness the spotlight of press and 
radio is turned on each nationa 
pavilion in turn for one day. S 
popular was the British Pay 
(which the national press 
sidered to be the Dest aithc 
not the largest) that re; 
olten asked embarrassing 
tions Among these we 
following : 


Popularity of cars 


Why were British tr j 
Carriage industries not epre 
sented ? Did we not know tha 
British cars were popula: 
Sweden and that people want 
to know more about the f 
that made them”? (It is w 
pointing out that hundreds 
quests were received for mx 
and motor-cvcle racing films 

Were we so pre-occupied wit 
American markets that we w 


no longer mterested in se 
clothes, especially woollen and 
cotton finished goods 


Sweden? More than one lad 
visitor to the cinema felt su 
we would have films showr 
British fashion 


How was t that Germans 
Czechoslovakians, Hungar 
Ita ans, etc... were so keen t 


scientific instruments ict 
tools and heavy engineering | 
to Sweden, although not 
token exhibit was to be fou 
the British Pavilion 

Did the British realise tw 
only natural for Swedish inte 
to turn increasingly away 
Britain so long as many of o1 


exporters depended tor their bt 
ness upon Swedish w ngness 
cross the North Sea’ Finally. d 
we wrt ealise that our 1s 


Status made trade contacts 
difficult than with, say. Germar 
which could be reached direct 
by car 

More than one busines : 
remarked that the sea which had 
kept Hitler ut of Britain wa 
now keeping us out of Europea 
markxets 

There are considerable Opp 
tunities for Britist trade n 


Sweden Increased effort would 
' : 


produce a more than Satistac 
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Beauty queens give sales 


boost to cheese in USA —When advertising 
THIRD “Miss Wisconsin With the recent addition of in SWEDEN 


eauty queen has joined the “Miss Wisconsin Blue.” “Sharp 
and Company sales club.” “Romano,” sliced Swiss 
n as a promoter of and sliced provolone, the Armour 
r than “cheesecake.” line now features 29 different use 
-year-old Dixie Ann varieties and sizes Currently, 
won the Wisconsin Armour is engaged in the biggest, 
n the recent “Miss continuous advertising pro 
eric ontest gramme ever put behind real 
he new title holder (who in cheese. A full-page colour adver. STOCKHOLMS -T NIN 
wae Gin Gulicasl “vee tising schedule im the Ladies 
os Journal and Better Hames. 
Queen”) teams up with Home : . 
ne Fischer, “Miss Wiscon 4 Gardens promotes - the 


1948: and Judith ‘heme, “How long since vou've Circulation : Weekdays 177,632 


last year's “Mics tasted real cheese ? 

; n making persona! a ea Sundays 210,740 
nces n spec il store . . 

ns on behalf of Armour Big trade fair 

. line of prepackaged In 59 out of Sweden's /4 newspaper districts, 

Wisconsin natura! cheese or Lille no ott Stockholm « ning daily has better 
dean of the Armour . : ‘ — 

Mien Fischer fans coverage than STO c Ki10Ol MS-TIDNINGEN, 

travelled more than a HIS year will mark the 30th Let these figures convince you that it ts 


anniversary of the creation 


in 45 states, has , . 
> of the Lille International and profitable to oun! on this paper. 


re than 1,000 towns 
t some four tons of 
mn more than 
and talked to 
Is American con The reconstruction of the 
about the old-fashioned buildings destroyed during the JOSHUA B. POWERS LTD 
cheese in the modern second world war has now been 
completed and the total supers 14 Cockspur Stree:, London, S.W.I 
ficial area of the fair covers a sur- 
face of 200.000 square metres, of Tel.; vy 
which 80,000 are covered by halls 
tising em- Of modern design and thoroughly 
queens at adapted for the different sections 
an narallels the which they shelter. Even so, the = 
s growt f the firm's 10,000 square metres covered by 
sconsin cheese line. the Grand Palace are, however ‘ 
troduced in 1947 At insufficient ‘ iccommodate DAY AN D N | J HT PRINTI NG 
Armour, sensing the totally the car and cycle sections : 
trend toward pre hee oreanision commelitnes hos ON THE FINEST AND FAS ‘ACHINES IN THE WORLD 
self-service retailing. been conc ating its efforts on 
tradition and put on = an intense programme of propa 3 y delivery and collection 
a line of natural Wis ganda both in France and London area. 50 years reputation 


spe ee had the abroad, with a view to drawing able trade quality printers 
ur of the , old a record number of visitors. The <4 : : Menamene asemeen 
cheddars ong period covered by this advertis petit 


I daisies” but which ing will coincide with the dates of Hy ENQUIRIES ALWAYS WELCOMED. 


msumer in attrac the Ghent Floral Show and the 


and long-keeping Brussels International Fair 6 , , Tel 
elephone : 
KF. TO MKI \ Ltd. LEYtonstone 1164/5 


501/5 GROVE GREEN ROAD - LONDON - Ell 


Adjoining Leytonstone Central Line (tation 5 minutes from City 


Commercial Fair Opening on 
Saturday, the event will close on 


May 8& U.K. Repdresentotives: 


Irend to prepackaging 


Everyone in Cyprus of (RMERS’ JOURN AL” 
who knows English po pp aiekal decay ae 
reads the p Union) 

For efficient cover 

of farmers through. 


out the Six Counties 
of Ulster 


A.B.C. figures 
meneen OF THE july to Dee 1954 


avorr @uREAU 
OF CMC ULATIONS , 


the Wisconsin state beauty tit these three girls are Belfast Office 


ues Of Armour and Company's line of “Mis - 18 Donegall Square, East. Tel. Belfast 24397 
P08 344 29 Oxford St London Office 


Jacobson, and Dixie Ann Sarchet Nicosia ger: O73 69 Fleet Street, £.C.4 Tel. Central $453 


: left to right, they are VMarvene Fischer. Judith 
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Portrait of a 
Self-made sale 


Here’s a successful little salesman w |\0'll 
keep on selling seven days a week it 
necessary! No sales-talk, expense account 
or salary —just results. And there’s no 
denying the results these Acro designed 

% wire self-service displays are getting up and 
down the country. Your local shopkeeper 
will confirm this! 


— 
nN 


Wire displays are typical of Acro’s 
progressive approach to merchandising and 
sales problems generally. It’s already been 
tried and tested in most of the toughest 
consumer markets and is based on the 
simple belief that better merchandising 
brings bigger sales. A flexible, both-feet-on- 
the-ground approach to selling, backed by 
first class creative and production facilities. 


It's also an approach that we believe 
could be successfully applied to your 
current sales problems. We'd like to 
talk about it with you. 


Mi 


tel 


ACRO Marketing Limited 


SALE ADVERTISING 


POINT orf 


9 WARWICK COURT, LONDON, W.C./ TELEPHONE CHANCERY 5654-5 
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Dow process 


141 


examined in 


annual review bargain 


ine new process for etching magnesium plates, which may have 
a revolutionary effect on letterpress printing (reported on this 
page last week) is dealt with at length in the 1955 Penrose Annual, 


due to be published to-morrow (Friday). 


At 30s. this annual review 


of the graphic arts is one of the best bargains that anybody in the 


printing and allied trades is likely to find. 


Editor R. B. Fishenden 


has arranged a very special mixture of expert material on both the 


artistic and technical sides of printing. 


Publishers and printers are 


Lund Humphries & Co., Ltd., 12 Bedford Square, London, W.C.1. 


There are two articles on the 
new Dow process, the first by 
John A. Easley, of the Dow 
Chemical Co., who outlines the 
Dow method, together with illus- 
trations of the equipment, a fully 
etched plate and a close-up of 
part of an etched plate. C. M. 
Flint writes on a modification of 
the process carried out by the 
American Newspaper Publishers’ 
Association. 


Another technical development 
which may have profound results 
in the future is “dry-offset.” The 
editor of Penrose Annual admits 
that this is an ambiguous phrase 
aod prefers to call the process 
“relief (dry) offset.” The basis of 
this process is to print letterpress 
from shallow etchings. 


No plate wear 


E. W. Thomas, of the Speaker- 
Hines Co., Detroit, gives useful 
information on this process, and 
his article is illustrated with 
photographs of the plant at his 
firm and also by an inset showing 
sctual work produced by dry off- 
set. This deserves close scrutiny 
Mr. Thomas says that a run of 
500,000 copies showed no plate 
wear 

The editor of Penrose Annual 
comments: “A logical step would 
he to link the process with photo- 
eraphic type composition.” 


There are many technical 
rticles in the volume, covering 
verything from electronics to 
xeroer aphy. Nobody in the 
graphic arts world can really be 
up-to-date on all the new pro- 
cesses now pushing themselves 
forward without the admirable 
summaries published in Penrose 
{nnual 

The volume has an Anglo- 
American air, as not only are a 
number of the technical articles 
ritten by Americans, but they 

have their say in the design, 
r general, section 


Lettering expert 
Arnold Bank, who has been 
ecturing in this country on letter- 
ing, is a native of New York, and 
he has contributed an important 
article which should be studied 
by advertising men in particular. 


Entitled “The Craft of Letter- 
ing” it is accompanied by some 
of Mr. Bank’s own work, which 
shows how really good lettering 
can improve graphic arts presen- 


tation. His article is appropriately 
followed by one by Walter Tracy, 
in which is asked why lettering is 
neglected in this country. His 
examples of work are good but 
are from a comparatively small 
number of artists—thereby under- 
lining his contention that lettering 
is not made enough of here. 


Paul A. Bennett writes on that 
remarkable typographical veteran, 
Will Bradley, and illustrates his 
article with examples of Bradley's 
work through the years. None of 
it is dated, though some examples 
are more than fifty years old. 


Family publicity 


In the advertising field there 
are a number of important con- 
tributions Ashley Havinden 
writes an article called “The Im- 
portance of ‘Company Hand- 
writing.’ by which he means co- 
ordinated design for a firm's 
advertising and printing produc- 
tion—a _ consistency in theme 
which should have an unmistak- 
able appearance. His illustrations 
underline his point. They show 
“family” publicity for KLM, 
Simpson's, Daks and Liberty. 


Frederick A. Horn writes on 
“The Picture and Press Advertis- 
ing,” Sir Kenneth Clark on art 
and photography and John Par- 
sons, art editor of Vogue, on 
fashion in fashion photography. 
R. M. Lander shows how excit- 
ing the comparatively new pro- 
cess, screen printing, can be. 


New faces 

John Dreyfus deals with new 
types from the Klingspor and 
Bauer foundries ; Will Carter dis- 
cusses the Monotype version of 
Jan van Krimpen’s Spectrum type, 
and Allen Hutt deals with a 
new newspaper type—Linotype's 
Jubilee. 


In the technical section adver- 
tising men will be particularly 
interested in “The Uses of Flexi- 
chrome,” by George Aston (with 
first-class illustrations), and the 
various new methods of process 
block production. 


The section devoted to best 
examples of printing during the 
year is worthy of close study, as 
indeed are the advertisements in 
the volume itself. The whole 
production is of the very highest 
quality. Design and typography 
is by Leslie Unwin, and the book 
is a tribute to the high standards 
of British printing production. 
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THE GRAPHIC ARTS 
—a weekly news survey 


CONDUCTED BY Ff 9GER DARCY 


The “Penrose Annual.” 


Leeds lectures 
for printing 
employees 


A series of lectures on tech 
logy and administration for 
printing industry, sponsored 


the local Joint Indust 
Council has been arranged to 
held in Leeds in the <¢ 


Museum. Each one will star 
7.15 p.m. 

The subjects and speakers a 
“Printing Administration 
Production Control” ON 
Montague, James Upton | 
Birmingham), Thursday, May 
“Precision Methods of P 
Makeready” (Robert Brov 
Tillotsons (Bolton) Ltd.), W 
nesday, May 11. 

“Future Technical Devel: 
ments in Printing” (Eric Hu: 
hries, Lund Humphries & 


td. Bradford), Wednesds 
May 18. 
Attendance at the lectures 


free and is confined to those « 
gaged in the printing indust: 
Applications for attenda: 
should be made to the Lx 

College of Technology, Depar: 
ment of Printing and Phot 
graphy, Queens Square, Leeds 

by this Monday. 


TYPE BOOKLET 


The well-known typefounders 
Stephenson Blake, of Sheffic!d 
have produced a new booklet for 
use abroad. Originally intended 
for the American market, it has 
been so popular that the firm 
have had it reprinted for use by 
all overseas agents. Included in 


the text matter are the names and 
addresses of agents in various 
territories. 

The booklet is an attempt to 
show printers abroad in very little 
space what the firm 


editorial 


OUR SPEAKERS 
AT ASPEN 
CONFERENCE 


At least two British speakers 
take part in the Internationa! 
sesign conference, to be held in 
Aspen, Colorado, USA, during 
j Michael Farr, editor of 
n, and Lancelot L. Whyte, 
and scientist, are 
eduled to take part in the 
ith day's session on education 
hoped, too, that author 
celot Hogben will be able to 
part in the first day's session 
communication Mr. Farr 
iso take part in an inter- 

ai discussion 


[he International Design Con- 


¢ 1S an organisation of de 
Ss, art directors, artists, 
rs, executives, corpora- 


nd consumers, the purpose 

whch ts to implement the 
ution, discussion, develop- 
ind application of ideas in 
ds of design 


1olds an annual conference 


Aspen, and the title of this 
s to be “Crossroads- 
Are the Directions of the 


There will be a major 
ssion and perhaps a re 
tion of such terms as 
tionalism,” “neo-classicism” 
humanism.” Another ques 
to be debated is “Are we 
ng toward a world art?” 


Magazine ad on 
aluminium foil 


Ihe first advertisement printed 
sluminium foil ever to be 
ised) =6by)=—  @~—s masss-circulation 
nagazine appeared in the April 
ssuc of the American Better 
Homes and Gardens. Cost of the 
full colour, two-page spread, 
was $135,000, making it, it is 
laimed, the most costly adver 
tisement, on a per page basis, in 
publishing history. The adver 
tisement was for Reynolds Metals 
Co.. and was printed by Meridith 
Publishing Co 


FOR OVERSEAS 


has available Each page is 
illustrated with samples from 
other booklets dealing with 


specific typefaces, and recipients 
are asked, if they like a par 
ticular face, to write for the full 
booklet 

Typefaces covered are Verona, 
Caslon Old Face, Thorowgood, 


Elongated Roman, Tea-chest, 
Vogue, Thorne Shaded, Bologna, 
Fry's Ornamented, Scarah, 


Chisel, Spartan, Keyboard, Mer- 
cury and Youthline 
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STILL ROOM FOR MORE EXPANSION 


Direct mail advertising has been 
steadily increasing in Ireland, where 
it was a rather neglected medium 
A leading Irish organisation en- 
gaged in this form of publicity, 
Postal Publicity, has recently cele- 
brated its second birthday Its 
managing director, Mrs. Teresa 
Costelloe, spent some time studying 
advertising and direct mail in Eng- 
land before joining a Dublin agency, 
for which she organised a mail! ser- 
vice. Two years ago she decided to 
open her own business and it has 
developed considerably within that 
ume. But, she says, a lot of Irish 
business people have yet to be 
“sold” on its merits, 

Mrs. Costelloe’s husband is well- 
known artist, Eamon Costelloe, 
who has just earned considerable 
praise for his murals at the new 
Limerick Regional Hospital. Their 
hobby is raising Siamese cats, for 
which they won first prize at the 

nt cat show in Dublin. 


* * * 


PARLY this year, I reproduced on 
this page a picture of a Gold Coast 
stamp, itself a reproduction of a 
photograph taken by Paul 
Redmayne, advertising manager of 
Cadbury's. Just how good a photo- 
g? apher Mr. Redmayne is, was 
able to realise when I paid a brief 
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visit to a d 
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The presentation of the £500 cheque for NABS, proceeds of the Publicity 
Club of London gala, at the London club meeting, reported on page 
111 (L. to r., standing) Lindley Sparkes, chairman of NABS council! 


Leon Goodman, the club's NABS 
secretary, 
general manager of Basildon New 

took part in the 


Tresise took with him specimens of 
mats which have recently been pro- 
duced in Burton-on-Trent, to the 
design of W. M. de Majo and the 
French artist Peynet. 


The right way 


SOME interesting old advertisc 
ments are reproduced in the golden 
jubilee number of TIM he 
ournal issued by Ingersoll Lid 
which its editor, John Langley, 
Ingersoll’s PRO, has sent me. One 
of them. showing a little man 
winding an Ingersoll watch, was 
used to help in explaining that the 
watch must be wound by turning 
to the right, not the left! Another, 
from a poster of 1906, depicted a 
newsboy carrying a contents bill 
with the words, “Extra, just out, 
latest model Ingersoll watch, guar- 
anteed for 5 years.” 


Power of ls. 


BN a brochure issued in connection 
with their golden jubilee, an Exeter 
department store reprinted an adver- 
tisement announcing their opening 
sale in 1905. It was headed “ The 
Marvellous Spending Power of a 
Shilling" and offered “hitherto 
unheard of bargains” including 

“Handsome 2\l-piece tea sets. 
strong bamboo tables, 2 yds. wide 
floor cloth, Japanese rugs. towel 
rails, 70-in. bleached table damask, 
all-wool satin cloth and alli-wool 
tweeds, pretty muslin aprons, kid 
gloves, trimmed and untrimmed 
hats. lace collarettes, ladies’ under- 
clothing—and hundreds of other 
useful and ornamental articles.” 

These were all at one shilling 
each or one shilling a yard! The 
only illustration was a group of 
shillings of various issues during 
the reigns of Queen Victoria and 
King Edward VII 


* * * 


SSHAMUS WADE, who has 
resigned from Lintas Ltd. to join 
McCann-Erickson Advertising Ltd., 
as a copywriter, has had an ex. 
remely varied career. Before enter- 
ing advertising, he was, amongst 
other things. a bender, spring-bolt 
chamferer, bodyguard, dishwasher, 
window-cleaner'’s mate, and statisti- 
cal clerk He was in_ research 
before he switched to copy at 
Mather & Crowther Lid. During 
his time at Lintas, he handled. on 
the copy side, several national 
accounts for Unilever. 


steward; H. L. 
and Norman Moore, president. 


Clarkson, VABS hon 
Seated is R. C. C. Boniface, 


Town Development Corporation, who 
subsequent meeting. 


The news—with 
compliments 


WHEANY of the London clients of 
Cowan Ad-Service Ltd. have reason 
to be grateful to this Glasgow firm 
whose chairman and managing 
director is L. McCaig Cowan 
Taking pity on their hunger for th 
printed word, the firm gathered 
together all the copies of The Scots 
man and the Glasgow Herald they 
could get hold of, and sent them 
(in an envelope, for safety) to reach 
London the following morning 


Quite a type 


QN Good Friday, Kenneth B. 
Baker, chief typographer at Hedley 
Byrne & Co., Ltd., was presented 
by his wife, Pamela, with a son 
Martin Boyce. Kenneth tells me 
“The new ‘type’ weighs 6 Ib. 14 ozs 
After a Fanfare of Holla(s) he faces 
a bold Futura with a Clear face in 
these modern Times!” 


* * * 


MEMBER of the RAFVR before 
the war, and pilot on bombing and 
mine-laying operations during it 
John Field (who has now becom 
sales promotion executive to the 
Nuffield Organisation) is still a 
member of the RAFVR—as a PRO 
thereby combining his two loves 
flying and publicity. 

He is a diploma holder of the 
Advertising Association, and is 
immediate past-president of the 
Advertising Club of Oxford 


CONTACT 


WEEK'S WISECRACK 


“nw 


“I hear that the ‘Daily Ex- 
press’ want to provide the 
soap for the PROs who are 
going to Bath.” 
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MAGAZINE 
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offer 
LOWEST RATES 


Lowest rate per page per thousand net sale of all » 
monthly magazines. 


Now only 9/7d per thousand at £225 per px 


LONG REACH 


Second largest circulation among women’s monthly m: 


468,520... 


WORTHWHILE READERSHIP 


‘T.S. and *‘T.R. are read by the women who really 
matter —the housewives ! 


At only 7/8d per thousand, *T.S. and “T.R- 


represent the cheapest rate per page per thousand of housewife 
readership (vide Hulton Readership Survey). 


For full details write or ‘phone 
A. H. McISAAC - ADVERTISEMENT DIRECTOR 
ARGUS PRESS LTD - 8/10 TEMPLE AVENUE - LONDON EC 4 - CENTRAL 35/4 
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Technical paper 
changes title 


Established in 1900, the Machinist, 
published by McGraw-Hill, has now 
changed its tithe to Metalworking 
Production, which, the journal 
states, is more suitable, as it deals 
with plant and engineering produc- 
tion The cover design has been 
altered, with the colour of the title 
panel blending with that of the 
sdvertisement; and the layout has 
been restyled by Laurence French 
and Anthony Adams. A 20-page 
promotion piece to be issued shortly 
will give the certified sale figures. 
A recent readership analysis showed 
that more than 70 per cent of 
readers afe proprictors, managing 
directors or technical managers. 
Advertisement raics remain un- 
changed 

* ” * 

Every seat at Harringay on 
Wednesday evening of last week was 
sold for the Evening Standard’s 
London Five-a-Side Football Cham- 
pionship, in aid of the National 
Playing Fields Association and the 
Central Council of Physical Recrea- 
tion. Winners were Fulham, who 
beat West Ham in the final. 

” ~ * 

Courier (Norman Kark Publica- 
tions Ltd.) last week sent out to 
advertisers and agents a small bottle 
of Coyrvoisier. A note, in rhyme, 


signed by Miss Doris Richardson, 
with each bottle, said that four 
letters—v-o-i-s—were the only differ- 


Publications News and Notes 


ence between the brandy and 
Courier—“two kinds of excellence.” 

Advertisement rates for House- 
hold Equipment News, a new con- 
trolled circulation journal to be 
launched in June, are: whole-page 
£110, half-page £55, quart. page 
£27 10: ghth-page £13 15s., and 
sixteenth-page £6 17s. 6d 

- 


* 7 
Good Housekeeping’s The Happy 
Home, wil! be published on Mon- 


day, M The book, with 374 
page full colour plates and 160 
black { white photographs, sells 
at + 

* * * 

Ti <entish Express will cele 
brat entenary in July. 

' ” “ 

Ge ervice, claimed to be the 
only nal exclusively covering 
the id service side of the gas 
ind is to widen its scope by 
dev« special supplement each 
mon » coke and coke-burning 
app! s. Commencing with the 

a 1¢, the title of the journal 
will changed to Gas Service and 


Don ‘ic Coke 
* * * 
T veck The Statist wil! pub 


lish f-page special supplement 
on t nomy of Finland. It will 
cont e 20 articles written by 
reco Finnish authorities 
» * 
wi med to be the finest 
colou juction of any portrait 
of tt ver presented by a 
mage. ippear as a two-page 
sprea Iustrated next week 
he s Pietro Annigoni, and 
his nary sketches were 
show previous issue 


Kates and Letails from 


143 FLEET STREET | 


LONDON EC.4 
PHONE: CENTRAL 9179 


EAD OFFI 


BRIDGE S' BELF 
PHONE: BELFAST 2 


144 


Heavy ad support 
for ‘John Bull 


Sixty-four advertisers share 
the pages of advertising in 
the current issue of 
“John Bull.” There are il 
pages of colour advertising, in 
which spaces have been taken 
by 14 advertisers; 50 adver- 
tisers share the 17 pages of 
black-and-white announcements. 
The KiaOra black-and-white 
space consists of the outer 
halves of two facing pages which 
are linked by a dachshund with 
his hindquarters in one space 
and his head in the other. This 
ad was executed by Service 
Advertising Ltd. 


On Thursday, September 1, this 
year, three annuals for children will 
be published by the Daily Mail 
Instead of the Boys’ and Girls 
Annual, two books—the Daily Mail 
Boys’ Annual and the Daily Mail 
Annual for Girls, both of 200 pages, 
wil] be published for older children. 
They are case-bound with jackets in 
full-colour. Priced 7s. 6d., they are 
94 in. by 7 in. 

For the under-10s there is the 
Daily Mail Teddy Tail Annual of 
128 pages—64 pages in full-colour, 
64 in two-colour. It is 9} in. by 
7 in. and sells at 5s. 

All three will be given heavy 
publicity in the Daily Mail and the 
national and provincial press 


New quarterly 


Chef-d’Oceuvre is a new quarterly 
magazine of food, drink, cookery 
and travel, published at 3s. 6d. by 
the International Epicurean Circle, 
whose president, Jean Conil, is the 
editor. First issue, with a print 
order of 10,000, is a 96page work 
of reference. The whole-page 
(73 in. by 5} in.) rate is £40. Miss 
H. Groarke is advertisment man- 
ager 


* ” * 

Hansom Books Ltd. are launching 
a new monthly magazine, Books and 
Bookmen. The first number, dated 
October, 1955, will be on sale on 
September 10. It will be a journal 
for book-lovers, and companion to 
Dance and Dancers, Music and 
Musicians, Plays and Players and 
Films and Filming, the company’s 
existing magazines. It will be simi- 
lar in style, size, production and 
price—ls, 6d. 

First print order will be 25,000 
copies, and the advertising rate of 
£30 per page (10 in. by 7} in.) is 
the same as for the other magazines. 

* = ” 


Motor Cycling is publishing 
special Tourist Trophy numbers on 
June 9 and 16 

* * * 

Produce Packaging, described as 
the link between the grower, farmer, 
packer, and distributor, is a new 
monthly magazine sponsored by the 
Produce Prepackaging Development 
Association Ltd. (10s. a _ year). 
Bowaters and British Celanese are 
among the advertisers in the April 
48-page issue. Editorial emphasises 
that all self-service shops are poten- 
tial buyers of prepacked horticul- 
tural produce. Advertisement rate : 
£25 per page and pro rata 

* * 


> 

Joshua B. Powers Ltd. have been 
appointed advertising representa- 
tives of the new 20-page, two-colour 
monthly magazine, The New 
Nation, claimed to be the first solely 
Gold Coast magazine to bid for 
nation-wide circulation. First issue 
is scheduled for July 1. 


Aprit 21, 1955 


We Hear 


Starting next Wednesday and con- 
tinuing throughout the summer, 
Pye Ltd. are to present a new 
weekly programme on _ Radio 
Luxembourg to replace “People Are 
Funny,” which is being rested until 
the autumn. The new programme 
is called “Spin with the Stars,” and 
will feature the latest Polygon 
record hits. It will be broadcast 
between 10.30 p.m. and 10.45 p.m. 
every Wednesday. 

* 7 

“Heat for Industry” will be the 
main theme of the Gas Council's 
exhibit at the 1955 British Indus- 
tries Fair. 

* * * 

Aberystwyth is to consider adv 
tising its attractions on Radio 
Luxembourg. Last week the town 
council authorised the publicity 
manager to pursue enquiries 


Mobilgas judges 


Judges at the Mobilgas Friendly 
Service Contest, which was orga: 
ised by Vacuum Oil Co. for the fir 
time last year and will take place in 
May, include John Queenborough 
editor, Garage and Motor Agent 
T. H. Wisdom, motoring and avia- 
tion editor, Daily Herald; and J. V 


Collins, director and general man 
ager, Motor Industry 
* * * 
The Carlton Berry Co. Ltd. have 
taken over the representation of the 


Italian technical publication in the 
metal field, Machinery Metano 
“@ * * 

Full page rate in the catalog 
for the British Trade Fair, Cop: 
hagen, for which Albert Milhado & 
Co. Ltd. are sole UK agents 
D.Kr. 750 (approx. £38). 


* * * 


The National Coal Board Sco 
Division opened the first p 
nationalisation exhibition of 
mining activity in Scotland, in 
Roya! Scottish Museum, Edinbur; 
on Wednesday last week It 
planned to run the exhibitior 
some time in Edinburgh and 
transfer it thereafter to Glasgow « 
possibly to other centres 


Record booking 


A record number of adv 
bookings are being received for 
International Daily Express Tro 
meeting to be held at Silverston 
May 7 


* * * 

The rights of the radio 
“Shilling a Second” have been 
to Germany. This progr 
which is produced by Ross R 
Productions for Radio Luxemb 
is also running as a radio or I\ 
show in America, France and | 
and is being prepared for com 
cial TV here by Ross Telev: 
Productions. 

+ * * 

Voice and Vision Ltd., publi 
relations, have moved to 107 Bak 
Street, London, W.1. 

* * 

“Satisfactory results” have beer 
reported by Southend Corporat 
publicity commuttee from a modue 
cinema tour intended to publicise 
the resort. 

- * * 

The Plantoids display pictured in 
ADVERTISER'S WEEKLY last week 
was designed by KS Advertising 
Ltd. 
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ADVERTISING 


WE CAN NOW 
ACCEPT BOOKINGS FOR 
OUR FIRST TV. 
MAGAZINE 


PROGRAMME 
“Home—with Joy Shelton’ 


ADVERTISING 


This magazine will be a wonderful medium for selling 
any or all of the following products or services:— 


Banking Gas equipment 
Building Societies Household Paints 
Cigarettes and Tobacco Insurance 


Confectionery Kitchen equipment 


Cosmetics Oil equipment 
Dentifrices Radio & Television 
Sets 


Electrical equipment 

Soaps, Detergents & 
Electricity Polishes 
Food & Drink Solid Fuel equipment 
Furnishings Tools 
Furniture Toys 
Garden requisites Travel Goods 


etc., etc. 


ADVERTISING 


35 PORTLAND PLACE - LONDON 


ADVERTISER'S WEEKLY 


FEATURES LTD 


A.B.C. Ltd., have appointed Advertising Features 
Ltd., as sub-contractors to produce the first British 
Television Advertising \fagazine of its kind, 


“ Home—with Joy S! 


Immediately the | ‘tation is operating, 
the magazine will be t for thirty minutes 
every Saturday after 

We are now open ot enquiries for inclu- 
sion in the first thirt izines 


The comparable A programme “ Home ” 


has proved so succk t it is put out daily 


for an hour. 


FEATURES iTD 


£350 


FOR TWO MINUTES 


plus 10% for each additional minute, 
inclusive of all production costs 


(unless film is requested) 


FEATURES LTD 


Wt - Telephone: LANgham 9281 
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Ads to publicise 


new nylon prices 


Special large space advertisements 
are to be used in a campaign, due to 
start later this month, to announce 
new popular prices for Bear Brand 
nylons. 

The scheme will start with a half- 
page advertisement in the Daily 
Mail, and other announcements 
appearing on the same day will use 
prominent positions in national 
newspapers including the Daily 
Express, Daily Mirror, and the Daily 
Sketch, followed by other spaces in 
daily and Sunday papers, and an 
extensive list of provincial news- 
papers 

Double-page spreads in 
journals, which are headed “Bear 
Brand announce spectacular new 
nylon values,” are telling the trade 
about the campaign and new 
prices. Agents are Alfred Pember- 
ton Ltd. 


Green’s to launch 


competition scheme 


“Name your favourite dessert 
sweet” will be the theme of a large 
space national and provincial press 
campaign for Green's of Brighton 


Carmelle 
Advertisements in the Daily 
Sketch, Daily Mail, 


trade 


Mirror, Daily 
Daily Herald, News Chronicle and 
provincial press will advertise a 
competition in which readers will be 
offered large cash prizes for select- 
ng, out of nine ways of serving 
Green's Carmelle, a favourite 
method and giving it a name. 
Entries must be accompanied by 
the front panel from a packet of 
the product. Agents are the First 
international Agency Ltd. 


Heavy concentration of large 
spaces for Loxene shampoo 


One of the heaviest concentrations 


ng ever used for a pro- 
s field commences in the 
next month for Loxene 
1 Shampoo and Scalp 
which is manufactured 
Hampshire & Co., Ltd 


o be used include half- 
Daily Express, Daily 
Woman, Womans Own 


nd further large spaces 
tionals and large circu- 
gazines 


de sedan began this 


» lo be backed 


naiaanal drive 
Max Factor product— 


scheduled to be launched 

n-wide advertising cam- 
nth 

ym will be using a 

the Sunday Express 

the Daily Sketch and 

hi half-pages in an 

% provinc! news- 

irther large spaces in 

lailies and Sundays, 


ral interest maga- 


described in 
is being 
used before 
Crane Pub- 


duct 1s 
nouncements 
ver-up 


gents are 


KENNETH KI 


KLAND 


(10 lines) 


, London, WI. 


Tel. Hyde Park 994! 


44a Dover St 


represented by ARTIST PARTNERS LTD. 


month with full and double pages 
under the theme “No, not 
another shampoo,” and r 
climax in the first half of May. 
, Display material linking with the 
press campaign has been produced 
by Napper, Stinton, Woolley Ltd., 
who are the agents. 


Irish campaign 
for Hercules 


An extensive campaign of large 
spaces in Irish morning, evening and 
weekly newspupers is being used for 
Hercules cycles 

The copy platform 1s 
beauties of Ireland on a Hercules’ 
and features illustrations of local 
beauty spots in the advertisements. 
sams are Reid Walker Advertising 

td. 


“See the 


The same agency has also been 
appointed to handle the account for 
Viscount bicycles, which are manu- 
factured and sold only in Ireland 
This range is to be promoted with 
an extensive campaign of large 
spaces 
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Intensive PR for 
cake mix , 

One of the most intensive ¢ 
public relations campaigns ever ¢ 
launched in support of a food } 
product, it is claimed, will be 4 
used on behalf of the new cake- 
mix to be manufactured by the ¢ 
Shredded Wheat Company. The 
John Murphy ———— has 
been pp | h Al the 
campaign. 

As announced last week, the 
heavy advertising programme for 
the mix, whose name and date 
of launching remain a secret, 
will be carried owt by McCann- 
Erickson Advertising Ltd. 


eee ee eee es oe 


New Bird’s custard 
flavour 
Alfred Bird & Sons Ltd. a 


launching a new vanilla-flavourec 
custard powder. Large spaces 
the London evening papers and 
half page in the Daily Express hav 
been booked and advertising 
provincial and suburban newspap: 
has commenced. 

The new flavour is also to b 
publicised in original Bird’s custar 
advertisements by additional cor 
about the new product Thes 
advertisements will be appearing 
women's and general interest mag: 
zines and the Radio Times. Agen 
are Young & Rubicam Ltd. 


| CURRENT ADVERTISING AT A GLANCE 


Accounts 


GEORGE DOBIE & SON, LTD. 
makers of Four Square Tobacco 
and cigarettes, PR account for 
Public Relations Associates, Ltd 

BRITISH INDUSTRIAL PLAS.- 
TICS LTD., and its subsidiary 
companies, PR account for the 
Central News Ltd. from May 1. 

H. BERNSTEINE (HERSHELLE) 
LTD., coats and suits, for Gee 
Advertising Lid. from May 1 

SHREDDED WHEAT CO. new 
cake mix, PR campaign for the 
John Murphy Organisation 

STEVENAGE DEVELOPMENT 
CORPORATION PR account for 
Press and Public Relations Ltd. 

’. W. DIXEY & SONS, opticians 
and ophthalmic instrument 
makers; MARGOT HARBER 
dress agency for top couturiers 
Accounts for Forbes Robertson 
(Advertising) Ltd 

A. B. FELIX, Swedish canned and 
bottled food manufacturers, for 
Graham & Gillies Ltd., who will 
also initiate marketing of these 
products in this country 

CROFIELD LTD. for E. W. Wilson 
Advertising and Publicity Service 
Ltd Trade and technical press 
campaign 

VISCOUNT BICYCLES for Reid 
Walker Advertising Ltd 

Campaigns 

BROWN & POLSON, using half- 
pages and other large spaces in 
London evening papers and pro- 
vincial papers for flavoured corn 
flour range of products. (Masius 

& Fergusson Ltd.) 

HER( ULES CYCLE & MOTOR 
CO., LTD. using large spaces in 
Irish mornings, evenings and 
weeklies. (Reid Walker Advertis- 
ing Ltd.) 

BEECHAM FOODS LTD., using 
large spaces in national dailies 
and Sundays, including two-colour 
half page in Daily Express, 
women’s magazines and Radio 


la) 


Morton Beans 
(Masius & Fergusso 


Ltd.) 

MAX FACTOR, using half-pages 
Sunday Express, full-pages 
Daily Sketch and Sunday Graph 
hal¥-pages in provincial press 
large spaces in other natior 
dailies and Sundays, won 
and general interest magazir 
and trade press for Erace c 
metic. (Crane Publicity Ltd.) 

F. W. HAMPSHIRE & CO... LTD 
using half-pages in Daily Expr: 
Daily Mirror, Woman, Womar 
Own, Illustrated and 
national papers and magazin¢ 
Loxene Medicated Shampoo 
Scalp treatment. (Foote, C 
Belding Ltd.) 

BEAR BRAND nylons, using h 
page in Daily Mail, large spa 
in other national dailies and Sur 
days, provincial papers and trad 
press (Alfred Pemberton Lid 

BRITISH CELANESE LTD., usin 


Times for 


Tomato. 


national and provincial pres 
women’s magazines and trad 
press for Lingerie in Celama 


(G. S. Royds Ltd.) 

Cc. & J. CLARK LTD. using 
general interest magazines and 
provincial press in England, Sco 
land and Ireland for ¢ k 
sandal week (Cecil D. No 
Advertising Ltd.) 

ALFRED BIRD & SONS, LID 
using large spaces in Londo 
evenings, half-page in the Dail 
Express, provincial papers and 
women's and general-interes 
magazines for vanilla flavoured 
custard powder. (Young & Rut 
cam Ltd.) 

GREEN’S OF BRIGHTON, using 


large spaces in national and 
provincial press for Carm« 
competition campaign (Firs 


International Agency Ltd.) 

SCHERK LTD., using women’s and 
film magazines and trade press for 
Scherk Face Lotion and new 
Scherk Face Milk. (Wilfrid Tis 
bury & Co., Lid.) 
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. » readers of the “‘Investors’ Chronicle” 


are directors or executives in industry, 
commerce or finance.* 

What a market for advertisers ! 

Ring George Bullock, the Advertisemen: 
Director, and learn more 


about it... 


MONarch 8833 


* and more than 25,000 copies are sold every weck. 


i ae 
| 2 a ~~ 3 Ana “ # 
a oe 
7 out of every 10 F 
| al ces! < 
, eg CSc eS 
a a Ss a 
ra Ee” “ea ea y | 
P| : 
Pe i 


ee ADVERTISER'S WEEKLY 


y FIXING 
os oe 
2: OAD aTRORD 955 
vee IE pass WATFON qtb shet777° 
gaivete? xl» 
aes Towertiset aete 
te paver Get Ste 
- 180, ¥i0s 
eat Sits rosy, spat 
pressed “AU Sreett See | we 
1 on Srtisements S241 you & nud et 
4 recent © write +t tay eine 
1 feel t ie she +4 - yuere 
who S0030S ay to OF Seyis aenert 
gue © 107°. imect ently 
publics e to te Xe le-Ps 
s 4 6o 
peen ro’ en 
gute wrath i eulte OO. 
in tne Femercencersan's SEY 
4e 
* pre we 
Pita plicitys T] 
j - Pa 1 peti sone 
n airect no les* ho" Be in winso* 
ey ened up “aS Glses Pe yetionsl © eno 
“ Dave ye for our FACS contract uiries wate 
. . uo pave wo oxtis eo nave 
we qunts, OM. 
4 ing 80° qraits 
Dretent s1ene ° end in 
: naee® veculs>* simply» 
are + : vo 
y 


doubt about ift— 
Advertiser’s 
Weekly 


gets RESULTS! 


180 FLEET STREET, LONDON EC4._ Tel.: CHAncery 8844. 
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Mrs. M. H. Spencer, a director of the South Essex Recorders Ltd., presses 


the button to start the new 


rotary press for the “Ilford and Romford 
Recorders’ at the opening ceremony last week. L. 


to r.: the Lord Bisho; 


of Barking, the Right Reverend H. Gough, and the Mayor and Mayoress 


of Ilford, Ald 


and Mrs. C. A. 


Headley. 


LEGAL AND GAZETTE 


DISSOLUTION OF 
PARTNERSHIP 

Harry Bertram White and Harold 
Jack Victor White, carrying on ne 
as White Advertising, Mid 1 Bank 
Chambers Warwick Road Aco 
Green Birmingham, 27 
agents February 28 
March 25, 1955 
Bertram White, 


2 1955 sted 
All debts b 
who will 


cont 


NEW COMPANIES 
Ross Television Productions Lid., 
) Budge Row EC4 To . 
business of composers and pr 
entertainment or other matters for 


duction by television, mechanic elec 
tric radiological or other is 
Nominal capital £100 Directors 
j Sturge, J. N. B. Whit and 
Clarrie F. M. Bailey-Watson 
Paramount Display Services Lid.. 
4 Broad St. Place, EC2 To carry on 
business of display specialists. com 
mercial artists, publishers Nominal 
capital £100 Directors S. &. Fox 


und Beatrice Fox 

Ultra Press Lid., 351 
Rd NW6 To carry 
printers Nominal 
Directors: M. Harrison, U. Harrison 
and H. Harrison 

Hildan Publishers Ltd., 40/41 Conduit 
St... WI. Nominal capita! £100 
Directors : Hilda Jacques and Eva A 
Cooper 

Gaild Television Service Lid. To 
carry on business of cartoon and 
diagrammatic film makers, motion 
picture film roducers Nomina! 
capital £100 aonen —. oo 2 
Peily, A. T. Burlinson, K. Lockhart 
Smith, I. Latimer and P. Windebank 


Kilburr 
on bus ss of 
capital: £1,000 


Subscriber; E. W. Beckett 

Davis Advertising Service (Flectro 
Maps) Ltd., 20 Brazennose Stree 
Manchester 2 Nominal capit«l 
£10,000. Directors : B. Davis and E. t 


Silverstone 

Planned Marketing & Advertising Lid., 
Radnor House, 93/7 Regent Street, W! 
To carry on business of advert 


orgar 


and publicity schemes, producers of tele 
vision and other films for advertisemen 
Nominal capital £1,500 Directors 
Not named Subscribers Mrs. H 
Macintosh, E. M. Good 

Hobby Publicity Ltd., 156 Camde 
High Street, N.W.1 To carry on bus 
ness of publicity consultants and advisers 
in particular with respect to hobbies 
home craft Nominal capital: £100 
Directors: G. H. Lake. A. W. Hamt 


ling 


(The above-mentioned particulars of 
new companies recently registered are 
tuken from the Daily Register compiled 
by Jordan and Sons Lid... Company 
Registration Agents, 116 Chancery Lane 
Londen, WC2.) 


Changes of Address 


Grafton Arts Lid. to Boswell House 
9 Gough Square, Fleet Street, EC4 

English Counties Periodicals 11d. 
6 Lillington Avenue, Leamington Spa 

Norman Davis Ltd. to Princes House 
Piccadilly, WI 

W. J. Southcombe Advertising Agency 
Ltd., to 66 Victoria Street, SWI, from 
Saturday, April 30 

Forbes Robertson (Advertising) Lid.. 
to 226 Strand, WC2 


Voice and Vision Ltd. 


Public Relations 


have moved to 


107, BAKER STREET, LONDON, W.1 
Telephone: Hunter 9933 
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*K 


HIGHLY 
IMPORTANT 
CREATIVE POST 


at Pritchard, Wood , 


This is the most important creative post that has been vacait at Pritchard, a 
Wood for some time, and only those whose work can command a high 
salary should trouble to write. We want a man who has already proved 


himself a crack copy and ideas man on the big and aggressive type of national 
campaign. He will be able to discuss advertising from every creative angle, 
at top planning level and at top selling level too. 

All correspondence and interviews will be treated in the confidential manner 
that a job of this importance requires. Those interested should get in touch 7 


with the Creative Director as soon as possible. 


F. C. PRITCHARD, WOOD & PARTNERS, LID.., 
25 Savile Row, W.1. Telephone : REGent 7080 


| | 
. | 
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| Drafting, lettering, artwor 


Fountgit TCA 


SAVES TIME UP TO 


| etc., can all be done better 
this non-clog, absolutely « 


ond Drsughtsmans 


music, mapping, 
and faster with 
en-line pen ; that 
and writing inks 
INK. No more 


) more cleaning and 


uzzy lines now 


that the Rapidograph is always ready for use 


No. 3 BROAD Ae 


A 


— ho 


RAPIDOGRAT 


SS can be used with all drawing a 
INCLUDING INDIAN 
dipping in ink wells . ho mor 
adjusting nibs .. ~ no mor 

NO. | FINE 
4 No. 2 MEDIUM 


Obtainable from Stationers, Artists’ Suppliers 
and Drawing office Equipment Suppliers. 


HARTLEY REECE & CO. LTD 


289/293 HIGH HOLBORN LONDON W.C. |. 


JL» 
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This interior display, together with a window display, by N. Smith. ai 
Bainbridges (Lincoin) Ltd., won the Crescent Challenge Cup for the best 


pair of displays, window and interior, 


in the Sewing Week 1955 Displa 


Competition. A revolving cutout figure had different fabrics on either side 


No holds barred in Indian copy claims 


The state of affairs in the Far 
East—-where “there ain’t no Ten 
Commandments in advertising” 
was outlined to the Advertising 
Creative Circle recently by Sylvia 
Matheson, copywriter at 
J. Walter Thompson Co. Ltd 

Some of the copy to be found 
in Indian advertisements was read 
= to members, 
and as Miss 
s Matheson 
B® explained: 

“No _ holds 
are barred 
when des- 
cribing the 
product.” 
The com- 
plexities of 
regionaldress 
and customs 
placed innu- 
merable 
snares in the 
path of the advertiser who did 
not know his way about the 
country, said Miss Matheson 

Language led to yet another 
problem, a typographical one, 
because the copy could run every 
way. There were publications in 
“flowery” Gujerati, “angular” 
Hindi, in Tamil, Telegu, Bengali, 
and a dozen others, all running 
from left to right, and in Urdu, 
which used the Arabic script. 
reading from right to left 

With few exceptions the press 
was ill-equipped to produce fine 
work ; the newsprint was of poor 
quality, the presses out of date 
and the reproductions blurred 
and smudged 

One medium that gained tre 
mendous importance in a country 
that is largely illiterate, and where 
eight out of ten could not read 
but could hear, was radio, Miss 
Matheson went on 

India and Pakistan had had 
commercial radio for some years. 
beamed from Ceylon for about 
15 hours a day. Goa also trans- 
mitted commercial radio pro- 
grammes. 


Sylvia Matheson 


Although there were only 
about a million licences in India. 
there was a very great deal of 
communal listening, especially in 
villages where the headman 
would have a set and the whole 
village would gather to listen 
every evening. 

“A closed TV circuit for the 
Bombay area is being discussed 
now,” she added. “There are 
ee of wealthy Indians and 

arsis in that district who could 
afford to buy sets, but viewing 
would, of course, be almost en 
tirely confined to this rather 
sophisticated, westernised class.’ 


Window display 
calendars 


A series of display calendars 
each for a separate trade, is bein 
planned. One _ calendar, 
example, will be entitled “Groc« 
Displays for 1956.” 

Every calendar will sho 
original designs for window 4d: 
plays suitable for the trade ind 
cated. Notes and diagrams for 
installation will be provided on 
the backs of the illustrations 

A number of large firms 
stated to be interested in the 
scheme, one object of which 
to secure practical co-operati 
between the retailer and the 
manufacturer, so that retail dis 
plays link-up with national adver 
tising as closely as possible and 
at the right time 

The number of designs con 
stituting any particular calenda 
will depend partly on the number 
of advertisers willing to share the 
cost, by “sponsoring” a display 
design for their goods, and partly 
on the frequency with which 
window displays are normal! 
changed by enterprising retailers 
in that particular trade. D. R 
Murison Small, marketing con- 
sultant, is. co-ordinating all 
arrangements 
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APPOINTMENTS YACANT 


| general artists who are attracted 
| 
| 


GENERAL 
ARTIST 


A rapidly expanding advertising 
agency would like to hear from 


by the prospect of working on 
important National accounts. 
Generous salary. Profit-sharing 
and pension schemes make the 
job unusually attractive finan- 
cially. Write for interview to 
the Art Director, Arthur S. 
Dixon Ltd., 229 High Holborn, 


W.C.1. 


PROCESS ENGRAVING. Contact 
r Clerk required by London 
F i House. Write in strict con- 
; Ad Weekly 180 Fleet St EC4 
TECHNICAL House Magazine Journa- 
ale) required by large national 
‘ tr in West Midlands Must 
h good writing ability and able to 
wrii¢ up engineering operations from 
on-t pot interviews. Knowledge of 
print and layout requirements an 
advantage An interesting opening 
with protressive company for an 
enth astic young man 
Box 0698 Ad. Weekly 180 Fleet St EC4 


LETTERING ARTIST 


required for studio of Londen 


Advertising agency. 5-day 
week. Holidays this year. 
write 

Box 0636 


Advertiser's Weekly 180 Fleet St EC4 


ALES Saas for specia- 
card and packaging manufac- 

Salary commensurate with 

and ability Write details 

ence, age and salary required, 


4 Ad. Weekly 18@ Pieet St EC4 
UNG LADY for Voucher Depart- 
ISSiSt in accounts of Agency 


Some previous ¢x- 
pref ed typing essential 
week Write 
Ad. Weekly 180 Fleet St EC4 


PUBLICITY PRODUCTION 


THE GENERAL ELECTRIC CO. 
LTD. has a vacancy at their Head 
n London for a capable man 


sist im the preparation and 
etion of varied publicity 
paigns Age 28-35 years 


7 b, broadly, will be to inter- 


the advertising requirements 
various trading departments 
e agencies and studios the 
use Applicants must 
themselves able 

pywriters anc possess a creative 
flar and understanding of typo- 
layout and literature pre- 
sentation The successful appli- 
must be prepared to accept 
responsibility and if he has some 
knowledge of electrical techniques 
so much the better. Apply, giving 
ull particulars of experience, age 
and salary required to 


STAFF MANAGER 
Magnet House, Kingsway, London, W.C.2 


pany 


to prove 
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CLASSIFIED ADVERTISEMENTS 


RATES : APPOINTMENTS VACANT, 3s. 6d. per lime, 40s. per display pene 

APPOINTMENTS WANTED, Ss. per lime, panel inch. Al _ 

classifications, 4s. 

charge, ons line plus is. covering postage, rates on application : ail 

advertisements under seven insertions MUST BE PREPAID. Address “ Advertiser's 
Weekly.”’ 180 Fleet Street, London, E.C.4. CHAscery 8844 (Ex. 25). 


APPOINTMENTS VACANT 


Situations Vacant : “ The engagement of persons answering these advertisements mori 

he made throurh a Local Otice of the Ministry of Labour sr 8 Employmes. 

Ageacy if the spplicant is a man aged 18-64 inclusive or « woman aged 18-59 inclusiv« 

unless be or she, or the employment, is exce from the provisions of the 
Notification of Vacancies 1952." 

! 


ASSISTANT SPACE BUYER 


London Agency requires young 
man Or woman with some experience in space 
buying. Interesting position, working 
on major national campaigns. 5-day week. Own 
Canteen. Two weeks’ holiday this year. 
Sports facilities. Please write, giving details 
of previous experience and 


salary required, 


Box 0758 


Advertiser's Weekly 180 Fieet Street EC4 


GOOD LAYOUT-IDEAS MAN required 


; FIRST-CLASS Advertisement Sak 
for point-of-sale Display work Able required by Publishing firm 
to do figure work to rough stage opportunity for night man 
Good colour sense essential. He will Box 0789 Ad. Weekly 180 Fleet S: 
work on important national accounts ARTIST REQUIRED by Creative 
and must therefore be thoroughly com- 


—— of large organisation Mw 
ym 0737 Ad. Weekly 180 Fleet § 


COPY CLERK required for progre 


— Excellent prospects 
ox 0763 Ad. Weekly 180 Fleet St BC4 


REQUIRED, Secretary Shorthand Typist 


position in the advertisement dey 
for Managing Director of Advertising ment of technical publishers (/ 
Specialists EC4 area. Capable, aged Street area). Commencing salary 
25-30 Superannuation scheme, two proximately £10 10s. Write wit! 
weeks’ h la r sta e salar details, inclading date when ava 


required and : 
Box 0739 Ad. We 


reference, to 


in to commence, to 
ekly 180 Fleet St PC4 


Box 0764 Ad 


the Secretary 
Weekly 180 Fleet S: | 


CLIENT SERVICE MANAGER 
required 


This is a senior appointment with a medium-size agency 
specialising in technical accounts. It is intended that the 
successful applicant will head-up a group of Account 


Executives and will be responsible to the Managing Director 
for client liaison. It is a job leading directly to the Board 


The following abilities and experience are essential 


l A personality which commands respect from client and 
staff alike 

2. A lifetime's experience in advertising, either in the Agency 
field or as a senior advertising manager (age bracket 
probably 30-45) 

3. Detailed experience in campaign planning using ALI 
media, particularly in the trade and technical field 


4 The ability to liaise successfully within a comparatively | 
sizeable organisation, and keep a myriad of jobs on the 
move | 


5. Having built and sold a marketing policy, the ability to 
keep every department closely geared to that policy 
This is an absorbing but difficult job. It calls for perhaps 

five years really strenuous effort, but it does hold out the 


hope of a major career in an Agency whose management is 
determined to take it to the top. A generous life assurance 
and pension scheme is in operation. Write in strict confidence 
Box 0738 
Advertiser's Weekly 180 Fieet Street EC4 
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APPOINTMENTS VACANT 


The makers of 
| Berlei Foundations 


| require a young man (25-28) to 
relieve the Publicity Director 
shortly of co-ordination of sales 
for retailers, and 
CO act as assistant with 
early promotion. The 
should be already at 
assistant executive or junior 
evel in a good agency, 
thorough grounding in 
juction and a broad knowledge 
all aspects of sales promotion. 
He needs to have a capacity for 
ganising detail, and must have 
ck adaptability and a cheerful 
emperament Education, ex- 
perience, salary details, please, 
» E. Shrives, Publicity Director, 
Berlei (U.K.) Limited, Ten Strat- 
ford Place, London, W.!. 


| motion 
erally 

' view to 
cant 


utive 


LEADING l|ocal government publication 
irgent needs editorial typist 
A : more important than speed ; 


hand not essential (Pmidicta) 

tunity to tram for editorial pos- 

Salary within locel government 

Am by typed letter, with 

me of handwriting to 

I "\eoni od Review Victoria 

House, London, SW1i Con- 

superannuation 

/-NIOR FEMALE ARTIST. Must 
< nterest in lettering Hours 


0 pm no Saturdays 
< ring to experience Te 
CITy 650€ 


ADVERTISING SPACE SALESMEN 
Acanhins. tance Gaile Se 
References essential 


Advertising 
commision 


[he Paramount Publicity Service Rgé. 
49 Wigmore Street, London, W.! 


(Tel. WEL 3302/3). 
REPRESENTATIVE required for lead 
meat hers { trade journals This 
ass Opportunity for a man 
5 years to enter the field 
neg Salar ommission 
: paid car provided 
\ wit? sll ietails t 
’! Ad Weekly 180 Fleet St BC4 
Live ADVERTISEMENT MAN or 
! Permanent arge mocome to 
r Phone WEL. 7958 
write Trade Index United Nations 
Raerrett St Ww 


Market 
Research 
Assistant 


| required to handle consumer 
surveys and general 
marketing statistics 

App 
experience of sampling 
methods, questionnaire design 
tabulation and analysis 
Applications will be treated 

in strict confidence. Write 
stating age, experience 

and salary required to 

The Market Research Manager 


Ww. S. CRAWFORD LTD. 
233 High Holborn, 
London, W.C.}. 


icants should have some 
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CLASSIFIED ADVERTISEMENTS 


Write or phone 


Layout man 


If you are a young lay- 
out man with a few years’ 
London agency experience 
who is in search of greater 
scope . . . who likes to 
work with a team of ver- 
satile creative people . 

and who is interested in 
advertising «as well as 


design... 


ora 


typographer 


who has also had some 
experience with a London 
agency .. . is able to carry 
out clear and precise mark- 
ups for press and print 
. and make intelligent 
adaptations . . . 


The Art Director, 


FOOTE, CONE & BELDING, LTD., 


a7 Hill Street, Berkeley Square, London, W1 


APPOINTMENT) VACANT 


Situations Vacant : *“* The engagement of persons answering these advertisements must 
be made through 2 Local Office of the Ministry of Labour or a Scheduled Employment 
Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 
unless be or she, or the ae is excepted — the provisions of the 


TYPOGRAPHER with considerable } 
experience in press advertisement typography 
and adaptations. Given a rough and finished art 
work he would be able to produce clear and 
precise type mark-ups. His knowledge of type 
and printing processes should enable him to 
work in collaboration with our designers to 
produce outstanding, technically flawless 


advertisements and intelligent adaptations. 


Please write giving details of experience 
and when available for interview to 


Art Director 


OSBORNE-PEACOCK 
26a Albemarle Street, London, W1 


COLOUR RETOUCHERS wanted for SPACE SELLER REQUIRED, »« 


expansion of colour section. Vacan- some time to spare fron oe 
cies for Senior Artists and improvers of May Interesting propositi 
Good wages, bonus and superannua- Does not conflict with t tt 
tion schemes. Write or telephone for publication An easy task for eg 
appointment to Art Director, Studio | space man with direct contacts witt 
Irwin Ltd., 118 Chancery Lang, manufacturers of well-known prod 
London, W.C.2. Tel CHAncery Annual publicatior Ww 

4141 Box 0659 Ad. Weekly 180 Fleet St E¢ 


YOUNG & RUBICAM 


require a 


TRAFFIC MAN 


experienced in handling 
large national accounts 


Write or phone : Traffic Manager, 
Young & Rubicam Ltd., 
Roxburghe House, 

285 Regent Street, W.! 


Tel. HYDe Park 6757 
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Aprit 21, 


1955 


APPOINTMENTS VACANT 


NEW ZEALAND, Land of OPPORTUNITY, BEAUTY & SUNSHINE ! 
Exceptional Opening for 
COMMERCIAL ARTIST 


Charles Haines Advertising Ltd., old-established and leading 
Agency in New Zealand, requires an experienced and talented 
Artist for their Auckland Studio. 

Applicants must have ability well above the average, particularly 
in figure drawing and preferably in fashion illustrating. The 
salary is substantial and the position calls for a man who is 
thoroughly experienced in drawing for newspaper reproduction, 
preferably with knowledge of Agency procedure. An interesting 
variety of work is assured in black and white, line and half-tone 
and colour, while working conditions are excellent. 

Generous staff superannuation scheme is available and assistance 
will be given in passage to New Zealand. A Director of the 
Agency is in London for personal interviews, at which suitable 
applicants will be required to submit samples of their work. 
Meantime, please write giving full details of age, marital status, 
experience, etc. (no samples with first application please), to: 


Mr. F. H. T. de Malmanche 
Care Bank of New Zealand, | Queen Victoria Street, London, E.C.4 


P 


CHANCE FOR AN ENE RGETIC AMBITIOUS young Advertising man | 
YOUNG MAN, betwe 20 and wanted for leading surnal in textile 
r j n a ¥ eet Street field. Must have first-class credentials 
rovincial news and experience trade journal adver- 
assistant he Ad tising Appointment is based mn 
Previous experience London. Remuneration wil) be attrac 
‘ il Must be tive and prospects excellent t the 
u All night man State and experience 
rey r r confidence etc., to | 
Wr first sta stating age Box 0744 Ad. Weekly 180 Fleet St EC4 | 
exper und pr t salar oO | 
Box 0766 Ad. Weekly 180 F St EC4 SOUTH LONDON STUDIO requires 
EXPERIENCED La o ak quired Retouching Ar Experienced in 
for Adver ‘ Depart App black and whit mechanical retouch 
Produ M yer Condé Na ng Ex ar ja week 


VISUALISER/ 
LAYOUT MAN 


Wanted in Manchester 


This is a job for a competent man 
with bright ideas and knowledge of 


advertising. Excellent Studio to give 


full 


good team spirit. 


support. Pleasant conditions, 


Details of Experience and Salary 


with specimens to:— 


PERSONNEL DIRECTOR 


Box 0767 
Advertiser's Weekly 180 Fieet St EC4 


| 
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ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS | 


Benson’s 


are looking 


for a 


typographer 


to leac a team 


The man we wan 
His technical kni 
profound. He s! 


understanding of 
be sufficiently ve 


intelligently in ty 


different products « 
Apart from produ 


himself he will be 


guide others and en 


the same. 
So is the salary. 


write to the 


t know his job. 
ive of type must be 
have a good 
lisement design and 
* to interpret 
he copy for many 
nd services. 
ing excellent work 
pected to 


courage them to do 


The job is a good one. 


If you are interested 


Art Director 


S. H. BENSON LTD. 


Kingsway Hall, London, W.C.2 


‘Phone your classifieds 


to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


A_MEDIUM.-SIZED 
FLEET ST. AGENCY 


with a multitude of mostly non-National 
accounts, requires the following per- 
sonne! — 
ARTIST 

A good general artist Should be 
versatile rather than a specialist, to 
handle skimps and finished roughs, but 
ability to do finished art if necessary 
Suit man in early 20's, still needing 
variety in experrence 
COPY DETAIL PRODUCTION 
MAN 

To deal mainly with Copy Detail but 
knowledge of production, type-mark- 
ups, an advantage. Accuracy is of prime 
importance 
SPACE ORDER CLERK 

Copy typist to issue orders Good 
at figures, methodical, and careful as to 
deta: Able to work without constant 
super vision 
Applications, giving relative information 
and stating solory expected to: — 

Box 0740 

Advertiser's Weekly 180 Fleet St €C4 


JOHNSON'S WAX PRODUCTS, the 


world argest manufacturers of floor 
furniture and automobile polishes, re 


quire a Marketing Executive in their 
1 


Overseas Department This is a big 
oppor ty for an executive with 
ou marketing experience im the 


ce umer goods field Age between 
32 and 40 Aithough not essential, a 
knowledge of Italian, French, Swedish 
or other European languages would be 


a great asset After mitial period of 
raining Company's methods suc 
essful applicant must be capable of 
taking charg ~~ a group of the Com 
pany'’s overseas markets. The appoint- 
ment is based on England but con- 
siderable overseas travel is involved 
A comprehensive pension plan and 
profit-sharing scheme Replies must 


contain full details of experience and 
present salary Mark your envelope 

Private and Confidential * and 
address it to Overseas Manager 
- & Johnson and Son, Ltd West 
Drayton, Middlesex 
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CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


Situations Vacant : “‘ The engagement of persons answering these advertisements must 

be made through a Local Office of the Ministry of Labour or a Scheduled Employment 

Agency if the applicant is a man aged 18-64 inclusive or a woman aged 18-59 inclusive 

unless he or she, or the employment, is excepted from the provisions of 
Notification of Vacancies Order 1952."" 


PRODUCTION ASSISTANT 


A young man, preferably with Agency experi- 
ence, is offered a permanent and progressive 
position with leading West End Agency. Five- 
day week. Canteen facilities 


Write fully to: 


Box 0735 
Advertiser’s Weekly 180 Fleet Street EC4 


SALESMAN REQUIRED (o tak SENIOR DISPLAYMAN and Display- 
I A Department t 1 r 


of f mn Peckhar woma required by Chain Stor Co 
Store & j ar and mn for their Sales Promotion Dept ir 
App ts mu I exper f London. Experience of a w variety 
furn sa and ha grec f merchandise essent Written 
ment 1 tx nder 4 ear fa applications, giving age. tull details of 
Writt plic t ving re j xperience and salary require to 
feta “perience, t Box 0753 Ad. Weekly 180 Flee: St EC4 
Box Ad. Weekly 150 Fleet St EC4 COPY DETAIL CLERK required 
SPACE SALESMEN required al! parts Must be methodical and able to take 
of cou i blished journa Good responsibility for maintenar of 
comm schedules and despatch of copy for 
Box 0 Weekly 180 Fleet St BC4 technical accounts Write tails of 
experience, age and salary required to 
SILK SCREEN OPERATOR reg F. White & Son Ltd., 72 Fleet St 
by Ctl for their Sa EC4 
Promo rept London Per 
manent with good salar and : * ot : . 
pensi Written application First-classFinished Lettering Artist 
we ‘ . ; ze ic ences also 
and sa i 
Box 0 Weekly 180 Fleet St EC4 


Layout Artist 


Need an assistant to the Press Production Manager. 
The man we are looking for must have at least 

2 years’ experience in agency production and have 

a sound knowledge of typesetting and mechanical 
production processes, he must be able to issue 

detailed instructions to suppliers and check results. 

Pensions scheme, five day week and canteen 

facilities available. Salary according to ability. 


Write to Staff Manager 


T. BOOTH WADDICOR & PARTNERS LTD., 58 PARK ST. W.1 


used to producing slick visuals and 
clients’ roughs—some knowledge of 
typography an advantage. Only ex- 
perienced people please. 35 hour 
week. Bonus, etc. Tel. HOL 1676 


ADVERTISING REPRESENTATIVE 


wanted for The lronmonger in Lon- 
jon Four-figure appointment Car 
- allowance Pension scherne Sub- 
stant connection to be handed over 


ar 
a 

Opportunity for expansion Applicants 

(early thirties) must have good experi 

of space selling Letters, which 


treated in strict hdence 


wih ‘ 4 © 
should be addressed to Staff Director 
Morgan Brothers (Publishers) Lid., 28 
Essex St London, WC2 j 


- and must 
give all essential details, including age 
experience and appointment now held 


ADVERTISEMENT Representatives re- 


Wi ; uJ guired for local sponsored media 
a icors Box 0718 Ad. Weekly 180 Fleet St EC4 


Aprit 21, 1955 


APPOINTMENTS VACANT 


PRODUCTION 
ASSISTANT 


A vacancy occurs in our 
Production Department for 
a fully qualified Production 
Assistant to understudy 
Production Manager and to 
be personally responsible 
for several major National 
accounts. The man we 
have in mind should be not 
younger than 24 years of 
age, and have had at least 5 
years’ production exper 
ence. The position offers 
an opportunity for ad 
vancement. Applicants 
should write or telephone 
Mr. Pengelly, Scott-Turner 
& Associates Ltd., In 
corporated Practitioners 

Advertising, 17,18, Dover 


Street, London, Ww.! 
HYDE PARK 048! (10 
lines). 


MEDIA PLANNING DEPARTMEN! 
Leading London Agency requir 
Assistant, preferably 


perience of Media & 
Scheduling Accuracy with deta 
figures essential Interesting 
working (under supervisior 
National Campaigns Own : 
vised Please write, giving det 
previous experienc and aia 


quired, t 
Box 0760 Ad Weekly 180 Fle a 


STRIP ARTIST required, hig! 
Staff or free lance Also g i ge 
Artist with lettering experience “ 
for appointment, giving deta 
experience and age 
Box 0747 Ad. Weekly 180 Fleet St EC4 


FREDERICK 


and _ institutional fields 


WHITEFRIARS STREET, 


ALDRIDGE LTD 
require 


ART DIRECTOR 


If you can lead and inspire the creative work of an 
agency and wish to widen your scope, write detailing 
your experience. This could be an opportunity for 
a youngish senior visualizer or group head who wishes 
to undertake full creative responsibility over a wide 
range of accounts in the national consumer, technica! 
He must have a_ keen 
appreciation of copy values with ability to contribute 
at clients’ conferences when necessary. 


Managing Director 


LONDON, €£.C.4. CENtral 3137 


*Phone your classifieds 


CHA 8844 (Ex 25) 
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APRU 


21, 1955 


BUSY FLEET STREET 
AGENCY 


mediately 


A COPYWRITER 


4/5 years writing 
experience in adver- 


A VISUALISER 


rk mostly on advertisements 
spapers and periodicals 


needs im 


actual 
consumer 


cy rather than art studio 
A TRAFFIC CONTROL 
t who has a practical 


f procedure and can soon 


mowuon 
well established, and do 
»b of work. These three 
ments are to help us to 
better 
Box 0781 
rtiser’s Weekly 180 Fleet St EC4 


important 


RESS OFFICER required by 


H uld have good 
“ about them 
xper ‘ able bu 
Rep ating age 
4 eslar red 


and requ 
Ad. Week 180 Fleet St EC4 


RST - CLASS DE SIG — require 
t rut fir he d work for 

wie i of lab 
B Ad. W 180 Fleet St EC4 


MBITIOUS 
4 


COPYWRITER 


required in the Publicity Depart- 
ment of a leading Electrical En- 
gineering Company in South 
London, to work on de- 
scriptive trade catalogues, press 
ivertising and possibly a new 
use organ. A man between 
35 preferred. Experience 
the Electrical industry an 
ivantage. 
rite, stating age and exper- 
ce and salary required to 
ployment & Welfare Mana- 
ohnson & Phillips Limited, 
ariton, S.E.7. 


East 


ing man required to be 
Printer’s epresentative 
pportunity for someone 


m mercial art. enthu 

t selling and a good mixer 

salary Juring training 

455 Ad. Weekly 180 Fleet St EC4 

'1-ROUND ARTIST with 4-5 years’ 
experience im icttering, ctc 

for general work in technical 

A balit t produce rough 


on standard an 

j — of ex- 
and salary require 

149 Ad. Weekly 1hO Fleet St EC4 


YOUNG 
LAYOUT ARTIST 


who has completed his National 
ervice and has had about 1-2 
years Agency experience, is re- 
quired to fill position of junior 
layout artist. Ability to produce 
original designs and to convert 
rough visuals up to presentation 
standard is essential 


Apply to The Studio Manager, 
Stephens Advertising Service 
Led., |!-12 Clifford Sctreet, New 
Bond Street, London, W.!. 
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CLASSIFIED ADVERTISEMENTS 


to 


FINNIGANS LTD. 


require an 


ADVERTISING AND 


London. Apply in 


ging Director, 17/18 New 


SALES PROMOTION MANAGER 


be based in 
Manag 


stating age, 


writing to 
Bond Street, 


W.1, 


previous experience and salary required 


FIRST -« 1 ASS ADVERTISING ARTISI 


studios in Birmingham 


ANIMATED 
red 


general ali-r 


Good op 


DRAULGHTSMAN - 


DESIGNER. 


und exhibition a 


xperienced im re-touct room experience, capable of 
and i ustrated a Jet aling Apply in 
work giving giving fm particulars of 
idence fications ag caperien an 
Week 180 Fleet St EC4 required, to Chief Draughts mar 
‘ ‘ARTOON ARTIST re Esdaile & Cé 40 
s im Birmingham Street, S.E.11 


advancement for right —_ ag — om ok ane 
' ull tails and u O gain experience 
re e tu Jetails an Advertisine 
a0 | + St BC4 Box 0776 Ad. Weekly 180 Flee 


WANTED 


London 
Representative 


to act as Agent on behalf of 


ELECTRIC NEWS LTD. 
3 Edward Street, Blackpool 


require man 


Tel 


ADVERTISING 
AGENCY 


or womar 
layout and art duties. A; 


zk 


or advertising departmen: 
perience preferred. 


This 


Blackpool's Electric News interesting and progressive 

Sign. Must have contact tion. 5 day week. Salary ac 

with leading Advertising ing. Please write to 
Agencies. LASHBROOK 


ADVERT! 


123-125 High Street, Uxbr 
Uxbridge 5036 


WORKS MANAGER required for well- 


established 


Company 

to jon an ¢ 

Write stating 

Box 0778 Ad 
ARTIST wante 


logues, leaflets 
roughs 


ling ideas 
typography 


Euston Roa 


4681 


Exhibition 


Box 0552 Ad. Weekly 


PRODUCTION ASHIST ANT 7 


Yusplay and man, part-time, wanted 

od practica organiser a week to prepare cop ! 
ting team of executives store ads Interesting job wit 
age, experience, etc scope Suit freelance or ser 
Weekly 180 Fleet St BC4 adman Harrow area 

for machine tool cots Box 0729 Ad. Weekly 180 Piee 
mailing pieces. Hand 

omplete artwork PROGRESS AND DESPATCH « 

J. Edwards Ltd., 359 require i for process hous 

London, NWI! EUS 8 to Five-day week 


Ar 
180 Flee 


require a first-class 


FIGURE 


Art Director, Carlton Artists Ltd 
38 Portman Square London W 1 


CARLTON ARTISTS 


RETOUCHER 


Write stating experience and salary required to 


ADVERTISER'S WEEKLY 
APPOINTMENTS VACA 


| Stuarts 


are looking for a 


layout man 


“ ageney experience 
‘ho can produce quick 
nd accurate adaptions 
id a good standard of 
tinished roughs’. Sound 
k 


nowledge of typography 
ssential. Write giving de- 


ils of 


experience and 


salar quired to 


Ihe General Manager 
| Stuart Advertising 
Agency Ltd. 


37 Park Street W.1. 


meagre? RE. 


I car 


A writer 
wnforma 
| subjects is 
the Publicity 
Engineering 

I $ Work covers 

ature Plenty of 

technicalities, 

pe nu r able to write 
Applicants aged 


TEC HINICAI 


write stating ex 
alar required Please 
amy Lestimonials, 
R 
Ad Weekly 180 Pleet St BC4 
y ave a fa share of grey 
acter a co-operative disposition 


and a working knowledge of the 
back of a busy publishing 
house. yOu are the person we are 
IF poking for. Give usa ring to see 
what we have co offer in exchange. 


} Covent Garden 2811 


| Batiste Publications, 
| 20, Bedford Se. W.C.2. 
LEADING ADVERTISING AGENCY 
' ng ia { good education 
tar tant an Marketing 
Dey Inter F t calls for 
ve and . and working 
“ resy holit Interest im 
T } arch problems mow 
t rw some secre. 
tarial experience 
Box O784 Ad. Weekly 180 Pleet St BC4 
CLERK WANTED for the Voucher 
Department of West-Fnd Agency, with 
knowledge f typing | uncheon 
vouchers giv Lar & Robinsons 


PRODUCTION 


Experienced man required to 


take charge of a number of 
Accounts Applicants should 
have had a number of years 


Agency experience and be aged 
about 30. Good salary offered 
and holidays as arranged. Write 
to 

Box 0787 
Advertiser's Weekly 180 Fleet St EC4 


"Phone 


your classifieds to CHA 8844 (Ex 25) 
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ADVERTISER'S WEEKLY 


APPOINTMENTS VACANT 


GENERAL ARTIST 


Fully experienced all round 
General Artist for Studio of 
expanding London Agency. Ideal 
conditions with top salary. 
Holidays as arranged. Write 


for interview to 


Box 0786 
Advertiser's Weekly 180 Fleet St EC4 


GEORGE NEWNES LTD. (Subscription 
Books Division) require Layout Artist 
to join keen team working on National 
press advertising leaflets. brochures 
etc A progressive sition Tele- 
phone Chancery 2441 for appoimtment, 
or write Publicity Manager, Newnes 
66-69 Great Queen St., London, WC2 


BIRMINGHAM 
PROVINCIAL/LONDON fully recog 
nised Advertising Agency, not at present 

, the Birmingh 
n for the pe of Semor 
ve at proposed Birmingham 
ave previous agency exper: 
ence and the ability to contact industry at 
high leve! 

Apply in confidence to | “ Advertising,” 
clo Jarmes Frith & Co., 89, Fountain 
Street, Manchester, 2 


LETTERING ARTIST, finished and 


layout work, for City studio Tel 
CITy 1189 

REPRESENTATIVE required by paint 
manufacturers to cover the North 
Midlands and Eastern England Suit 
able for dual role of a window-dresser 
and reta representative Previous 
experience f window-dressing essen- 
tia Reply tating age, married or 
single xperier salar required, to 


ext 
Box 0745 Ad. Weekly 180 Fleet St EC4 
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CLASSIFIED ADVERTISEMENTS 


Siteations Vacant : “ The engagement of persons answering these advertisements mast 

a Lecal Office of the Ministry of Labour or « Scheduled Employment 

Agency if the applicant is 2 man aged 18-64 inclusive or 2 woman aged 18-59 inclusive 

unless be or she, or the employment, is excepted from the provisions of the 
Notification of Vacancies Order 1952."" 


Wanted by well-known, medium- 


EXPERIENCED 
LAYOUT 
MAN 


sized London Agency, a visualiser to 
produce quick, slick layouts in black 
and white, and colour, to client's 
standard. This is a job with scope 
and promise. State salary required 


and details in confidence. 


Box 0772 Advertiser's Weekly 180 Fleet Street EC4 


AN INTELLIGENT YOUNG LADY | YOUNG, versatile Layout and Lettering 
(21-25) v { for Literary Account 


ry cc $ Artist required with some experience 
Departm { National Magazine Ey opportunity to develop his 
Must b t pm and he t in small, busy Agency with 
thoroug! t for mple f t var accounts West-End district 
work b ige of book-keeping Stat age experience and salary 
machine f but not ecessar required 
Write 2 experence j Box 0736 Ad. Weekly 180 Fleet St EC4 
salary, t 
Box 0746 A Weekly 180 F tSt EC4 


DRAWING OFFICE ot _Combridg ADVERTISING 


Universit 


ee nn, ee Soe The position of ASSISTANT 
ence cael Apply Pers anel Officer MANAGER of Advertising Depart- 


Universit Can ment of large West of Scotland 


SPACE 


growing organisation. 


DDW&S 


Knowledge of all media, and experience in first class 
agency essential; possibly the man we want is now 


deputy or assistant Media Director of major agency 


No clockwatchers, amateur comedians or storytellers 
need apply. We are looking for someone who is 


seriously intent on building his career with a very fast 


Please write, in confidence, with full details of experience, to 


MANAGING 
DOLAN, DAVIS, WHITCOMBE & STEWART LTD. 


35, PARK STREET, W.1 


organisation producing and selling 
consumer goods is vacant. Full 
particulars and form of application 
can be obtained from 


Box 0756 
Advertiser's Weekly 180 Fleet St C4 


MACLEANS LTD. require ar xper 
I 


enced Display Man for fixing Solus 
wants a windows in I jon area. Good driver 
for specialit vehicle Good ary 
prof participatior and I 
schemes Apply Personnel Manager 
Macleans Ltd., Great West Rd.. Brent 


Aprit 21, 1955 


APPOINTMENTS VACANT 


THE 
INTERNATIONAL WOOL 
SECRETARIAT 


seeks a suitable person as Manager 
of its Branch in the United 
Kingdom, with Headquarters in 
London. 

Applications are invited from 
persons who must have a thorough 
knowledge of promotional and 
publicity methods, organising 
ability, and experience of office 
administration. A knowledge of 
the wool textile industry will be 
a recommendation. 

The salary offered is £3,000 per 
annum. There is a superannuation 
scheme. 

Applications, stating age and 
experience, and marked “ Confi 
dential M”"’, must be sent not 
later than 15 May to The 
Secretary, International Woo 
Secretariat, Dorland House, 18 
Regent Street, London, S.W.1 


~ 
0 


A COMPANY near North Acton Sta 


requires a Technical Artist to pref 
sectioned illustrations in black 
white or colour and line draw 
perspective Experience 

ing essential rite, giving 


of experience, age and salary requir 
to Box AW, 325 LPE, 55 St. Mart 
Lane, London, WC2 


PUBLICITY 


Leading West End publicity 
company requires a junior 
executive, up to 35 years of 
age, for busy department hand- 
ling all types of high-quality 
production work covering all 
media including press adver- 
tising. Salary up to £750 p 

depending upon experienc 
Write, in confidence, giving age 
and full details of experience t 


Box 0788 
Advertiser's Weekly 180 Fleet St €C4 


SITE NEGOTIATOR required for $ 
ust London area Good wages 
commis Writ 
Box 0742 Ad. Weekly 180 fF St Ee 


BUYER | = 


DIRECTOR 


layout man 


|’ you have had three or four years experience 
and consider yourself quite a bit above 
average, there is an opportunity at Bensons 
to join a team in which you would have very 
interesting work to do, and a great chance 
to widen your knowledge. 


Write to the Art Director 
S. H. BENSON LTD., 
KINGSWAY HALL, KINGSWAY, LONDON wW.c.2 


‘Phone your classifieds to CHA 8844 (Ex 25) 
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lh 
/ — 

g ee A young 

| ee Pp 


Aprit 21, 1955 


CLASSIFIED ADVERTISEMENTS 


WE WANT AN ALL-ROUND 
ADVERTISING MAN 


—with a flair for writing 


This Agency has recently added ten 
new clients to its previous total of 
sixty To help handie this extra 
business, we want another first-class, 
all-round Advertising Man—M.1.P.A 
or DAA. preferred 


He may be at present employed as an 
Advertising Manager or an Account 
Executive in a busy agency handling 
medium sized accounts We would 
prefer someone with as wide and varied 
experience of life and industry as 
possible. Certainly he must be able 
to write—clearly and effectively— 
whether in reports and correspondence 
or for advertisements and booklets. 
He will work in close liaison with a 
Director. Salary good. Prospects very 
good. Age under 40. 


Write in first instance to :— 
General Manager, 
Tibbenham Publicity Ltd., 

244 High Holborn, London, W.C.!. 


= ENT Lady Secretary/Shorthand 
uired by growing West-End 
Pe rga tion Advertising and/or 
PR t ce) «essentia State age 
salary reqt i and free to 
Box 4 Ad. Week tSt BC4 
ARTIST, 25/30. with general experience 
sired to take charge of small studio 
\ with full particulars, Kidds 
r Ltd 50 Albert Rd 
M hbrougn 
FERRANTI LTD., Hollinwood, 


have a vacancy in their PUB- 
TY DEPARTMENT for a young 


PUBLICITY ASSISTANT 


of first-class educational standard with 
experience of all aspects of publicity 
particularly that of press rela- 
tions Candidates should preferably 
be between 25 and 30 years of age. 
The appointment offers excellent scope 
and prospects, and is to the permanent 
staff of the Company, which operates a 
taff Pension Scheme 


work 


Application forms from Mr. T. J. Lunt, 
Staff Manager, Ferranti Ltd., 
Hollinwood, Lancs. Please quote 
reference P.A 


SHORTHAND TYPIST required for 
Ag n Strand (Charing Cross) 
Wr age experience anc ] to 
Box 43 Ad. Weekly 180 Fleet St BC4 

TECHNICAL WRITER required by 

ri precision instrument company 
ffices in Leyton Applicants 
familiar with electronics 
and mec ics and able to write 
te rvice literature The posi- 
t can be progressive for the right 
: nd the initial salary would be 
c . with experience. Appli- 
cat s can be made in the 
tr nce, giving full details 
‘ Pp age and salary required, 
sh j d to the Personne! 
Manager n - Hughes Ltd... New 
North Road, Barkingside, Essex 


MORRIS MOTORS LIMITED 
COWLEY, OXFORD 


are in urgent need of a 


SENIOR TECHNICAL 
ARTIST 


for Technical Publicity Department. 
Experience in similar work is essential 
ugh not necessarily in the Motor 


| y) 
Permanent staff status 


week basis 


on a S-day 


Superannuation is compulsory and the 
Welfare Policy of the Company has 
firm foundations 


If you have the right qualifications, 
ving age, details about yourself 
and salary required to the Personnel 
and Welfare Manager, 


APPOINTMENTS VACANT 


APPOINTMENTS WANTED 


Editor and Business Manager 


Wanted for Small National Weekly 
Journal. Salary and Profit sharing 
basrs. 

Box 0774 


Advertiser's Weekly 180 Fleet St EC4 


AN ATTRACTIVE and permanent ap- 
pointment is offered to a man with 
first-class sales ability, good record and 
sound connections in the Metal Signs 
Trade Previous selling experience in 
the trade is essential Part London 
and Provincial territory available, pro- 


viding wide scope and unlimited 
potential. Quality products only A 
car would be an advantage Company 
situate SE London. Own staff advised 
of this appointment. Holiday arrange- 
ments rr capected Write with full 


Box 07 92 Ad. Weekly 180 Fleet St BC4 


SECRETARY SHORTHAND /TYPIST 
required as Assistant to Director of 
est Londor studios Interesting 
work and congenial conditions. Lunch 
facilities available Telephone Shep- 


herds Bush 7118 
MANUFACTURERS of metal signs re- 


quire the services of an experienced 
Metal Worker for their Prototype Sign 
Department A aaa flair for de- 


sign is as important as the ability to 


interpret and produce the finished 
prototype Long experience, coupled 
with a special aptitude for this work 
are essential qualities, and age is of 
secondary consideration Own staff 
advised of this appointment. Holiday 
arrangements respected Write with 


full details to 


Box 0793 Ad. Weckly 180 Fleet St EC4 


INTERNATIONAL WOOL SECRE- 
TARIAT. Editorial Assistant. Quali- 
fied (Male) Journalist required to 
handle trade promotion publications 
Applicants should have knowledge of 
promotional work and experience of 
the textile and fashion fields. Know 
ledge of the wool industry would be 
an advantage Minimum salary £850 
p.a. There is a superannuation scheme 
Apply to The Secretary, International 

Secretariat, 18-20 eae St 


London, SWI. Mark envelope TPEA 
EXHIRITION AND DISPL AY. Junior 
Assistant required (age 2 5S) by busy 
Designer Good oouinies of con- 
struction, working details and letter- 
ing. Opportunity to develop. Write 
stating experience age and salary 


required. to 
Box 0649 Ad. Weekly 180 Fleet St BC4 


APPOINTMENTS WANTED 


PRINT 
PRODUCTION 
MANAGER 


Position sought by man with 
wide experience of printing 
production, agency require- 
ments, typography, photo- 
engraving. Able to handle 


difficult work and take 
responsibility. 
Box 0733 


Advertiser's Weekly 180 Fleet St EC4 


CAESAR .. was ee but he was 


not Agency-trained D.AA 
Se at looking for = progressive post in 
Liverpool/Chester Area, at present with 
Midland Agency handling production and 
trafic of py. Blocks, A/Work, Print 

and Space-buying. Agency or Advertising 
Dept needing « versatile junior (5) 
Executive, please write 


Box 0768 
Advertiser's Weekly 180 Fleet St EC4 


PRODUCTION 
PRINT 
EXECUTIVE 


seeks appointment with 
Agency or Advertising Dept. 
Complete knowledge of type, Mechnica! 
Production and all Printing Processes 
Many years’ experience in the practical 
production for Press and printed 
literature. 


First-class contacts with Blockmakers 
Typesetters, Printers, etc. 


Box 0773 
Advertiser's Weekly 180 Fleet St EC4 


FIGURE ARTIST. good know 
screen printing process, requir 
teresting postion 
Box 0785 Ad. Weekly 180 Pieet St Fi 

STILL LIFE ARTIST, exper 
seeks position in studio. Londo 


Box 0771 Ad. Weekly 180 Fieet Si EC4 


PUBLICITY MANAGER (32), 10 
Agency experience as Produ 
Manager and Exccutive, at pr 
with departmental store group c 
responsible position with real opp 
tunity 
Box 0759 Ad. Weekly 180 Fleet S: £4 


YOUNG ALL-ROUNDER 


Four years’ agency experience pro 
duction, print, media, copywriting a 
aS assistant account executive 

Three years as assistant advertising 
manager of well-known national adve 
tiser, including direct mail and editorial 
publicity 

Writing ability, good knowledge of 
photography, public school educa 
seeks position where hard work, er 
thusiasm and drive can earn a sale 
approaching £1000 p.a 


Box 0779 
Advertiser's Weekly 180 Fleet St EC4 
“HAND PICKED” SECRETARIES 
available The W Agency. 6° 
igmore St.. W.1 UNter 9951 2/3 
POSITION AS MANAGER of Put 
and/or Display in large organ 


sought by advertiser at present 
aging exhibition and ry coms 
Box 0650 Ad. Weekly 180 Fleet PC4 


SECRETARY, CHIEF ACCOUNTANT 
of prominent Agency—a fully q 
man with splendid record « 
years’ Agency experience—secks 
administrative opportunities 
Box 0748 Ad. Weekly 180 Fleet St PC4 


PUBLICITY MANAGER 


of world-famous firm—25 years’ exper: 
ence Industry, Printing, Art, Cartooning 
Tech. lilus. creation, media and adm 
istration—well-known in Press Circles, 
seeks change in executive capacity 
where drive, personality and infectious 
enthusiasm will be welcomed. 
Box 0734 
Advertiser's Weekly 180 Fleet Sc £C4 


MISCELLANEOUS 


FOR ORIGINAL GIRL —s 
. St 


FLEXICHROME is « superb new 
Tint process Full particulars from 
hilip Gotlop Photographs Ltd 

roe Kensington Church St., Ws. WES 
3% 


ACCOMMODATION 


ARTIST'S AGENTS have office to Let 
£ weekly ae suit om 
mercia artist or sm te whom 
commissions could be max ~" available 
Thomas~ Leigh Features Litd., 20-22 
High St.. Camberley, Surrey 


‘Phone your classifieds to CHA 8844 (Ex 25) 


ADVERTISER'S WEEKLY 


FREE LANCE SERVICES 


EXPERT FURNITURE ILLUSTRATION 
IN LINE, WASH, COLOUR, ETC. 
H. H. WILSON 
DESIGNER, DRAUGHTSMAN 


40! MEMORIAL HALL 
FARRINGDON ST., £.C.4 
CENTRAL 8857 


+ Rit NCED Commercial Artist and 
fodel desires modelling en- 
z ™ ‘ Willing to travel outside 
‘ ‘ n 
Box 0754 Ad. Weekly 180 Fleet St BC4 
FREELANCE DESIGNER seeks work- 
im arrangement with copywriter or 
small agency 


Box 0288 Ad. Weekly 180 Fleet St BC4 
A — . t ASS EXHIBITION § and 
dD rt 5S years’ experience 
Telephone : ¢ ( Naingham 0918 
I AYO T ARTIST (Ex. Fig.) specialises 


in fers and brochures, seeks 
mim ‘ 


Box 48 ‘Ad Weekly 180 Fleet St BC4 


RUSHED ? ah CK ? BUSY? oF just 
curious Ring FLAxman 7042 for 
quick, thorough Copywriter 


SALLY SLIGHT 


For Expert 
Colouring and Retouching 
of Photographs 


BRANDIS HOUSE, 
93 UPPER THAMES STREET, 
Mansion House 0772 


SINESS OPPORTUNITIES 


ADVERTISING CONSULTANT 


£Cc4 


secks 


mutua advantageous working ar- 
ment with fully recognised 
I Agency who can place TV 
Box 10 Ad. Weekly 180 Pleet St BC4 
t SA CANADA, London Advertising 
nd wif visiting USA and 
‘ Montrea Toront Chicago 
P phia and New York) on own 
: would consider commissions 
r pring personal contact 

Box 89 Ad. Week 180 Fleet St BC4 
SIGNS AND DISPLAY. Capital in 
vestment re —, 1 for established con- 

mn with v to nner 
Box 0 1 Ad. Weeki 180 Fleet St C4 


TY SCENERY FOR SALE OR HIRE. 
Scenery Designed, Built and Painted 
to order. Murals, Models, Displays, 
Exhibition Stands, Wall Maps Out- 
door Advertising Carpentry Sign 
Boards. Robert Lister, 42 Peto Street 
South, London, E.16. ALBert Dock 
1019 

INCORPORATED COMMERCIAL 
CONSULTANT indicates 


cllow of 

Associate of the British Society of 

Commerce Lid. (PRS or ABSC) 

For full information, write Secretary 
74 King St.. Wigan, 41 

URGENT cory Proofs Blocks 

quickly delivered by District 


Rossenaee REGenmt 1026, 191 Picca- 
dilly id 


40 ARTISTS 
and STUDENTS 


are required immediately to train for 
Cartoon Film production. Low fees. 
The course takes 6 months and can be 
worked on a full or part time basis 
High level employment under contract 
is guaranteed cto all successful students 
Essential qualifications are DRAWING 
ABILITY AND IMAGINATION 


Write or telephone at once to: 

Director, Heatherley Film Group, 

33 Warwick Square, London, $.W.! 
Victoria 6077 
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ADVERTISER'S WEEKLY 


Use the free advertising sites right in the shop 
doorways. Redfern Advertising Rubber Mats 
are point-of-sale reminders that are 

always on display because they are 

welcomed by retailers as part of the 

shop furnishings. Colourful, permanent 

and hardwearing, these mats can incorporate 


any trade name, 


mark or slogan 


in a wide variety of colours. 


They have been 


used by experienced advertisers 


for a quarter of a century — 
put them to work in your retail outlets! 


DOOR MATS - FLOOR MATS - 


* 


ADVERTISING 
RUBBER MATS 


COIN MATS 
DARTS MATS - BOWLS MATS 


Write for illustrated folder with details of 


this permanent point-of-sale advertising medium 

It gives examples in full colour of Rubber Adver- 

tising Mats used by some of the most famous 
Pp national advertisers in the country 


Redfern’s Rubber Works Ltd - 


Hyde 


Published 7 the the Proprietors, [BUSINESS PUBLICATIONS jst. 
A ted in E nd t. Clements Press Lte 


Cheshire 


National Advertisers’ Division 


v7.90 


Aprit 21, 1955 


DAILY EXPRESS 
YOUNG 
ARTISTS’ 


EXHIBITION 
1955 
at the 


NEW BURLINGTON 
GALLERIES 


Old Burlington ma Wd. 


Daily 


io a.m.—g p.m. until May 21 


Sundays 2 p.m.—g p.m, 
ADMISSION 1/- 


— STOP PRESS — 


Free Press plans Fleet Street works 


Free Press Society (see page 109) 
claim offers of financial support 
from hundreds of people, including 
leading industrialjsts. Edward Mar- 
tell states that the organisation will 
probably be run as limited com- 
pany, with Society retaining 51 per 
cent control. 

Free Press staff will be only those, 
either members of unions or not, 
who are prepared to give an under- 
taking - in no circumstances 
whatsoever will they strike or refuse 
to operate works. 

The Society formed to “purchase, 
maintain and run a fully equipped 
general printing works, including 
newspaper presses capable of an 
output of millions of copies a day.” 
Will not necessarily itself publish a 
newspaper, but its mere existence 
will, it is hoped, act as deterrent to 
future printing strikes. 

Hoped to start work in three 
months’ time on large site in Fleet 
Street area, where Press will func- 
tion as normal printing works. 


“Way in which exports have 
increased since before the war gives 
us all cause for solid satisfaction,” 
Mr. Peter Thorneycroft, MP, Presi- 
dent of the Board of Trade, said at 
annual luncheon of Association of 
British Manufacturers of Printing 
Machinery yesterday (Wednesday). 

Association chairman J. O. Crab- 
tree, director of Hoe & Crabtree 
Ltd, claimed that at the forth- 
coming IPEX at Olympia, although 


probably the largest in the world, 
there was still not space to — 
all exhibits for which space 
been requested. 


From the June issue of “Public 
Service,” official journal of the 
National and Local Government 
Officers’ Association, advertisement 
rate will be £150 per page and pro 
rata. Circulation now claimed to 
average over 250,000 monthly. 


Mrs. Suzanne Lidbury Quinn 

ned Nevin D. Hirst (Advertising) 
td.. as account executive in their 
public relations division. Mrs. 

inn is daughter of late Charles 
idbury, of Hart Lidbury, public 
relations consultants. 


Andrew Orr, of International 

Artists Ltd, has been appointed to 
the board. He is 31 years old and 
joined company in 1 


at their office at 180 Fleet Street 


Portugal St., Kingsway, 


London, E.C.4. (Phone : Chancery 8844) 
London, W.C.2 
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